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BSE Limited 
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Subject:  Corporate Presentation 
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Dear Sir/Madam, 

 

Pursuant to Regulation 30 of the Securities and Exchange Board of India (Listing Obligation and 

Disclosure Requirements) Regulations, 2015 (the “Listing Regulations”), please find enclosed herewith 

a copy of Corporate Presentation. 

 

This intimation will also be hosted on the website of the Company i.e. www.quintdigitalmedia.com.  

 

We request you to take the above information on record. 

 

Yours sincerely 

For Quint Digital Media Limited 

Tarun Belwal  

Company Secretary & Compliance Officer 

 

Encl: As above 



Corporate Profile



Safe Harbour Disclaimer 

This release contains certain "forward looking statements" including, but without limitation, statements relating to the
implementation of strategic initiatives, and other statements relating to Quint Digital Media Limited (the “Company”) future
business developments and economic performance. While these forward-looking statements indicate our assessment and
future expectations concerning the development of our business, a number of risks, uncertainties and other unknown
factors could cause actual developments and results to differ materially from our expectations. These factors include, but
are not limited to, general market conditions, macro-economic, governmental and regulatory trends, movements in
currency exchange and interest rates, competitive pressures, technological developments, changes in the financial
conditions of third parties dealing with us, legislative developments, and other key factors beyond the control of the
Company, such as Covid-19, that could affect our business and financial performance. The Company undertakes no
obligation to publicly revise any forward looking statements to reflect future / likely events or circumstances. In addition,
this release is for general information purposes only, without regard to any specific objectives, financial situations, or
informational needs of any particular person. The financial information outlined in this press release is unaudited, based on
management accounts. Accordingly, limited reliance should be placed on such financial information. The Company may
alter, modify, or otherwise change in any manner the content of this release, without obligation to notify any person of such
change or changes. This release should not be copied or disseminated in any manner.
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Digital Media has captured a significant 
market share in a short amount of time

Sources: EY-FICCI India's Media & Entertainment sector reboots in 2020; KPMG in India’s Media and Entertainment Report 2019; KPMG in India’s Media and Entertainment Report 2020

Key Factors influencing the growth of digital consumption

Second highest per 
capita consumption 

of online video in 
the world

Growth in smartphone 
users in India to ~340 Mn 
in 2018 (2015 - 200 mn). 
11 % growth in feature 

phones shipments, 
higher than smart 

phones growth in 2018 

Cheapest mobile 
data in the world 

(INR 18.5/GB) 
(2015 – INR 

313/GB)

Growth in average 
data usage per 
subscriber per 

month to 8.7 GB in 
2018 (2016 - 0.88 

GB) 

Growth in online 
video content to 

meet the demands 
from 325 million 

viewers as of FY19

Growth in average 
mobile data 

download speed to 
9.93 Mbps in 

Nov’18 (Nov'17 -
8.88 mbps) 
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Digital segment is expected to grow to INR 424.5 billion by 2023 at a CAGR of 22%

2019 2020 2021E 2023E
CAGR 

2020-23

Television 787 685 760 847 7%

Digital media 221 235 291 425 22%

Print 296 190 237 258 11%

Online gaming 65 76 99 155 27%

Filmed entertainment 191 72 153 244 50%

Animation and VFX 95 53 74 129 35%

Live events 83 27 53 95 52%

Out of Home media 39 16 22 32 27%

Radio 31 14 23 27 24%

Music 15 15 18 23 15%

Total 1,822 1,383 1,729 2,234 17%

News on 
digital 

platforms

Sources: EY-FICCI India's Media & Entertainment sector reboots in 2020; http://www.businessworld.in/

• A 2019 study suggests that India has become a mobile-first, platform dominated market.

• As many as 68 per cent of the respondents in the Reuters India Digital News study said smartphones were their main device for 

accessing online news. 

• Interestingly, 31 per cent of the respondents said they only used mobile devices for accessing online news.

• 75 per cent of respondents using Facebook and 82 per cent using WhatsApp to get their news. Other social media widely used for news 

include Instagram (26 per cent), Twitter (18 per cent) and Facebook Messenger (16 per cent).

• An overwhelming 80 per cent of all news consumed in India is now being consumed on social media platforms.





Note: Vide press release dated July 16, 2021, the Company announced that it will 
undertake a detailed evaluation of the proposal to acquire the direct and indirect 
stakes in certain media operations founded and owned by Mr. Raghav Bahl and 
Ms. Ritu Kapur including Quintillion Business Media Private Limited (digital player 
in business and financial news), Quintype Technologies India Private Limited (SaaS 
platform for digital media publishers), Spunklane Media Private Limited (south 
based digital news platform), Owlet Films Private Limited (content creators for OTT 
platforms), YKA Media Private Limited (youth media platform on social issues). 
Refer https://www.bseindia.com/xml-data/corpfiling/AttachHis/
a36682ed-368a-457a-b9b5-d243254d2756.pdf

https://www.bseindia.com/xml-data/corpfiling/AttachHis/a36682ed-368a-457a-b9b5-d243254d2756.pdf
https://www.bseindia.com/xml-data/corpfiling/AttachHis/a36682ed-368a-457a-b9b5-d243254d2756.pdf
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Metrics (‘000s) Quint NDTV POWER RATIO

YT Subscribers/Followers 3,073 10,400 3.4 

YT Video Views 121,150 870,600 1.6 

Twitter Followers 737 15,900 0.5 

FB Page Followers 7,095 8,093 10.0 

IG Followers 938 2,676 4.0 

FB + IG Followers 8,033 10,770 8.5 

FB Video Views 96,640 106,470 10.3 

IG Video Views 47,440 112,080 4.8 

FB + IG Video Views 144,080 218,550 7.5 

FB + IG + YT Video Views 265,230 1,089,150 2.8 

FB + IG + YT Followers / Subscribers 11,106 21,170 6.0 

Unique Visitors (UVs) 72,431 442,101 1.9 

Page Views (PVs) 188,016 2,196,394 1.0 

Video Views + Page Views 453,246 3,285,544 1.6 

COST (INR) 2,225 25,340 























Particulars Ref
Qtr 1 Qtr 4 Qtr 3 Qtr 2

30-Jun-21 31-Mar-21 31-Dec-20 30-Sep-20

Revenue from Operations 63.94 65.58 62.27 52.40 

Other Income 4.16 (0.24) 3.68 (0.02)

Total Income (A) 68.10 65.34 65.95 52.37 

Employee benefit expenses 21.78 19.80 24.32 18.02 

Exceptional Items - - - 5.74 

Other expenses 22.73 29.50 21.04 18.40 

Total operating expenses (B) 44.52 49.30 45.36 42.15 

EBITDA (C) = (A) – (B) 23.58 16.04 20.59 10.22 

Depreciation and amortization expense (D) 14.28 10.80 6.28 6.11 

EBIT (E) = (C) – (D) 9.30 5.24 14.32 4.11 

Finance cost (F) 2.70 2.40 2.33 2.66 

Profit before tax (G) = (E) – (F) 6.61 2.84 11.99 1.46 

Tax expenses (H) 1.70 (1.70) 10.20 (9.31)

Profit after tax (I) = (G) – (H) 4.90 4.54 1.79 10.77 

Financial Results* 

Amounts INR in Mn

*Refer https://www.bseindia.com/stock-share-price/quint-digital-media-ltd/quint/539515/financials-results/

https://www.bseindia.com/stock-share-price/quint-digital-media-ltd/quint/539515/financials-results/



