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\ Built to Last

* 15 years

Track Record
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Business Model

Scalable
Data Platforms

Deep
Tech Assets

Accelerated
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Growth Markets

Global
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Leading
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« Robust
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Return Ratios
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Affle | Performance Highlights

EBITDA Growth PATZ Growth H1 FY2021 Highlights & Ratios

H1 FY2021 vs. H1 FY2020
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2 up 41.1% A up 40.7% A up 58.6%

Y-o0-Y Y-0-Y Y-o0-Y
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Q2 FY2021 vs. Q2 FY2020

A up 59.3% A up 58.2% A up 72.5%
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Q2 FY2021 vs. Q1 FY2021
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A up 50.3% 2 up 53.1% A up 43.2%

Q-0-Q Q-0-Q Q-0-Q

Note: 1) Revenue from Operations (excluding Other Income); 2) PAT attributable to equity holders of the Company after subtracting Non-controlling interest

*Last Twelve Months (LTM) = 12M FY2020 + H1 FY2021 - H1 FY2020; **Return on Equity = (PAT / Total Shareholder’s Equity); Return on Capital Employed = [EBIT /(Total Assets - Current
Liabilities)]




COVID-19 | Top 10 Resilient Verticals

Category E Category F
E-commerce | Fintech | Foodtech | FMCG

Entertainment | EdTech

Category G Category H
= &
cf@ EMmg
Gaming | Groceries | Government Healthtech
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CategoriesEIFIGIH
Top 10 verticals
contributed over 90%
revenue in Q2 FY2021 in

line with Q1 trend and vs.

76% in Q4 FY2020

Favourable momentum continued
during the quarter, across India
& International markets




Revenue CAGR 39.9% :
EBITDACAGR 43.8% |
PAT CAGR 59.2% |
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v-o-v crowth QR €D €17
2,247
Particulars in Rs. million 1,593
1,148
569
404 457"
B - B e
H1 FY2019 H1 FY2020 H1 FY2021

m Revenue from Operations ® EBITDA ® PAT

Note: 1) PAT attributable to equity holders of the Company after subtracting Non-controlling interest
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Quarterly Performance Trend (Consolidated)

Revenue from Operations (Rs. mn)

Y-o-Y growth in all quarters
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Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2
FY2019 FY2019 FY2019 FY2019 FY2020 FY2020 FY2020 FY2020 FY2021 FY2021

Note: On account of business seasonality, Q3 is typically the highest
quarter in an year

Performance Discussion (Q2 FY2021)

Business performed well in Q2 with strong growth coming
in both y-o0-y and g-o-q basis

Covid-19 has accelerated transition of organizations to
mobile advertising

Revenue from operations increased by 59.3% y-o-y driven
by broad-based growth across both: 1) Total converted
users (CPCU business), and 2) Non-CPCU business, coming
from both India & International markets

Inventory & Data cost at 57.6% of revenue from operations
in line with the last year trend

Enhanced human resource capabilities to deepen our
access towards emerging markets and drive growth in the
omnichannel marketing space, plus the recent acquisition -
leading to an increase in Employee Expenses on a y-o-y
basis

Overall, EBITDA increased by 58.2% y-o-y and 53.1% q-0-q
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Quarterly Performance Trend (Consolidated)

EBITDA (Rs. mn) & EBITDA Margin (%)

Y-o-Y growth in all quarters
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22.2% 23-5%

Note: 1) Q2 FY2021 PAT attributable to equity holders of the Company after subtracting Non-controlling interest

PAT (Rs. mn) & PAT Margin (%)

Y-o-Y growth in all quarters
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CPCU Business | H1 Performance Trend (y-o-y)

CPCU Revenue (Rs. mn)

# Converted users (mn) x Average CPCU (Rs.)

H1 FY2021

45.1

H1 FY2020 1,450

H1 FY2019

1,010

- 40.6
35.1 - 41.3
- 40.1
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CPCU Business | Q2 Performance Trend (y-o-y)

# Converted users (mn) x Average CPCU (Rs.)

CPCU Revenue (Rs. mn)

Q2 FY2021 28.1

Q2 FY2019 12.9

766

Q2 FY2020

523

- 40.3
18.5 - 41.3
- 40.6
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Affle | Recent ~=
™ : affle " -
Recogmtlons and Wins s e

Nas ' (non-gaming) with an Platform in India &

22 Recognltlons fOI’ Afﬂe S overall category rank of #4 SE Asia
Platforms across Categories
& Geographies by AppsFlyers

Performance Index Xl

by by Lo
The API

The The
Remarketing Retention Index

Index Index

{_} appnext

b D -‘
DICITAL . . ) affle Campaign India Digital Crest Awards affle
N 2020 Indian Digital Marketing Awards Fria M. A
" T w T

d 4

Gold Silver Bronze

Best Innovation Best Campaign - Most Effective Use Most Effective Use of Al, Data Analytics,
In Mobile Marketing Use Of Mobile & Mobile Of Digital Analytics Machine Learning For A Campaign &
Monetization Business Optimisation

« Insight-led Programmatic Buying * Use of Data - For New Business * Loyalty

* E-commerce Omni-Channel Strategy * Use of Data - For CRM * Media Innovation
* Use of Data - For New Business * Display

* Innovation In E-commerce

» Insight-led Programmatic Buying 12 Awards wins by Affle Platforms for

« Use Of Social Media In A Campaign

meesho meesho | @zivale ) (@ zivame

mijaas mlaas : ReV)<

poweredby af fLe poweredby af f Le poweredby af f Le powered by af f Le

* Mobile Display




Affle | Investors Information

Shareholding Pattern

Total Shares Outstanding as on September 30, 2020 Z’::;Ztc'znal[ Nomura ] { Dolat ] { Dalal & ]
- 25,496,367 Desk Capital Broacha

HNI / Retail Axis )
® Promoters & Desk [ Sharekhan ] [ Securities ] {|C|C| Dlrect]
Promoter Group

*In order of coverage initiated

m Mutual Funds / Banks
/ Insurance / AlFs

Key Market Updates
= Flls / FPIs / FCBs

v" Constituent of MSCI Domestic Small Cap Index; Nifty

= Others MidSmallcap 400 and Nifty Smallcap 250 Indeces

v" Ranked 360t amongst NSE Top 500 Companies (As of
March 31, 2020)

| 1




Affle | At a Glance
&

ABOUT

o Global technology company with a leading
market position in India and a profitable
business model

o Existent partnerships with top global
e-commerce companies, brands & agencies

n N

BUSINESS SEGMENTS

1) Consumer Platform: Delivers acquisitions,
engagements & transactions for leading brands and
B2C companies. Also, includes retargeting & push
notification for e-commerce (98.3% H1 FY21 revenue)'

2) Enterprise Platform: Enabling offline businesses to
go online through App development, 020? commerce
& data analytics (1.7% H1 FY21 revenue)’
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GLOBAL REACH
India, South East Asia (SEA), Middle East and

Africa (MEA), North America (NA), Europe,
Japan, Korea and Australia (JKA)

49.9% 50.1%

India revenue’-3 International revenue?3

PLATFORM

o In-house data management platform with over
2.2 Bn* connected devices reached, that drives
our predictive optimization algorithm

o Fraud Detection platform to help deliver high
ROI to our customers

PORTFOLIO

3 10 1 4

Patents Patents filed in Patent related Patents
registeredin  USA & India for  to retargeting filed in
US for digital digital ad fraud business filed Singapore

advertising detection in US

H1 FY2021 H1 FY2021
END TO END MOBILE ADVERTISING R&D FOCUS WITH A STRONG PATENT FINANCIAL SUMMARY

(12M FY2020 Consolidated)

Revenue Rs. 3,338mn
EBITDAS Rs. 888mn
PAT Rs. 655mn

1) For the half year ended Sep 30, 2020 on a consolidated basis; 2) 020: Online to Offline; 3) Region-wise contribution and is different from the billing entity-wise segmental break-up disclosed in
financial results; 4) For the 12 months period of Oct 1, 2019 to Sep 30, 2020 excluding for Appnext and mediasmart; 5) EBITDA adjusted for Rs. 9.37 mn of creditors written back in Q4 & 12M FY2020




Affle | Cost Per Converted User (CPCU) Business

85.2% of Consumer Platform revenue contributed by CPCU model in Q2 FY2021 and 14.8% from Non-CPCU

&

New user conversion Existing user repeat New/existing user
(online) conversion (online) conversion (offline)

@ Jumia (Default)

Jumia Offers You The Latest Products And Thy
Here's a look at the numbers with regards to Best Deails!
innings wins and defeats in Test cricket history

SPONSORED
amazon  ,yzn mobile LLC

ol e vow |

Thrasher Men
Hoddies Men...
Clothing

oY Lk

Use C .as-e : Tar'ge.ted ”e"Y HeT Use Case - Target interested user to Use Case - Online bookings to drive
acquisition optimized to in-app

transaction/registration/event complete the transaction offline walk-ins (020)
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Consolidated Financial Summary

In Rs. million | Q2 FY2021 : Q2 FY2020 Y-0-Y Growth | Q1 FY2021 Q-o0-Q Growth | H1 FY2021 H1FY2020 Y-o-Y Growth

!
Revenue from Contracts with Customers | 1,350 | 847 59.3% 898 50.3% 2,247 1,593 41.1%

| I
Inventory and Data Costs | 777 | 486 59.9% 516 50.5% 1,293 914 41.5%
Employee Benefits Expense | 131 | 78 67.5% 83 57.5% 215 139 55.1%
Other Expenses | 97 | 65 49.0% 73 32.4% 171 137 25.1%
EBITDA | 344 : 217 58.2% 225 53.1% 569 404 40.7%
% EBITDA Margin : 25.5% | 25.7% 25.0% 25.3% 25.4%
Depreciation and Amortisation Expense | 51 l 29 43 94 53
Finance Costs | 9 : 2 5 14 4
Other Income ! 16 | 6 25 41 9
Profit Before Tax i 301 | 193 56.0% 201 49.5% 502 356 40.8%
Total Tax |31 37 13 44 68
(Subtract): Non-controlling Interest | 1 | 0 0 1 0

| I
Profit After Tax* (Net of Non-controlling interest) I 269 | 156 72.5% 188 43.2% 457 288 58.6%
% PAT Margin | 19.7% | 18.3% 20.4% 20.0% 18.0%

|
I

Key focus on sustainable and profitable growth

*Q2 & H1 FY2021 PAT attributable to equity holders of the Company after subtracting Non-controlling interest (On account of 5% shares of Appnext Pte. Ltd., Singapore)




Disclaimer

This presentation and the accompanying slides (the “Presentation”) have been
prepared by Affle (India) Limited (“Affle” or the “Company”) solely for information
purposes and does not constitute an offer to sell, or recommendation or
solicitation of an offer to subscribe for, or purchase any securities, and nothing
contained herein shall form the basis of any contract or commitment whatsoever.
This Presentation is strictly confidential and may not be taken away, copied,
published, distributed or transmitted or reproduced or redistributed or passed on
directly or indirectly to any other person, whether within or outside your
organization or firm, or published in whole or in part, for any purpose by recipients
directly or indirectly to any other person. This Presentation is not intended to be a
prospectus (as defined under the Companies Act, 2013, as amended) or an offer
document under the Securities and Exchange Board of India (Issue of Capital and
Disclosure Requirements) Regulations, 2009, as amended.

The information contained in this Presentation should be considered in the context
of the circumstances prevailing at the time, and to be read in conjunction to our
financial results, uploaded on the Stock Exchanges where the Company is
listed. This Presentation will not be updated to reflect material developments
including economic, regulatory, market and other developments, which may occur
after the date of the Presentation. You acknowledge and agree that the Company
and/or its affiliated companies and/or their respective employees and/or agents
have no responsibility or liability (express or implied) whatsoever and howsoever
arising (including, without limitation for any claim, proceedings, action, suits,
losses, expenses, damages or costs) which may be brought against or suffered by
any person as a result of acting in reliance upon the whole or any part of the
contents of this Presentation and neither the Company, its affiliated companies nor
their respective employees or agents accepts any liability for any error, omission or
misstatement, negligent or otherwise, in this Presentation and any liability in
respect of the Presentation or any inaccuracy therein or omission therefrom which
might otherwise arise is hereby expressly disclaimed.
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Certain statements contained in this Presentation are statements of the Company’s
beliefs, plans and expectations about the future and other forward looking
statements that are based on management’s current expectations or beliefs as well
as a number of assumptions about the Company’s operations and factors beyond
the Company’s control or third party sources and involve known and unknown risks
and uncertainties that could cause actual results to differ materially from those
contemplated by the relevant forward looking statements. Forward looking
statements contained in this Presentation regarding business trends or activities
should not be taken as a representation that such trends or activities will continue
in the future and no undue reliance should be placed on them.

The information contained in this Presentation is not to be taken as any
recommendation made by the Company or any other person to enter into any
agreement with regard to any investment. You will be solely responsible for your
own assessment of the market and the market position of the Company and you
will conduct your own analysis and be solely responsible for forming your own view
of the potential future performance of the business of the Company.

By attending this presentation and/or accepting a copy of this document, you
agree to be bound by the foregoing limitations and conditions and, in particular,
will be taken to have represented, warranted and undertaken that: (i) you have
read and agree to comply with the contents of this notice including, without
limitation, the obligation to keep this document and its contents confidential; (ii)
you will not at any time have any discussion, correspondence or contact concerning
the information in this document with any of the directors or employees of the
Company or its subsidiaries nor with any of their customers or suppliers, or any
governmental or regulatory body without the prior written consent of the
Company; (iii) you agree not to remove or copy this document, or any materials
provided in connection herewith; and (iv) you are an eligible investor attending
this presentation.
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@ www.affle.com

e
A~

investor.relations@affle.com

Gurgaon, Mumbai and Bangalore
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Singapore, Indonesia, UAE, Spain, Israel & Thailand
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