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Women share in
urban salaried
jobs at 6-yr low

SHIVA RAJORA
New Delhi, 19 May

he share of women
T employed in regular

salaried jobs in urban
India hit a fresh low in the
January-March quarter (Q4) of
2023-24 (FY24). In the same
period, the share of women
engaged in self-employment
went up.

An analysis of the latest
quarterly Periodic Labour
Force Survey (PLFS) data
showed the share of women in
regular wage work among all
employed women stood at 52.3
per cent in Q4FY24, down from
53 per cent in the previous
quarter. The earlier low was
recorded in the second quarter
of FY24 when the share of
women employed in regular
wage work had fallen to 52.8
per cent. This is the lowest
share of women in wage
employment in any quarter in
the past six years since the
National Statistical Office start-
ed releasing the quarterly PLFS
surveys in the third quarter
(Q3) 0f 2018-19.

The share of women in
wage work was the highest in
the first quarter of 2020-21 at
61.2 per cent. The survey, using
the current weekly status
measure of employment, clas-
sifies a person according to the
type of work they would have
engaged in during a one-week
reference period, such as self-
employed, regular wage/sal-
aried employee, and casual
labour. The survey showed that
the share of self-employed
women increased to 41.3 per
cent in Q4FY24 from 40.3 per
cent in Q3FY24, while that in
casual work dipped to 6.5 per
cent from 6.7 per cent during
the corresponding period.

In regular wage or salaried
work, workers regularly receive
fixed wages and are generally
considered a better form of
employment than working as
a casual worker or being self-
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employed as the latter com-
prises working as unpaid
household help in agricultural
fields or a family business or
owning a small enterprise.

On the other hand, the
labour force participation rate
(LFPR) among women in
urban areas, including those
employed as well as seeking
jobs, has gone up, touching a
six-year high of 25.6 per centin
Q4FY24, yet it is quite low
when compared to rural areas.

According to the latest
annual PLFS report for 2022-
23, women’s LFPR in the rural
workforce stood at 30.5 per
cent. Labour economist
Santosh Mehrotra says that
women often participate in
labour markets to supplement
the family income rather than
working for their professional
growth and in India, the rise in
education levels among
women has meant them stay-

Source: NSO PLFS quarterly reports

ing at home doing household
chores and childcare, espe-
cially in urban areas.

“The urban economy is not
able to produce enough decent
jobs for the increasing labour
force of both men and women
leading to greater competition
among them. This is the reason
more of them are working as
household help in family
enterprises or setting up their
small businesses. Manu-
facturing has not yet taken off
in India, leading to a scarcity
of quality jobs,” he added.

Areportby SBIhasclaimed
that India’s labour market,
including women’s employ-
ment, is undergoing a struc-
tural transformation with self-
entrepreneurship in  “all
echelons” with higher educa-
tional attainment and access
to credit through MUDRA
Yojana and PM SVANidhi
emerging as a key enabler.

NARAYANAN VAGHUL (1936-2024)

‘Vaghulsstyle of leadership
created afactory of leaders’

RENUKA RAMNATH

My firstencounter with N Vaghul, wasin
1986, when Ijoined ICICI as a junior officer
on probation. The customary lunch with
the chairman filled me with trepidation.
Meeting someone so highupinthe
organisation was intimidating. Howevetr,
my fears were unfounded. His unassuming
style, calm and easy demeanour, using
humour in conveying powerful messages
— alltook me by surprise, demolishing all
my preconceived notions abouta “Boss”.
This quintessential Vaghul style of
leadership created a factory of leaders.

Acouple of years later, he invited me to
joinaconversation about Al Aleading
conglomerate from South India had
developed an Al product. Hold your breath
—thiswasin the late 1980s. We were asked
to examineits relevance for ICICI. The
industry captains then were always eager to
brainstorm such innovative ideas only with
Mr Vaghul. Ilearnt my second lesson in
leadership thatday — the limitless
possibilities of open-mindedness and how
curious, engaged, and bold leaders ought to
betonurture and inspire high-performing
teams.

Fast forward to the early 1990s. India
was opening up, and financial services
were amongst the first to integrate with
global markets. Mr. Vaghul was already
ready with a prepared mind, to spin out the
merchant banking business of ICICI to
form ajoint venture with a global
investment bank. This gave birth toI-Sec, a
JVbetween ICICI and JP Morgan. The team
atI-Secbenefited immensely. JP Morgan
trained the team in technical and soft skills
in Investment Banking to be able to serve
the global clients of JP Morgan in India
seamlessly. Upon my return from a four-
month stint with JP Morgan in New Yorkin
early 1993, Mr. Vaghul asked me to share my
learnings with ICICI’s senior leaders. It was
intimidatingto see him in the audience,
butitwas atestament to hiscommitment to
creatinga culture of shared learning and
sharpening the skills continuously to stay
ahead.

In 1994, it became obvious to Mr. Vaghul
that ICICI’s sustainability as a development
financial institution was untenable. He
engaged stalwart thinkers from academia
inthe UStoarticulate a vision for ICICIasa
large financial conglomerate. He invited
everyone in ICICI, from mid-management

N Vaghul engaged stalwart thinkers from
academia in the US to articulate a vision
for ICICI as a large financial conglomerate

tothetop, for athree-day closed-door
conference. WhileI paid rapt attention, I
did not grasp the magnitude of the change.

Lookingback, Ilearnt from Mr. Vaghul
that thinking audaciously, even ifit means
demolishing everything you have created
toemerge as anew, sustainable enterprise,
is essential for successful leadership. Such
transformations require the conviction and
hard work of every team member and
cannot be achieved by dictating from the
top. This experience helped me later to
shape ICICI Venture when I had the
opportunity to pivot it tobecome a large
alternate asset management company.

Iwanted to set up an outfit in West Asia
for ICICIto channelise NRI money.

Despite being a single woman travelling
to West Asia in the mid-90s, Mr. Vaghul
never expressed concern. Making ICICIan
equal opportunity place was born out of his
ability tobe unbiased and to allow the
creativity and innovation of passionate
professionalsto find their full potential.
Indeed, Mr Vaghul was aglobal leader in
bringing equality to work place.

Growing under the tutelage of legends
like Mr Vaghul, T had the opportunity to
emerge on my own. I often wondered how
torepay him for makingmewhoIam.I
concluded thatIcan only pay it forward.

Writer is a founder, MD & CEO, Multiples
Alternate Asset Management Private Limited

Free-to-air: The future

of broadcasting

Even as Pay TV declines, the rise of free-to-air channels
isaiding growth of television in large parts of India

VANITA KOHLI-KHANDEKAR
Pune, 19 May

Tulsidham Ke Laddu Gopal is a
feel-good mythological drama.
Tulsi, adevotee of Laddu Gopal
(Krishna’s childhood avatar)
can sense his presence even
while he is invisible to others.
The fun and miracles this leads
to is what this daily on
Shemaroo TV is all about.

It also provides an insight
into the future of television --
which is about free, family-
oriented, mass, and ad-sup-
ported programming.

“The free-to-air world is
going through the roof. It is the
biggest disruption in the way
video is being consumed,” says
Deepak Dhar, founder and
group CEO for Banijay Asia and
Endemol Shine India, pro-
ducers of MasterChef, Bigg

Boss, and Aarya among others.
In the video business, an
FTAis defined as a service with
no recurring monthly pay-
ment. Of the 920 channels in
India last year, 557 were free
going by Telecom Regulatory
Authority of India data.

In this world, Shemaroo
along with Dangal, Goldmines,
and Manoranjan TV — not
Disney Star, Sony, Zee, and
Viacom18 — are the Big Four.
Manish Singhal’s Enter1l0
Television, which closed
March 2024 with revenues of
%600 crore is the biggest of the
lot with Dangal TV.

Itis not just the most viewed
channel across the Hindi heart-
land but across India. Manish
Shah’s Goldmines Telefilms
did revenues of %517 crore in
March 2023. Goldmines TV has
been the most watched movie

FiTan 31 3fa
el 8:30 aa

TV HOMES IN MILLION

2021 2022 2023
Cable 90 80 55
DTH 60 55 55
DD FreeDish (free DTH) 35 40 58
Connected TV* 15 25 40
Total TV homes 200 200 208

* (smart TV with a broadband connection)

Source: Industry estimates

DANGAL TV IS THE MOST WATCHED

CHANNEL IN INDIA

TVViewership for Channels in 2024

Channels Language Share (in %)
Dangal Hindi 2.9 I
Star Maa Telugu 2.7 I
Star Plus Hindi 2.7 I
SunTv Tamil 2.6 I
Sony SAB Hindi 2.0 I

Star Pravah Marathi 1.9 IS
ZeeTelugu Telugu 1.9 I
Colors Hindi 1.9 I
Goldmines Hindi 1.8 I
StarVijay Tamil 1.6 I

Data available till 30th April 2024; All India 2+

Source: BARCand Lodestar UM
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channel in the Hindi belt
for some years now. “Ninety
per centof the TV homes in
India are single TV ones: TV
watching is a family
activity,” says Shah.

Sahib Chopra, president,
Manoranjan TV talks about
its growth from one chan-
nel in 2007 to six in Hindi,
Bhojpuri and Bangla now.

For your motherland!
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“FTA in urban has also
increased. Many homes
now take one OTT (over-the-
top streaming service) plus
FTA instead of cable,” says
Divya Radhakrishnan, manag-
ing director, Helios, a media
services firm.

Over 990 million Indians
watch television. About 35 per
cent of them watch only FTAs.
That is up from 20 per cent in
2021 — this even as pay TV
homes continue to go down.
There are no reliable figures on
what ad spends on FTA were a
few years back but current esti-
mates put them atZ3,000 crore.
That is just over 10 per cent of
the total television ad pie of
329,700 crore.

“The advertising gains
from FTA as a segment
have been large,” says Ashish
Sehgal, Head, integrated
advertisement revenue, Zee
Entertainment Enterprises.

Whatis the free-to-air
market

Hiren Gada, CEO, of the
3557 crore (revenue 2022-23)
Shemaroo Entertainment
quotes something Manish
Chokhani, director, Enam
Holdings had said, to elucidate
FTA. “From a consumption
perspective, India is three
countries. The top 3 per cent
have the per capita GDP (gross
domestic product) of Australia.
In acountry of India’s size, even
3 per cent is large (42 million).
We map this market as cord
cutters,” says Gada.

The second market is 25-30
per cent of the population with
the per capita GDP of say
the Philippines. In enter-

Parts of this population are
media dark with burner phones
at most. Other parts of it are
huge consumers of the basic
tier on cable or DTH (direct-to-
home) which offer free chan-
nels or (increasingly) opt for a
DD FreeDish connection. A kit
for the state-owned DTH serv-
ice costs 1,000-1,200. After
that there is no cost: all the 189
channels on it are free.

Note that all these three
markets are huge consumers
of YouTube, the largest (and
largely free) streaming app. In
January this year YouTube
reached over 456 million
viewers in India, according to
Comscore data.

“The top four broadcast
networks are targeting only the
tier one and two, large spend-
ing audience. Swiggy and
Zomato will target this seg-
ment not the FTA one or the
sub-Saharan Africa popula-
tion. We saw this as an oppor-
tunity and so did others. This
is not the Dove or Lux con-
sumer but the Lifebuoy one,”
says Gada.

Among Dangal TV’s (and
probably the others) largest
advertisers are Hindustan
Unilever, Dabur, Enami. Gada
reckons that what you lose in
value by catering to this mar-
ket, you gain in volumes.

“Typically the rating of FTA
channels such as Dangal TV or
Shemaroo TV is four times
what the same channel would
get in cable and satellite
homes,” says Vikram Sakhuja,

group CEO, Madison Media.
This higher viewership is a
result of less choice and there-
fore less fragmentation thinks
Sakhuja. Also it includes the
young, an audience lost to
advertisers otherwise. “Many
children in their teens are
watching FTAs because they
do not have their own device,”
says Radhakrishnan.

Where can you watch
anFTA

At about 58 million homes
or 278 million people, DD
FreeDish is the Dbiggest
distribution platform reaching
this consumer.

“FTA channel presence on
DD FreeDish is mandatory;
otherwise the advertiser
doesn’t take you seriously,”
says Chopra. To this add
smart TVs which are driving
up the consumption of free
channels that come embed-
ded with them. For instance,
Samsung TV offers 118 chan-
nels such as The Movie Club,
Dangal TV, or SouthStation
on its home page under
Samsung TV Plus. It mone-
tises them through its own
ad-sales team.

“News (channels), movies
and music get lots of views
and there is the constant
clamour for more,” said
Prabhvir Sahmey, senior
director, Samsung Ads in a
chat with this paper earlier
this year.

More on business-standard.com

tainment terms this market
is about value-conscious,
pay TV viewers who are
slowly shifting to digital.
They may take a Netflix
subscription for a month,
watch everything they
want, and then discontinue
it. The last and third market
is 60-65 per cent of the pop-
ulation with the per capita
GDP of sub-Saharan Africa.

Inspection

ing, Head Office, Bengal

EMPANELMENT OF CHARTERED ACCOUNTANT FIRMS
FOR CONCURRENT/CONTINUOUS AUDIT
Bank proposes to empanel Chartered Accountant Firms
for Concurrent / Continuous Audit of identified Branches /
Offices. Eligible Audit firms may apply online from
21.05.2024 to 04.06.2024 by visiting our Bank's website
http://lwww.canara bank.com

Date: 20.05.2024, Place: Bengaluru Chief General Manager

Sd/-

Patel Engineering Limited

EXTRACTS OF AUDITED

FINANCIAL STANDALONE AND
CONSOLIDATED RESULTS FOR THE
YEAR ENDED ON MARCH 31, 2024

Years of
Concrete
Engineering

FY24
Consolidated
Result
Highlights

Revenue from Operations

Revenue

from Operations

¥ 45,441.08 Mn

Patel Engineering Successfully Completes Sela Pass Tunnel, World’s Longest Bi-Lane Tunnel Over the Height of 13,000 Feet.

16.78%

Net Profit / (Loss) for the period (before Tax, Exceptional and/or Extraordinary items)

Net Profit / (Loss) for the period before tax (after Exceptional and/or Extraordinary items)

Net Profit / (Loss) for the period after tax (after Exceptional and/or Extraordinary items)

Total Comprehensive Income for the period [Comprising Profit / (Loss) for the period (after
tax) and Other Comprehensive Income (after tax)]

Paid-up Equity Share Capital

Earnings per share (of Re. 1/- each) (for continued operations

Basic :

Diluted :

Earnings per share (of Re. 1/- each) (for discontinued operations)

Basic :

Diluted :

Note :

d www.nseindia.com and on the website of the Company - www.pateleng.com.
any have been prepared in accordance with Indian Accounting Standards (‘Ind AS’) prescribed under section 133 of the Companies Act, 2013 read the Companies (Indian Accounting Standards) Rules as amended from time to time.

s were reviewed by the Audit Committee and approved and taken on record by the Board at their respective meetings held on May 18, 2024. The statutory auditors have issued an audit report for the quarter and year ended March 31, 2024.
have been regrouped / rearranged wherever necssary for the purpose of comparison.

Mumbai
May 18, 2024

PATEL ENGINEERING LTD.

CIN: L99999MH1949PLCO07039Regd. Office : Patel Estate Road, Jogeshwari (W), Mumbai - 400102

Tel No. +91 22 26767500, 26782916 | Fax +91 22 26782455, 26781505 Email: investors@pateleng.com

OP EBITDA

¥6,902.94 Mn
22.92 %

Audited Unaudited

®@%

Net Profit

¥ 2,641.00 Mn
70.60 %

12,569.21 10,523.09 1,921.83

1,006.47 550.49 842.29 2,751.77

1,109.80 562.28 859.07

696.01 425.93 836.55

731.83 42975 840.83

773.62 773.62 773.62 773.62

3,786.05

2,855.96

2,881.80

Basic EPS from

continuing oprations
¥ 3.64
79 BPS

44,120.39

38,171.26 13,431.79 10,610.05

2,04378 1,466.47 45171

1,983.00 1,900.93 820.81

1,555.64 1,409.36 685.87

1,558.53 1,233.71 702.43

773.62 773.62 773.62

Order Book
¥ 1,86,630 Mn

( in Mn except EPS)

STANDALONE CONSOLIDATED
QUARTER ENDED YEAR ENDED QUARTER ENDED YEAR ENDED

12,050.64 45,441.08 38,911.47

697.88 3,194.94 1,833.81

767.30 4,051.12 1,825.67

769.79 3,016.01 1,437.04

843.68 2,641.00 1,548.07

773.62 773.62 773.62

For Patel Engineering Ltd.
Sd/-Kavita Shirvaikar
Whole Time Director & CFO
37376)

Discover All-Weather Connectivity: Watch the Sela Tunnel Video!
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JANARDAN BHAGAT SHIKSHAN
PRASARAK SANSTHA, PANVEL

TENDER NOTICE

Janardan Bhagat Shikshan Prasarak Sanstha, Panvel
invites sealed item rate tenders with materials and
labour are invited from the reputed contractors only; in
Two envelope system.
1. Name of work: Proposed Interior and Allied work for
renovation of Multipurpose Hall (Gr. FI)
2. Nature of work: Civil work, False ceiling & wall cladding,
Electrification, Central Air Conditioning,
Sound system.
3. Estimated Cost: Aprox. 1,00,00,000/-
(with material & Labour)
4. EMD: Rs. 1,00,000/- by DD in favor of J.B.S.P Sanstha,
New Panvel.
5. Cost of blank Tender: Rs. 2,000/- (Non- Refundable)
6. Criteria for eligibility of Contractor:
*Contractor should have completed similar jobs not
less than value of Rs 2 Cr.
*Average financial turnover should not be less than 5 Cr.
7. Place of sale of tender: Janardan Bhagat Shikshan
Prasarak Sanstha’s Office, C.K.T. School, plot no. 8,
Sector-14, Janardan Atmaram Bhagat Marg, CIDCO
Colony, New Panvel. From 20.05.2024 to 28.05.2024
from 11 am to 3 pm.
8. Contact No. : 9619067707
9. Date of Submission of Tender: 03.06.2024 up to 2 pm.
at above same address.
10.Date of Opening of Tender: 03.06.2024 at 3pm at
above same address.
11.Completion period: SIX months.
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