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V-MART RETAIL LTD.

Review of Financial Result
Q2 FY’'20




Disclaimer

This investor presentation has been prepared by V-Mart Retail Limited (“V-Mart”) and does not constitute a
prospectus or placement memorandum or an offer to acquire any securities. This presentation or any other
documentation or information (or any part thereof) delivered or supplied should not be deemed to constitute
an offer.

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the
fairness, accuracy, completeness or correctness of such information or opinions contained herein. The
information contained in this presentation is only current as of its date. Certain statements made in this
presentation may not be based on historical information or facts and may be “forward looking statements”,
including those relating to the general business plans and strategy of V-Mart, its future financial condition
and growth prospects, future developments in its industry and its competitive and regulatory environment,
and statements which contain words or phrases such as ‘will', ‘expected to’, ‘horizons of growth’, ‘strong
growth prospects’, etc., or similar expressions or variations of such expressions. These forward-looking
statements involve a number of risks, uncertainties and other factors that could cause actual results,
opportunities and growth potential to differ materially from those suggested by the forward-looking
statements. These risks and uncertainties include, but are not limited to risks with respect to its hair care, its
healthcare business and its skin care business.

V-Mart may alter, modify or otherwise change in any manner the content of this presentation, without
obligation to notify any person of such revision or changes. This presentation cannot be copied and
disseminated in any manner.

No person is authorized to give any information or to make any representation not contained in and not
consistent with this presentation and, if given or made, such information or representation must not be relied
upon as having been authorized by or on behalf of V-Mart. This presentation is strictly confidential.
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Key highlights : Apr-Sep FY’20 vs FY’19 results

MART

 Number of Stores increases to 239 (add : 27 close : 0)
* Revenue grows by 23%
* Same Store Sales growth : Company 3%, Volume 0%
* Sales per sq. feet (per month) : Rs. 728
* Contribution of segment to total revenue :
* Fashion 92%
* Kirana 8%
* Net profit/(loss) of Rs. (4) million
* Ind-AS 116 adoption implemented w.e.f. April 1, 2019
* Net impact on PBT higher than rental value as notional interest cost

accrued on notional RoU liability created (Rs. 148 Mn.)




Financial Parameters : Apr-Sep FY’20 vs FY’19

MART
Sales {Rs. Mn) Sales Mix (%)
mYTD'20 EYTD'19
7,672
80.0%
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FY'20 numbers are adjusted on account of IND-AS 116
*FY’19 EBITDA reclassified on account of exceptional item
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Operational Parameters : Apr-Sep FY’20 vs FY’19

Footfall (lakhs) Conversion Rate (%)
196
166 i 58.5% 59.8%
YTD'20 T YTD'19 T YTD20 YTD'19

Transaction size (Rs.) Average Selling Price (Rs)

W Total mApparel

729 280

- / 669 250

192 176
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Operational Parameters : Apr-Sep FY’20 vs FY’19

Sales per sq feet (per month) Store Count (Nos)
ETierl ®Tier2 wmTier3 ®mTierd
135
128 20 13
44
28 32 32
1
YTD'20 l YTD'19
YTD'20 YTD'19
Same Store Sales Growth (%) Same Store Volume Growth (%)
3.2% 3.8%
1.2%
-O.ii
i YTD'20 T YTD'19
YTD'20 YTD'19
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Operational Parameters : Apr-Sep FY’20 vs FY’19

MART
Expenses (% of Sales) Retail Space (lakhs Sq feet)
mYTD'20 mYTD'19
9.9% 20
9.4%
16
4.9%
4.0% 4.0% e S—
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YTD'20 YTD'19
Inventory (Days of Sales)
= Total Apparel = Non Apparel  ® Kirana
; 113 .
106 06 1 Shrinkage (% of Sales)
39 1.5%
1.2%
0.9%
46 43
0.3%
YTD'20 YTD'19
Rent YTD_FY’'20 adjusted on account of IND-AS 116 Q220 Q2'19 YTD'20 YTD'19

*FY’19 Other expense reclassified on account of exceptional item
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Key highlights of Q2 FY’20 vs FY’19 results

* Revenue grows by 20%

« Same Store Sales growth : Company 1%, Volume (8%)
* Sales per sq. feet (per month) : Rs. 590
* Stores count increases to 239 (add : 14 close : 2)
* Contribution of segment to total revenue
* Fashion 90%
* Kirana 10%
* Net profit/(loss) of Rs. (180) millions
* Net impact on PBT higher than rental value as notional interest cost accrued on

notional RoU liability created (Rs. 74 Mn.)

* Increase in expense in current quarter:
Higher expenses incurred on opening of new stores before Diwali
Festival shift by 12 days as compared to last year leading to higher marketing spend and other expenses in the
current quarter

Inventory build up for upcoming festival season and 15 new stores opened in October 2019




Financial Parameters — Q2 FY’20 vs FY’19

MART
Sales (:.mn) "
0wz  Sales Mix (%)
3,142 77.0% 76.5%
2,622
13.0% 14.5% 10.0%  9.0%
Q220 Q2'19 Apparels Non Apparels Kirana
EBITDA (. mn)
PAT {Rs. Mn)
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FY'20 numbers are adjusted on account of IND-AS 116
*FY’19 EBITDA reclassified on account of exceptional item




Operational Parameters — Q2 FY’20 vs FY’19

Footfall (lakhs)

84

77

e

Q2'20 Q2'19

Transaction size (Rs.)

709
631

Q2'20 Q2'19

Conversion Rate (%)

59.5% 59.2%

M Total

Q2'20 Q2'19

Average Selling Price (Rs)

m Apparel

298

257

188
164

Q2'20 Q2'19



V-MART RETAIL LTD.

Ind-AS 116 — Leases
Introduction

MCA has mandated a new Accounting Standard IND-AS 116 for Accounting for Leases
with effect from April 1, 2019

Impact

* Requires lessee to recognize on Balance Sheet measured at present value of
minimum lease payments to be made over the lease period, as Right of Use Asset
(ROU)

* Interest is added, payments are reduced from lease liability for the future period
* ROU is depreciated over the lease period on SLM basis
* Rentals are replaced by Depreciation & Interest expense, thereby:
o increasing EBITDA (to the extent of rentals) (Rs. 381 Mn.)
o increasing Depreciation (future rentals depreciated on SLM) (Rs. 285 Mn.)
o increasing Interest Expense (for interest on future rental liability) (Rs. 240 Mn.)

* Net impact on PBT higher than rental value as notional interest cost accrued on
notional RoU liability created (Rs. 148 Mn.)




