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SAFE HARBOUR A TRipENToROL

This presentation has been prepared by Trident Limited (the “Company”) for general information purposes only, without regard to any specific objectives, suitability, financial situations and needs of any particular
person and does not constitute any recommendation or form part of any offer or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or
subscribe for, any securities of the Company, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in connection with, any contract or commitment therefor. This presentation
does not solicit any action based on the material contained herein. Nothing in this presentation is intended by the Company to be construed as legal, accounting or tax advice.

This presentation has been prepared by the Company based upon information available in the public domain. This presentation has not been approved and will not or may not be reviewed or approved by any
statutory or regulatory authority in India or by any Stock Exchange in India. This presentation may include statements which may constitute forward-looking statements. The actual results could differ materially
from those projected in any such forward-looking statements because of various factors. The Company assumes no responsibility to publicly amend, modify or revise any forward-looking statements, on the basis of
any subsequent developments, information or events, or otherwise.

This presentation contains certain forward-looking statements relating to the business, financial performance, strategy and results of the Company and/ or the industry in which it operates. Forward-looking
statements are statements concerning future circumstances and results, and any other statements that are not historical facts, sometimes identified by the words including, without limitation "believes”, "expects”,
"predicts”, "intends", "projects”, "plans”, "estimates”, "aims", "foresees”, "anticipates”, "targets”, and similar expressions. The forward-looking statements, including those cited from third party sources, contained in
this presentation are based on numerous assumptions and are uncertain and subject to risks. A multitude of factors including, but not limited to, changes in demand, competition and technology, can cause actual
events, performance or results to differ significantly from any anticipated development. Neither the Company nor its affiliates or advisors or representatives nor any of its or their parent or subsidiary undertakings
or any such person's officers or employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future accuracy of the
forward-looking statements contained in this presentation or the actual occurrence of the forecasted developments. Forward-looking statements speak only as of the date of this presentation and are not
guarantees of future performance. As a result, the Company expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this presentation as a result of
any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward- looking statements are based. Given these uncertainties and other factors, viewers of this
presentation are cautioned not to place undue reliance on these forward-looking statements.

The information contained in these materials has not been independently verified. None of the Company, its directors, promoter or affiliates, nor any of its or their respective employees, advisers or
representatives or any other person accepts any responsibility or liability whatsoever, whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for
any loss, cost or damage suffered or incurred howsoever arising, directly or indirectly, from any use of this presentation or its contents or otherwise in connection with this presentation, and makes no
representation or warranty, express or implied, for the contents of this presentation including its accuracy, fairness, completeness or verification or for any other statement made or purported to be made by any
of them, or on behalf of them, and nothing in this presentation or at this presentation shall be relied upon as a promise or representation in this respect, whether as to the past or the future. Past performance is
not a guide for future performance. The information contained in this presentation is current, and if not stated otherwise, made as of the date of this presentation. The Company undertakes no obligation to
update or revise any information in this presentation as a result of new information, future events or otherwise. Any person/ party intending to provide finance/ invest in the shares/ businesses of the Company
shall do so after seeking their own professional advice and after carrying out their own due diligence procedure to ensure that they are making an informed decision.

This presentation is not a prospectus, a statement in lieu of a prospectus, an offering circular, an advertisement or an offer document under the Companies Act, 2013, as amended, the Securities and Exchange
Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, as amended, or any other applicable law in India.

This presentation is strictly confidential and may not be copied or disseminated, in whole or in part, and in any manner or for any purpose. No person is authorized to give any information or to make any
representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be relied upon as having been authorized by any person. Failure to comply
with this restriction may constitute a violation of the applicable securities laws. Neither this document nor any part or copy of it may be distributed, directly or indirectly, in the United States. The distribution of
this document in certain jurisdictions may be restricted by law and persons in to whose possession this presentation comes should inform themselves about and observe any such restrictions. By reviewing this
presentation, you agree to be bound by the foregoing limitations. You further represent and agree that you are located outside the USA, and you are permitted under the laws of your jurisdiction to receive this
presentation.

This presentation is not an offer to sell or a solicitation of any offer to buy the securities of the Company in the United States or in any other jurisdiction where such offer or sale would be unlawful. Securities may
not be offered, sold, resold, pledged, delivered, distributed or transferred, directly or indirectly, in to or within the United States absent registration under the Securities Act, except pursuant to an exemption
from, or in a transaction not subject to, the registration requirements of the Securities Act and in compliance with any applicable securities laws of any state or other jurisdiction of the United States. The
Company’s securities have not been and will not be registered under the United States Securities Act of 1933, as amended.
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OUR VISION OUR VALUES

Inspired by challenge,
we will add value to life,
and together prosper globally.

To provide customer satisfaction,
through teamwork,

based on honesty & integrity,

for continuous growth & development.
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QUARTERLY &
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SUMMARY OF
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TRIDENT’S JOURNEY @ A GLANCE

Manufacturers With 30+ Year Track Record

Bl World’s Largest Wheat Straw-based Paper
ManUfaCturer ﬁ in North India for Branded

Copier segment

I Leading Integrated Home Textile

I World-Class Infrastructure & Technology

I Amongst top 500 Value creators

Globally Best-in-Class Business Partners

by dunQbradstreet

Earnings Presentation Q2 FY25
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TRIDENT’S TRANSFORMATION JOURNEY A TRipENToROL

Going Forward

Started As A
- Commodity Player
= E-Sourcing

Digital Trident - Completing Making Trident a

Industry 4.0 Journey National Brand
Transition & = Real Time Performance » E-commerce Website
« Inception: Started as a yarn Diversification Phase Monitoring = Retail Outlets
manufacturer in 1990 with just 17k = Ai-enabled Projects = Social Media Presence
spindles - Digitalization of Products . Diversified Products
= Entered Paper, Chemical & = Virtual Showrooms
» Forayed into Terry Towel in 1998-99 Energy segment = Secured 4 Additional

Patents

= Enhanced capacity
expansion in Yarn and Terry
towel

Value Addition
& Consolidation Phase

Horizontal diversification into segments
such as Bed Linen

= Strengthened presence in E-commerce

and domestic market
Earnings Presentation Q2 FY25 » Secured 10 patents




/## TRIDENTGROUP

COMMITTED TO
ESG & WOMEN

EMPOWERMENT




OUR ESG PERFORMANCE A TRipENToROL

CLIMATE = SUBMITTED SCIENCE-BASED TARGET INITIATIVES (SBTI) TARGETS.
CHANGE * OUR RENEWABLE ENERGY SHARE IN TOTAL ENERGY MIX IS 44 %

= TEXTILE MANUFACTURING WASTE IS ZERO TO LANDFILL
= WORKING TOWARDS ENSURING 100% CONFORMANCE TO ZDHC MRSL STANDARDS

= 698 TONNES OF PADDY STRAW PREVENTED FROM BURNING
= 8,462.3 MT OF PAPER PROCESS WASTE IS RECOVERED AND USED AS FUEL.
= 50,632 MT BLACK LIQUOR RECOVERED FROM PAPER MILL TO GENERATE STEAM AND POWER.

CIRCULAR
ECONOMY

SUPPLIER = DEVELOPMENT OF SUPPLIER SUSTAINABILITY FRAMEWORK & POLICIES
SUSTINABILITY = ASSESSMENT OF 150 CRITICAL SUPPLIERS ON ESG HAS BEEN COMPLETED.

Earnings Presentation Q2 FY25 n




ESG /7 TRIDENTGROUP®
Being different is normal

FEMALE EMPLOYEES IN OUR ORGANISATION STANDS AT 18.92 %.
TARGET IS TO HAVE A REPRESENTATION OF 30% BY THE YEAR 2030.

BUDHNI SITE IS A ZERO LIQUID DISCHARGE FACILITY
= 446,535 KL OF WATER RECYCLED (RO PERMEATE) IN OUR BUDHNI FACILITY

= SAVING 5K+ TREES EVERYDAY BY USING WHEAT STRAW FOR MANUFACTURING PAPER.
GREEN BELT 1 MN TREES PLANTED AND NURTURED.
= 50+ VARIETIES OF ORGANIC SPECIES PLANTED AS MINI FOREST IN PUNJAB.

= LIFE CYCLE ASSESSMENT OF THREE PRODUCTS FROM BED LINEN & ONE PRODUCT FROM BATH
LINEN IS COMPLETED WITH THE HELP OF GREEN STORY. LCA IS DONE BASED ON ISO 14040/14044.

Earnings Presentation Q2 FY25




COMMITTED TOWARDS SOCIAL CAUSE A et

Being different is normal

« Impacting 10,000+ youths through short/long term skill development through Takshashila Academy.
« Sponsored education of 900+ students and supply of books provided to more than 10,000 children.

OO UPLIFTING THE DIFFERENTLY ABLED

OPPORTUNITIES FOR FARMERS

» Motivated farmers to sell wheat straw waste and prevented it from burning in
open fields.

« Village cluster adoption - 200 Villages & More than 26,500 hectares of land
and 17,400+ farmers impacted

WOMEN EMPOWERMENT

« Impacted 11k+ women through health & hygiene initiatives.
» Sewing centers in 5 villages providing handicraft training and
impacting 280+ families through our Hastkala initiative.

INITIATIVES TOWARDS SOCIETY

PROMOTING HEALTHY LIFESTYLE

* Refuse single use plastic awareness to 5,000+ families.

+ Build toilets for 2,000+ individuals to discourage open defecation and in couple of
Government Schools.

o@o + Provision of drinking water facilities to 18,500+ people
Cyill  MEDICAL FACILITIES

« Mega Medical Camps & Mobile dispensaries covering 3 lakh+ members.

« Madhuban Hospital providing affordable healthcare services to 18,000+
families.

* 13,000+ patients provided with ophthalmologist services.

Earnings Presentation Q2 FY25




CSR ACTIVITIES

/77 TRIDENTGROUP®

Being different is normal

Construction of toilets- Govt High School Dhaula

Trident has undertaken the construction of toilets at the Government High
School in Dhaula as part of its ongoing commitment to enhancing sanitation
infrastructure in the community.

Cow Shed work- Hospital for injured/ill Stray cows
- Garcha Road, Barnala

Trident is undertaking the construction of a cow shed work- hospital to provide care for
injured or ill stray cows, demonstrating their commitment to animal welfare and community
support

Industrial Washing Machine District Jail, Barnala

Trident provided industrial washing machine to the District Jail in Barnala.

Water cooler+RO Dhaula Main Gate

Trident installed a water cooler and RO system at the main gate of Dhaula

Fodder for Apahaj Gau Shala Sekha Road Barnala

Fodder supply for the Apahaj Gau Shala on Sekha Road in Barnala.

Earnings Presentation Q2 FY25
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Parali Project (Stubble Management)

Trident's Parali Project aims to address stubble management in the surrounding villages,
emphasizing sustainable agricultural practices and environmental stewardship.

Construction of toilets- Govt High School Kahne Ke

Trident has undertaken the construction of toilets at the Government High School in Kahne ke as part of
its ongoing commitment to enhancing sanitation infrastructure in the community.

Installation of Lights on Boundary wall Mansa Road

Trident has installed lights on the boundary wall along Mansa Road.

Hastkala Sewing Centre
Dhaula, Dhurkot, Rureke Kalan, Sekha Road Barnala

Trident has undertaken the construction of toilets at the Government High School in Dhaula as
part of its ongoing commitment to enhancing sanitation infrastructure in the community.

Greenbelt (Harit Mahaotsav)

Greenbelt (Harit Mahaotsav) work is underway with more than 50000 saplings being planted
in Punjab & MP. We are also engaging with local social bodies for wider reach and impact.




EFFICIENT CORPORATE GOVERNANCE A TRipENToROL

1 National Award For Excellence In Corporate Governance

3 Times National Recognition For Good Corporate Governance

India Rating CARE CRISIL D&B

AA (Stable AA (Stable AA (Stable 5A1: Business
Outlook): Non- Outlook): LT Outlook): LT Rating

Convertible Borrowings Borrowings

Debentures A1+: ST Borrowings A1+: ST Borrowings

Earnings Presentation Q2 FY25
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KEY EVENTS /7 TRIDENTG RO

TRIDENT

LHOMI
L ants

The company showcased an expansive range of its latest collections Trident Group, unveiled its Fall-Winter '24
at its New York showroom during the prestigious NY Home Fashion collection today at Andaz, Aerocity, New Delhi.
Market Week. Dr. Rajinder Gupta, Chairman Emeritus, Trident

Group, inaugurated the five-day Associate meet
by addressing more than 1500 retailers under
the captivating theme of ‘Home Coming.’

Earnings Presentation Q2 FY25




OWNED BRAND ACROSS THE SPECTRUM A TRipENToROL

Our International Home Textile Brands

Committed to holistic approach of adding value, our product portfolio comprises of an
extensive range of in-house brand making us a one-stop solution for home textile.

MACARON. GRACI_  FEarthLover  EVERQECO

sof’r jiva: SIGNATURE

Cgmﬂrf SEI.EET
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PROSPERING GLOBALLY WITH OUR CLIENTELE

Our products are loved across the world and our lasting partnerships have been nurtured

eeeeeeeeeeeeeeeeeeeeee

over the decades through our international offices in US, UK, Gulf and India.

amazon €osrcO DiMart Fiipkart £ IKEA

KOHLS *FT\OC\/S @b%roj R/\wﬂﬁlaf\uREN Reﬁgngg

@ TESCO wmaguwss'?;, TJX Walmart > <
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COMPETITIVE ADVANTAGE A TRIDENTCRO

Favorable Government Policies Competitive cost of production Backward Integration with yarn
= Focus on ‘Make in India’ = Competitive labor, power and raw material cost Lower variance in profitability
= Export enhancement = Access to advanced technology under textile Hedge against raw material price

= Scheme of setup of Mega Textile Parks upgradation fund fluctuations
Maintenance of high-quality standards

Traceability of origin
Consistent delivery of products

Cotton quality and availability INDIA GEOGRAPHY OF

= Largest producer of cotton CHOICE FOR
» Surplus available for export HOME TEXTILES

Qualified and skilled manpower Textiles: A dominant industry Global friendly environment
= Large, young and talented workforce = Employs 45 million people across the value = Stable democracy and comfort with global

= Competitive though increasing cost of chain languages
labor = Strong government support to industry = Evolving practices in line with MNCs

Earnings Presentation Q2 FY25




KEY INITIATIVES A7 TRIDENTC 0L

Business Development Quality & Process Improvement

Customer Audits Digital Platform
Enhanced CRM Implementation

Implementation of DMS for visibility of business partners’ inventory =  NABL Accreditation of Quality Lab for Bath & Bed
Clear Tax - Automation in Vendor Onboarding Linen
ESG Digitalization- Develop and install ESG portal for the group .

Third Party final random inspection with Intertek
for Bath Linen business

Digital Transformation =  Collaboration with knowledge Partners, Research
Institutes, & Academia for innovation & quality
improvement
To improve market penetration of Bath Linen in Japan = TQM initiative by American society of quality
Addition of 6 new customers in ROW region, 4 customers in US region, 2 new (ASQ)

customers in EU region & 2 customers in UK
Product range expansion - TOB in US & Non-US region
Increasing global footprints of Yarn exports

Sustainability Sustainability

Improve the HIGG Index FEM by 10% in Dhaula and Budhni =  Takshshila program for developing and identifying leaders of future with external
Improve the ESG rating score from 22 to 65 by Dec,2024 and from Bronze to silver Knowledge Partner

by Nov,2024 . * Leadership development & succession planning with SHL

Improve the climate change rating from C to B by Oct,2024 = Skill assessment of tailors, checkers & packers by Wazir in Bed Linen business
Improving the water security rating from C to B by Oct,2024 = Training of weavers for skill enhancement & strengthening talent pipeline through
Product specific Environmental Impact Assessment through (LCA) Life Cycle Werner international training program

Assessment for Sheets = Training existing & new stitchers, checker & packers for skill enhancement &

strengthen talent pipeline through APC training program

Earnings Presentation Q2 FY25
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GLOBAL MARKET- OVERVIEW OO

In 2022, the global
textile and apparel
trade was USS 909
bn. having grown at
approx. 3% CAGR
since 2017.

It is expected to
reach USS 1.2 trillion
by 2030 growing at a

CAGR of 4%.

Data Source: UN Comtrade and Wazir Analysis

Earnings Presentation Q2 FY25
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CAGR 3%
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34 34 37 41 40 45
2017 2019 2021 2022 2025 (P) 2030 (P)

B Fiber mmmYarn = Fabric Apparel = Home textiles mmmQthers ——Total




INDIA’S DOMESTIC INDUSTRY OVERVIEW A TRIDENTCRO

250

Amount in SBn

India’s domestic textile
& apparel has grown
from USS 50 bn in 2010-

11 to USS 110 bn in
2022, registering a

growth of 7% CAGR.

The market is further n

expected to grow at 50
10% CAGR from 2021-22
to reach USS 250 bn. by :

2030-31. i
2011 2020 2022 2023 (E) 2026 (P) 2031 (P)
= Apparel ' Technical Textiles = Home Textiles ——Total

Data Source: Wazir Analysis
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HOME TEXTILE MARKET SIZE

H The Home Textile Market size is
H ome TEXtI Ie M d rket estimated at USD 134.13 billion in
Market Size in USD Billion 2024, and is expected to reach

0 USD 175.64 billion by 2029,
CAG R 5 . 54 A) growing at a CAGR of 5.54% during

the forecast period (2024-2029).

USD 175.64 B

USD 134.13B

2024 2029

Source : Mordor Intelligence

Earnings Presentation Q2 FY25
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. . The India Home Textile Market
Indian Home Textile Market size is estimated at USD 9.60
PR O billion in 2024, and is expected to
Market Size in USD Billion reach USD 15.36 billion by 2029,
CAG R 9 . 84% growing at a CAGR of 9.84% during

the forecast period (2024-2029).

USD 15.36 B

UsD9.60 B

2024 2029

Source : Mordor Intelligence
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FINANCIAL SNAPSHOT Q2 FY25 /% TRIDENTGROUP

Total Income EBITDA Margin PBT Margin Cash Profit
INR 17,205 Mn 13.72% 5.76 % INR 1,743 Mn
Operating Equipment Efficiency Data Revenue Segment
» Q2FY24 e Q2FY25 Q2FY25 Q2FY24

Yarn Towel Sheeting Paper .
e Bed& Bath Linen e Yarn e Paper

Earnings Presentation Q2 | FY25 *Tower — Bath Linen | Bed Sheet — Bed Linen




QUARTERLY HIGHLIGHTS (P&L) /77 TRIDENT

Being different is normal

Figures in INR Million

Particulars Q-2 FY 25 Q-2 FY 24 YoY Change Q-1 FY 25 QoQ Change
Total Income 17,205 17,755 (3.10%) 17,496 (1.66%)
EBITDA 2,361 2,540 (7.05%) 2,385 (1.01%)
Depreciation 908 881 3.06% 906 0.22%
Finance Cost 462 342 35.09% 463 (0.22%)
PBT (After Exp. Item) 991 1,678 (40.94%) 1,015 (2.36%)
Net Profit 835 1,277 (34.61%) 736 13.45%
Cash Profit 1,742 2,158 (19.28%) 1,642 6.09%
EPS ( In Actuals) 0.17 0.25 (32.00%) 0.15 13.33%

Earnings Presentation Q2 | FY25




Being different is normal

QUARTERLY MARGINS (P&L) /77 TRIDENTGROUP'

14.3%
Zz
O
Exports as % of Revenue x 13.6% 13.7%
18000 17755 70% ft '
17496 o
17500 65% =
" 17206 =
Ll
= 17000 63% 60% ’ ‘ ‘
o Q2FY24 Q1FY25 Q2FY25
LC’ 16500 55% 9.3%
: 55%
o 16000 50% Zz 8.4% 8.4%
7, (©)
© 15500 45% o
n 3
whd
16 15000 40% =
a o
5 14500 35% | ‘ ‘
Ll Q2FY24 Q1FY25 Q2FY25
14000 30% 7 4%
Q2FY24 Q1FY25 Q2FY25 -1/0

Exports%

4.2%

Revenue in INR Millions

<
O
o
<
=
|_
5

Q2FY24 Q1FY25 Q2FY25

Earnings Presentation Q2 | FY25




®

Being different is normal

BUSINESS KEY RATIOS /77 TRIDENT

Particulars Q-2 FY 2025 Q-1 FY 2025

Current Ratio

(with Current maturity of long-term debts) ol 1.59
Current Ratio 1 91 168
(without Current maturity of LT Debts) } )
TOL/TNW 0.59 0.74
Debt Equity Ratio 0.37 0.50
Interest Coverage Ratio 3.15 3.19

Earnings Presentation Q2 | FY25




QUARTERLY HIGHLIGHTS (B/S)
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As on As on
Particulars
Sep-23 Mar-24

As on
Sep-24

Net Worth 41,381 43,091 42,783
Short Term Loans 4,220 8,018 4,239
Long Term Loans 11,740 12,590 11,277
Gross Debt 15,960 20,608 15,516
Cash & Cash Equivalents 4,000 5,270 4,164
Net Debt 11,960 15,338 11,352
Total Assets 69,828 75,223 68,103

Earnings Presentation Q2 | FY25
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NET DEBT/ EBITDA

(in times)

(in times)

0.36
0.29 0.27
As on As on As on
Sep'23 Mar'24 Sep'24
1.54
1 . 21 1 . 1 6
As on As on As on

Sep'23 Mar'24 Sep'24
Net Debt/EBITDA are annualized in nature




SEGMENT HIGHLIGHTS (P&L) /77 TRIDENT
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Particulars Q2FY25 | Q2 FY24 Q1FY25 Revenue Percentage
Q2FY25

Textile

Revenue 14,757 14,654 0.70% 14,863 (0.71%)

EBIT 1,366 1,292 5.73% 1,433 (4.68%)

EBIT Margin 9.26% 8.82% 44 bps 9.65% (39 bps)

Paper &

Chemical

Revenue 2,334 2,957 (21.07%) 2,484 (6.04%)

EBIT 665 712 (6.60%) 805 (17.39%) TEXTILE

EBIT Margin 28.50% 24.08% 442 bps 32.41% (391 bps)

Figures in INR Million

Earnings Presentation Q2 | FY25
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HISTORICAL P&L STATEMENT

7 /TRIDENT
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Particulars

Total Income
EBITDA
Depreciation
EBIT

Finance cost
Profit before tax
Tax

Profit after tax
EPS (Actuals)
Cash Profit

Figures in INR Million

Earnings Presentation Q2 | FY25

FY20

47,240
8,653
3,333
5,320
1,108
4,212

794

3,418

0.67

6,751

FY21

45,353
8,270
3,365
4,905
720
4,451
994
3,457
0.68

6,822

FY22

69,415
15,100
3326
11,774
857
10,917
2,767
8,150
1.63

11,224

FY23

62,913
9,418
3,102
6,316
773
5,543
1,324
4,219
0.84

7,321

Recent performance and growth
FY24 H1FY25

67,903
9,949
3,602
6,347
1545
5,163
1267
3,896
0.78

7,498

34,702
4,746
1,814
2,932
925
2,006
436
1,570
0.32

3,384

v Total Revenue for the H1FY25 stood at INR
34,702 Mn with sales growth of 6.65% owing
to higher domestic and global demand.

v EBITDA Margin stood at 13.7 % in H1FY25.
v PBT stood at 5.8% in H1FY25.
v  EPS stood at 0.32 for H1FY25.

Margin improvement initiatives

v Developing new differentiated and innovative
products leveraging consumer sentiments and
behavior to earn premium.

v’ Catering to luxury, fashion accents, & sports
segments.

v Increasing capacity utilization of plants through
digitization of processes and adopting lean

practices.
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HISTORICAL BALANCE SHEET

As on As on As on As on As on As on

March 31, March 31, March 31, March 31, March 31, September
2020 2021 2022 2023 2024 30, 2024

Particulars

Earnings Presentation Q2 | FY25

CAPITAL AND LIABILITIES

Capital 5,096 5,096 5,096 5,096 5,096 5,096
Reserves and surplus 24,573 28,070 32,876 36,162 37,995 37,687
Borrowings 19,518 15,355 15,706 13,741 20,608 15,517
Deferred tax liabilities 3,367 3,208 3,039 3,003 3,098 3,001
Other liabilities and provisions 4,630 5,813 7,590 9,130 8,426 6,802
TOTAL 57,184 57,542 64,307 67,132 75,223 68,103
ASSETS

Cash and cash equivalents 3,183 984 2,520 1,134 222 80
Balances with bank 190 139 214 2,383 5,048 4,084
Inventory 9,120 10,083 12,904 10,343 13,831 9,950
Trade receivables 2,785 4,545 5,285 2,720 4,137 3,455
Property, plant & equipment 35,734 36,979 36,202 39,638 44 617 43,765
Other assets 6,172 4,812 7,182 10,914 7,368 6,769
TOTAL 57,184 57,542 64,307 67,132 75,223 68,103

Figures in INR Million
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®

Solvency Ratios

Operational Ratios

Return Ratios

Earnings Presentation Q2 | FY25

Net Debt/Equity
Net Debt/EBITDA

Interest Coverage Ratio

Current ratio
Fixed asset turnover
Inventory days

Debtor days

ROE
ROCE

0.54
1.87
7.81

1.04
1.3
71
22

11.5%
10.8%

0.42 0.34 0.25 0.36 0.27
1.72 0.86 1.09 1.54 1.16
11.49 17.62 12.17 6.44 5.13
0.99 1.25 1.35 1.58 1.74
1.21 1.89 1.44 1.46 1.54
81 68 60 75 52
37 28 16 22 18
10.4% 21.5% 10.2% 9.2% 7.3%
10.1% 21.9% 11.5% 10.4% 10.1%

Net Debt/Equity, Net Debt/EBITDA, ROE, ROCE are annualized



REVENUE SPLIT A7 TRIDENTC 0L
TEXTILES PAPER

Largest Player in terms of Terry Towel Capacity & One of the Highest Operating Margin among
largest players in Home Textile Space in India Key Listed Players in India
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REVENUE SPLIT BETWEEN SEGMENTS

H1FY25
H1FY24 ®Yarn
FY24
m Bed & Bath
FY23 55% 21% Linen
FY22 58% 14% m Paper

FY21 64% 16%

FY20 54% 20%

Earnings Presentation Q2 FY25
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TEXTILES PAPER

34%

31%

26%

FY20 FY21 FY22 FY23 FY24 H1FY24 H1FY25 FY20 FY21 FY22 FY23 FY24 H1FY24  H1FY25

mom Sales =——EBIT mom Sales =—=EBIT

Figures in INR Million
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THANK

Investor Relations, Trident Limited

Tel: +91 9878997534

Fax: +91 161 5039 900

Email: jaydipchowdhury®@tridentindia.com

Visit us @ www.tridentindia.com

O @ 0 o0 O

Earnings Presentation Q2 FY25



http://www.tridentindia.com/
https://www.linkedin.com/company/tridentgroupglobal
https://www.facebook.com/tridentgroupglobal/
https://www.instagram.com/tridentgroupglobal/
https://twitter.com/TridentGroupGLB
https://www.youtube.com/c/TRIDENTGROUPGLOBAL
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