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Safe Harbor Jagran

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Jagran Prakashan Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to purchase
or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding commitment what so
ever. No offering of securities of the Company will be made except by means of a statutory offering document containing detailed
information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects
that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance
and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These risks and uncertainties
include, but are not limited to, the performance of the Indian economy and of the economies of various international markets, the
performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its strategy, the
Company’s future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or
cash flows, the Company’s market preferences and its exposure to market risks, as well as other risks. The Company’s actual results, levels of
activity, performance or achievements could differ materially and adversely from results expressed in or implied by this Presentation. The
Company assumes no obligation to update any forward-looking information contained in this Presentation. Any forward-looking statements
and projections made by third parties included in this Presentation are not adopted by the Company and the Company is not responsible for
such third party statements and projections



Management Commentary

Comment from Chairman and Managing Director

“Q3 was little satisfactory. Print advertisement revenue had some growth against de-growth of 8% in Q2 but the most
heartening was to see the growth coming from some of the sectors which were de-growing. Radio, Digital and Naidunia
delivered a strong performance yet again in continuation of earlier quarters. For Radio, it was the best ever quarter in terms of
revenue as well as profits.

Digital was another top performer reporting 33% growth in revenues far in excess of growth reported by any of the peers.
Another positive about digital was drop in losses by 50% on YoY basis. | am also glad to report that portal www.Vishvas.News
launched with the aim of curbing fake news and misinformation has been certified by International Fact-Checking Network
(IFCN). This certification has enhanced our ability to generate more revenues and brings the Group amongst 62 global
companies so certified by IFCN.

Although there was remarkable growth in revenues and profits on QoQ basis, YoY performance on consolidated basis remains
muted. Sharp fall in profit is primarily because of absorbing maximum impact of newsprint price increase which will come down
going forward. With falling newsprint prices, increase in DAVP rate by 25% and overall improvement in commercial advertising, |
am confident that the print industry is returning to its potential growth path and the Company will be ably supported by other
businesses especially radio and digital in its endeavour to improve your returns which could not happen in past couple of years
due to the circumstances and macro environment beyond our control.

Our philosophy to consistently reward the shareholders in spite of unfavourable macro environment will continue to the best of
our ability and this is the reason which encouraged us to distribute dividend aggregating Rs.220 crores besides successfully
completing the buyback aggregating Rs.600 crores in past two years.

| earnestly hope and trust that the management would continue to receive the encouragement and support from all the
stakeholders.”

...Mahendra Mohan Gupta

Jagran
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An Attractive Shareholder Return jagran

Dividend %

175% 175% 100% 200% 175% 150% 150%
(on FV)
PAT 404.9
Dividend paid + Buy Back 350.8 349.3
308.0 302.3 310.9
254.7
207.8 226.2
178.3 164.0 1374
52.7
FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18*
BUY BACK of 1.50Cr
BUY BACK of 50L BUY BACK of 1.55Cr Equity Shares at a price
Equity Shares at a price Equity Shares at a price of Rs. 195 per equity
of Rs. 95 per equity of Rs. 195 per equity share aggregating to
share aggregating to share aggregating to Rs. 292.50 Cr
Rs. 47.5 Cr Rs. 302.25 Cr COMPLETED in July
2018

v The Company paid a Final Dividend of Rs. 3.0 per share (150% of the FV) for year ended 31t March 2018
v’ Distributed Rs. 1,124 Crs in form of Dividend and Share Buyback over the last 5 years

Total dividend of Rs. 3 per share declared in FY17-18 (for FY16-17) to be paid in FY17-18, hence included in FY18 figure

5 InRs.Crs Note: Dividend paid is as per cash flow statement * Dividend approved for FY17-18, is paid in FY18-19, hence not included in FY18 figure



MBL: Business Update Jag ran
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Business Update

= Kolkata Acquisition of Friends FM 91.9 is pending MIB Approvals
» Phase Il Station: 11% rate hike in Q3 against the average of 8% YTD

= Phase lll Stations: Inventory Utilization at 53% in Q3 against the average of 49% YTD

Corporate Actions

= The company deployed Rs. 57 Crs. and bought back 17,45,079 shares at an average price of Rs. 326.61 per equity
share representing 99.99% of maximum Buy Back size

= Seeking Approval from shareholders for sub-division of equity shares from the existing face value of X 10/-
(Rupees Ten) to face value of X 2/- (Rupees Two) per equity share
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Quarter Highlights Jagran

Print Business

v' Advertisement revenue grew by 3% yoy: wherein Nai Dunia grew at a healthy rate supported by elections
v" Sectors like Automobile, Retail & Pharma grew in Q3, Central Government, Education and BFSI continue to be sluggish

v" Going forward, 25% rate hike in government advertisement w.e.f 9t" January 2019 and softening of newsprint
costs to be beneficial

Radio Business

v'  Reported highest ever Revenue growth of 14% yoy at Rs. 87 crs; PBT growth of 45% yoy at Rs. 25 crs
v" Maintained EBITDA margins at 33% on the back of rate hike and improving utilization levels

v" PBT grew 3x faster than revenue: Operating leverage playing out

Digital
v' In Q3FY19, print digital revenue grew by 31% on YoY basis to Rs. 9.6 Crores

v' Quest to become the most preferred online destination continues with new launches like
Punjabi.jagran.com (mobile), gujaratimidday.com

v" www.Vishvas.News launched with an aim to curb fake news and misinformation has been certified by IFCN
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De-Risked Business Model jagran

Operating Revenue Operating Profit Profit Before Tax

Revenue Breakup — Q3 FY19
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® Print m Radio Digital ® Events & Outdoor 20
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9 InRs.Crs Note: New Generation Business includes Radio, DigitaM



Print Business Performance
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Jagran

ADVERTISMENT REVENUE

Average Rs. 343 Crs

A

v

363 339 356 314

361 311 364

Q1FY18 Q2FY18 Q3FY18 Q4FY18

Q1 FY19 Q2FY19 Q3FY19

OPERATING REVENUE

Average Rs. 464 Crs

»
»

A

485 458 480 o,

483 434 484

Q1FY18 Q2FY18 Q3FY18 Q4FY18

Q1 FY19 Q2FY19 Q3FY19

OPERATING PROFIT

Average Rs. 125 Crs

v

A

10

140 139

119 101

(+36%)

104

. |III__

137

Q1FY18 Q2FY18 Q3FY18 Q4FY18

Q1 FY19 Q2FY19 Q3FY19

PROBIT BEFORE TAX

Average Rs. 107 Crs

A
v

124 120

101
84

(352%)

87

. IIII__

120

Q1FY18 Q2FY18 Q3FY18 Q4FY18

Q1 FY19 Q2FY19 Q3FY19

Advertisement growth in
almost all brands except for
I-Next, which will see growth
from Q4 as it got DAVP rate

In Q3FY19, sectors like

Automobile, Pharma and Retail

showed growth

Going Ahead: Positives,

Increase in DAVP rates
by 25% w.e.f 9t Jan’ 19
Softening newsprint

prices
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Print Business Performance Jag ran

DAINIK JAGRAN - OPERATING REVENUE MID-DAY OPERATING REVENUE
Nai Dunia reported healthy
Average Rs. 378 Crs Average Rs. 29 Crs growth ”.1 adv.ertls.ement
< > @ < > revenue primarily driven by
State elections
396 372 391 353 400 .., 390 31 28 28 28 28 26 28
Per copy realization in Dainik
Jagran and Nai Dunia
Q1FY18 Q2FY18 Q3FY18 Q4FY18 QLFY19 Q2FY19 Q3 FY19 Q1FY18 Q2FY18 Q3FY18 Q4FY18 QLFY19 Q2FY19 Q3 FY19 improved by 15-17%
OTHER PUBLICATION* OPERATING REVENUE OTHER PUBLICATION* OPERATING PROFIT

Mid-Day saw a 10% increase
in advertisement revenue

Average Rs. 58 Crs Average Rs. 2 Crs compared to Q2FY19

66 4
58 58 61 53 55 57 2 3

A
v

A
v

Market position of Dainik

-1 Jagran remains intact
-4
QLFY18 Q2FY18 Q3FY18 Q4FY18 QLFYL9 Q2FY1S Q3 FY1S QlFY18 Q2FY18 Q3FY18 Q4FY18 QLFY19 Q2FY19 Q3 FY19

11 * Other Publication excluding Mid-Day
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MBL: Highest Ever Operating Performance Jagran

REVENUE EBITDA PROFIT BEFORE TAX
G14%) (23%) (5% o,
g7 ) . 29 5 EBITDA margins at .336 on the
20 23 26 23 L, 2 back of rate hike and
76 76 76 17 improved utilization levels
Q3FY18 Q4FY18 QI1FY19 Q2FY19 Q3FY19 Q3FY18 Q4FY18 QI1FY19 Q2FY19 Q3FY19 Q3FY18 Q4FY18 Q1FY19 Q2FY19 Q3FY19 PBT growing 3X faster than
revenue;
REVENUE EBITDA PROFIT BEFORE TAX ApeiEilify EUEEE
Playing Out...
CAGR (3159 CAGR
271 91
226 57
42 Delivering Results as Promised:
Growing at
Double-Digit CAGR
FY16 FY17 FY18 FY16 FY17 FY18 FY16 FY17 FY18

B> 9i®dh 9Oiddh 9iddh orh o8l
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Outdoor and Events Business Performance Jagran

OPERATING REVENUE

Average operating revenue
H increased by 6% from Rs. 34
Crores to Rs. 36 Crores

Average Rs. 34 Crs Average Rs. 36 Crs

v

A
v
A

38 39
36

35 34
Strategy:

28

* Events: Continue to focus
on improving the bottom
line

* Outdoor: Improving the
operating margins to early
double digits

Q1 FY18 Q2 FY18 Q3 FY18 Q4 FY18 Q1 FY19 Q2 FY19 Q3 FY19

B> 9iddh Oiddh v o O




Digital Business Performance
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Jagran

Average Rs. 8 Crs

OPERATING REVENUE

’ ’ Average Rs. 10 Crs

A

[
»

d
<

11

v

10
9
7 8 7
Q1 FY18 Q2 FY18 Q3 FY18 Q4 FY18 Q1 FY19 Q2 FY19 Q3 FY19
OPERATING PROFIT
0 - -
2
2
-3
4 4
6
Q1 FY18 Q2 FY18 Q3 FY18 Q4 FY18 Q1 FY19 Q2 FY19 Q3 FY19

14

Performed best amongst
its comparable peers both in

terms of revenue growth
and reduction in losses

Average operating revenue
increased by 25% from Rs. 8
Crores to Rs. 10 Crores

Vishvas News was one
amongst the select 62
prestigious global media
companies that have received
IFCN* certification from

the Poynter Institute.

* International Fact-Checking
Print Digital Numbers
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Increase in Newsprint price dents profitability Jagran

Raw Material to Sales Other Expense to Sales

39% 35% 36%
33%

36%
35%

- -

FY17 FY18 9MFY19 FY17 FY18 9MFY19

Softening of newsprint prices has started, full impact will be seen from FY 19-20
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Digital — Investing to Build leadership

Our Digital Media Portfolio

* For the quarter ended
December 2018 growth in

Digital Advertisement Revenue
v' 31% YoY Print Digital Growth at
Rs. 9.6 Crs
* Unique mn users on Multiplatform:
v' 38.8 mn grew by 22% YOY
* New Launches
v gujaratimidday.com
v punjabi.jagran.com (Mobile)

v' Vishvas.news

mn unique
users

38.8

26+

Mn + Facebook
Fans, First
newspaper to
cross milestone

o

Jagran

Indian website in overall
Healthcare Industry with
8.6 Mn Unique Users

Ranked 5% in
Education category

#1 as per Unique
Visitors
8 Mn
Fastest
Growing
Network
1n India
#6
Hindi website in
7 News /
Information
Category

Awards & Certificates in Q3FY19

2 at Drivers of Digital 2018
2 at Question Hub User
3 at Mobby’s Awards 2018

Source: Comscore Multiplatform December 2018
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Jagran

Mid-day Financial Performance

Q2 FY19 Q3 FY18

Q3 FY19

Particulars (Rs. in Crs)

27.85

25.85

28.21

Operating Revenue

L T Ty T T |

19.92

19.20

21.21

Advertisement

7.23

5.94

6.19

Circulation

L T Ty T T |

0.69

0.72

0.81

Other Operating Income

24.54

22.95

25.98

e o o o T . T T . . . b

Expenses

3.31

2.90

2.23

Operating Profit

2 2 et |

11.87%

11.24%

7.89%

Operating Profit Margin

L o o o o e ol S

0.34

-0.21

0.77

Other Income

2 2 e ety |

1.60

1.33

1.44

L o o o e B ol S ]

Depreciation

0.05

0.05

0.16

I T S mmmmm———1

Interest

1.99

131

1.40

Profit Before Tax

e o o o o - o - -]

0.56

0.39

0.51

I o o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e e e e

143

0.92

0.89

Profit After Tax

5.09%

3.59%

3.08%

Net Profit Margin




Jagran

MBL Financial Performance
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76.18

80.14

87.02

B o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o

Operating Revenue

52.86

53.58

58.43

L T T T |

Expenses

23.32

26.56

28.59

Operating Profit

30.61%

33.14%

32.85%

2 e e |

Operating Profit Margin

4.33

3.6

4.46

e

Other Income

6.53

6.7

6.75

| e e e e e e e e e e e e e e e L T T S e e e e e e e |

Depreciation

1.38 3.92

1.37

Interest

17.2

22.08

2.5 iy b |

24.93

Profit Before Tax

5.32

8.7

8.55

I e e e e e e e e e e e e e e e e e o e ]

11.88

13.38

16.39

Profit After Tax

L o o o o e ] B o o

14.76%

15.98%

17.91%

Net Profit Margin




Jagran

Operating Margin Break-up

Particulars (Rs. in Crs)

1
1
1
1
1
1
1
1
1
1
4
1
1
1
1
1

391.21

351.58

390.38

Operating Revenue

sy ) Sy g ey Sy Sy USSR USRNSSR

Dainik Jagran*

131.45

77.74

98.81

Operating Profit

i e e e e e e e e e e e e e e e e e o]

|

33.60%

22.11%

25.31%

e I

Operating Margin

Other Publications*

88.55

81.86

93.13

[ o i ] T T T T . T T T T

Operating Revenue

7.58

-0.95

5.28

Operating Profit

I o o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e ]

1
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1
1
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1
1
4
1
1
1
1
1

8.56%

-1.17%

5.67%

e

Operating Margin

L o o e o o o o B e e B o

7.81

11.48

10.42

[ o o T ] T T T . T . T T T T

Operating Revenue

-4.52

-2.95

-2.14

Operating Profit

i e e e e e e e e e e e e e e e o]

-57.94%

-25.74%

-20.52%

I o o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e e e e e e e e e o ]

Operating Margin

33.27 38.38

38.87
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4.95

-0.83

2

Operating Profit

o o o e e o

12.91%

-2.50%

5.14%

Operating Margin




Consolidated Profitability Statement Jagran

Revenues 613.8 598.1 3% 553.4 11% 1,769.8 1,755.9 1%
Advertisement Revenue * 459.6 439.0 398.5 1,303.4 1,299.8
Circulation Revenue 108.0 110.2 110.4 328.1 325.2
Others 46.3 48.8 44.5 138.3 130.9
License Fees 5.5 54 5.6 16.4 16.0
Raw Material 194.6 169.1 180.6 550.6 504.1
Manpower Cost 105.8 99.0 105.4 315.2 298.2
Other Operating Expenses 175.3 161.7 162.3 491.9 475.0
Operating Profit 132.6 162.9 -19% 99.5 33% 395.8 462.7 -14%
Operating Profit Margin 21.6% 27.2% 18.0% 22.4% 26.4%
Other Income” 15.8 10.8 7.1 27.8 354
Depreciation / Amortization 33.1 34.3 31.1 94.8 101.0
Interest 9.1 7.6 5.3 17.5 22.2
Share of Profits / (Losses) of Associates 0.2 0.0 0.0 0.2 0.0
Profit Before Tax 106.4 131.8 -19% 70.4 51% 311.5 374.9 -17%
Tax 36.1 44.6 25.5 107.8 126.7
Profit After Tax 70.4 87.2 -19% 44.9 57% 203.6 248.2 -18%
PAT Margin 11.5% 14.6% 8.1% 11.5% 14.1%
Other comprehensive income, net of income tax 0.0 -0.3 0.1 0.1 -1.5
Total comprehensive income for the period 70.4 86.9 44.9 203.7 246.8
Owners of the Company 66.6 84.5 42.2 194.2 239.6
Non-controlling interest 3.8 2.4 2.8 9.5 7.2
ANet of Exchange Fluctuation Gain / Loss Note: Q2FY19 includes loss of Rs. 3.5 crores due to exchange fluctuation and Rs. 2 crores on account of MTM losses

21 * Represents advertisement revenue from print, radio and digital
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Value Proposition Jagran

PRINT RADIO

Non Print

Strong GROWTH
Potential:

FASTEST growing
media:

RIGHT mix of stability

Undisputed LEADER: -
and scalability:

v" Dainik Jagran leads the IRS 2017
rankings with a total readership

Reaping benefits of geographical
expansion and diversified market
penetration

|

|

|

|

|

|

|

v’ Print Business continues to :
generate cash |
|

|

|

|

|

|

|

|

|

of 7 Cr
v" Yield & inventory improvement v Print Digi o i
L gital grew by 31% in Q3 . - .
v" Naiduniya makes a debut with fixed cost model translating FY19 YoY v’ Radio & Digital are high growth
amongst Top 10 publication as into operating leverage under penetrated businesses
per IRS 2017 v' On path to achieve Break-even

v" Enhances reach footprint from v’ Long term Value Drivers
62% to 72% through acquisition

of Friends FM*

at Operating level

* _ Subject to MIB approval ‘



Jagran Today Jagran
n RAG RAG MEIN e
+ pAuDE Ciy, | ekl
Jag ra n A4 JAGRAN INITIATIVE
[_] L
=
Print Digital Radio
Jagran Prakashan Limited holds
72.81%
of Music Broadcast Limited
(RadioCity)

24 ‘
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Mult:1 Media Conglomerate — Width, Depth and Heritage Jagran

Two #1* Print
india’s La rgest* mn* Dailies, Dainik Jagran
read dailv- Dainik Readers (Hindi) and Inquilab #11
/ (Urdu) News /
Jagran Information Category
10 with over 38.8 mn
Publications 12 pigital unique visitors
5 Busi Media Portals
usiness
Verticals website in
Trusted by millions H|ead|th§are
ndustr
for over / 400+ Editions / A0~ . Y
decades Sub Editions Radio
Presence
across 13 State
38 Printing Language 12 states Print
Facilities . Presence
Operations

*|RS 2017
Other Source: Internal Data, Comscore Multiplatform December 2018
INext renamed as Dainik Jagran iNext, *Currently, RadioCity has 39 stations, recent acquisition is subject to MIB Approval




Brand Strength — Stability, Consistency and Trust

2

Jagran

PRINT BUSINESS

cfda® ST

i . THE NQuILAB & Gt
¥

arégfaar

i midday

UrTEi e

BisS

26

DIGITAL BUSINESS

PR TéglhAar

jagran.com

JAGRAN

= Josh

mid-day

Radlio City

o m T A JAGRAN INITIATIVE

e
Ris€
™ unction Her il

JAGRAN

o ot

R

RADIO BUSINESS

Radio City

AN JAGRAN INITIATIVE

RAG RAG MEIN
DAUDE CITY.




(Geographical Reach — From Jammu to Tamil Nadu Jagran

. Enhancing Pan I
! India Presence

Bikaner
[ ]

v 20, SRR o " Print Presence : _|
Ahmedabad I "
Bar;ja. 13 State . I

Surat @

Mum:aai;k. Ahm.ednagar - I . . I
e e g I Radio Presence : -
0 agur Hygerabad . n I I
angli ® Viza I
“ Vg ! 40" Cities and .

1 Sales Alliances

[]
! :
Bangalore P . I
© ® Chennai - rl nt . - I
| .
Coimbatore @ I ]
Ra d io N 1 EEE § EES § ESS § ESS § ESS § ESS § EmE § B § l
z |
adurai
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Awards & Certifications Jag ran

Recognizing Group’s leadership position in different fields of operations, various distinguished bodies have bestowed Awards upon the Group
during the quarter

MBL Best Companies to Work
| P — WAN-IFRA Awards Golden Awards of Goa Fest
AR TR BAUMESY | Montreux

Awards

N\,
i

O awards for
Dainik Jagran*

4 awards for
awards & Radio City*
- certificates for
PROUD TO BE Jagran New
RANKED NO.8 Media*
1 award for
#HAPPYATWORK
o, - Jagran
ST nFLuenTiAL RAO° Solutions*
awards for

Music Broadcast Ltd. was ranked as the 8t Best Place to Work for
amongst 700 participating organizations in the GPTW 2018 survey
and was the Best Place to Work at, in the Media and
Entertainment industry.

*Received i
28

Jagran IT Team*




Contact
Us

Jagran Prakashan Ltd.
CIN: 1L22219UP1975PLC004147

Mr. Amit Jaiswal
amitjaiswal@jagran.com

www.]plcorp.in

Strategic Growth Advisors Pvt. Ltd.
CIN: U74140MH2010PTC204285

Ms. Payal Dave
Contact: +91 9819916314, Email: payal.dave@sgapl.net

Ms. Payal Sheth
Contact: +91 9820452239, Email: payal.sheth@sgapl.net

www.sgapl.net
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