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Q2 & H1 FY22: FINANCIAL HIGHLIGHTS Pees 
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Q2 FY22: REVENUE DETAILS MONTE CARLO 4 

REVENUE BREAKUP— REGION WISE 
REVENUE BREAKUP — CHANNEL WISE    (Including Online Sales) 

Q2 FY21: Rs 973 Mn Q2 FY22: Rs 2,503 Mn Q2 FY21: Rs 973 Mn Q2 FY22: Rs 2,503 Mn 
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     8% 

  

2% 2% 

MNorth | South MEast | West @Central — Others Including Online 
m MBO MNCS © EBO-COCO MEBO-FOFO © Corporate/ CSD/ Govt. ® Online 

Online Sales 

Rs (Mn) 

194 

70 
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H1 FY22: REVENUE DETAILS MONTE CARLO 4 

REVENUE BREAKUP— REGION WISE 
REVENUE BREAKUP — CHANNEL WISE    (Including Online Sales) 

H1 FY21: Rs 1,057 Mn H1 FY22: Rs 2,954 Mn H1 FY21: Rs 1,057 Mn H1 FY22: Rs 2,954 Mn 
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Online Sales 
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Q2 & H1 FY22: REVENUE ANALYSIS Pees 

REVENUE BREAKUP - SEGMENT WISE 

  

Temata Q2 FY21 Q2 FY22 H1 FY21 H1 FY22 FY20 a Pa 

Total Revenues* 973 2,503 1,057 2,954 Rs. 7,235 Rs. 6,126 

Cotton Segment 43.9% 47.7% 47.3% 54.1% 59.1% 51.4% 

Woollen Segment 16.1% 22.7% 11.9% 16.5% 22.3% 27.7% 

Home Textiles 35.2% 22.8% 36.7% 23.3% 11.7% 14.3% 

Kids 4.8% 6.8% 4.1% 6.1% 6.9% 6.6% 

  

  * Revenue from core products (Excluding Yarn, Fabrics & Miscellaneous sales) 

H1 FY21 Sales of scrap and accessories was Rs.8.0 Mn, Other Operating revenue was Rs. 1.9 Mn & INDAS adj. was Rs. 27.5 Mn 

H1 FY22 Sales of scrap and accessories was Rs. 14.2 Mn, Other Operating revenue was Rs. 4.1 Mn & INDAS adj. was Rs. -172.7 Mn 

FY20 Sales of scrap and accessories was Rs.80.3Mn, Other Operating revenue was Rs.11.5 Mn & INDAS adj. was Rs.-70.7 Mn 

FY21 Sales of scrap and accessories was Rs.28.8 Mn, Other Operating revenue was Rs.8.2 Mn & INDAS adj. was Rs.57.2 Mn     
 



DIVERSIFIED PORTFOLIO MONTE CARLO as 

SEGMENT COMPOSITION COTTON SEGMENT BIFURCATION — H1FY22 

6.9% 6.6% ma 

6.1% 

  

       5.1% 5.3% 

is 

  

26.3% Pao Bo yo 27.7% q 22.3% 16.5% 

2018 2019 2020 2021 H1 FY22 = Tshirt & Shirt = Denim & Trousers Jackets , coats & Suits 

i . Other Garments Cloak & Decker 
mH Woollen Cotton Kids m™Home Textile . * 

¢ The company is focusing on the diversification strategy, emphasising more on cotton segment 

* Cotton share maintained above 50% of total FY21 revenue reflecting shift towards Cotton from Woollen | 

segment



Q2 & H1iFY22: PROFIT AND LOSS STATEMENT 
MONTE CARLO a 

Is Line were you cngke rie Teel 

Particulars (In Rs Mn) Q2 FY22 Q2 FY21 H1 FY22 H1 FY21 i Pat 

Revenue From Operations 

Material Cost 

Gross Margin 

Gross Margin % 

Personnel Expenses 

Advertisement Expenses 

Other Expenses 

CSR Expenses 

Operating EBITDA 

EBITDA Margin % 

Other Income 

Depreciation 

Finance cost 

PBT 

Tax Expense 

PAT 

PAT Margin % 

EPS (Rs.) 

2,383 

1072 

1,211 

50.8% 

194 

37 

453 

527 

22.1% 

56 

91 

43 
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110 

339 

14.2% 

16.36 
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60.4% 
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150 
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4.5% 
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30% 

188% 

61% 

252% 
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26% 
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295% 

666% 
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668% 

2,800 

1,236 

1,564 

55.9% 

362 

62 

699 

441 

15.7% 

122 

171 

1,094 

396 

698 

63.8% 

235 

17 

441 

156% 6,220 

212% 3,310 

124% 2910 

-796bps 46.8% 

55% 599 

268% 110 

59% 1,028 

- 18 

6711% 1155 

1514bps 18.6% 

21% 202 

3% 342 

10% 135 

-358% 880 

-349% 217 

-361% 663 

1680bps 10.7% 

-361% 32 
 



MONTE CARLO a 
Is Line were you cngke rie Teel BALANCE SHEET HIGHLIGHT 

FTAA Ul Dee Com OL) a Peal Lee Com LAD i 1 eee 

Equities & Liabilities 

  

Non-Current Assets 

  

Equity Share Capital 207 207 Property, Plant and Equipment 1,561 1,493 

Other Equity 5,781 5,834 Right of use assets 784 752 

ital Work in P 12 Total Equity 5,988 6,041 Capital Wor 0 rogress 26 

Other Intangible assets 3 4 
Non Current Liabilities : Z 

; Financial Assets 
Long-term Borrowings 95 117 geen 205 39 

Other Financial Liabilities 198 186 Gino Rringncinthcecte 64 158 

Lease Liability 752 720 Deffered Tax Assets 122 91 
Other Long Term Liabilities 11 10 Other Non-Current Assets 24 25 

Total of Non Current Liabilities 1,056 1,033 Total Non-Current Assets 2,789 2,574 

Current Liabilities Current Assets 

Short Term Borrowings 1,580 231 Inventories 3,588 2,015 

Trade Payables 2,084 1,387 Financial Assets 

Lease Liability 131 116 Saas Fi 1,385 1/28 
Trade Receivables 2,295 

Other Financial Liabilities 772 427 27208 
Cash & Bank Balance 388 409 

Other Current Liabilities 233 116 
Loans 3 4 

Income Tax Liability 18 6 Other Financial Assets 39 36 

Short-Term Provisions 125 9 Other Current Assets 502 297 

Total Current Liabilities 4,943 2,292 Total Current Assets 9,198 6,792 

Total Equity & Liabilities 11,987 9,366 Total Assets 11,987 9,366 
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FINANCIAL PERFORMANCE MONTE CARLO as 
In Rs Mn 

CONSISTENT REVENUES EBITDA & EBITDA MARGIN 

    

  

  

    

    

6,564 Ri 19.7% 6,220 7% ; 18.6% 
5,231 5,760 14.8% 15.0% 17.1% 

i t | | 1,132 1,244 1,156 

FY17 FY18 FY19 FY20 FY21 

EYL? FYI8 FYI9 FY20 FY21 mum EBITDA (mn) —H- EBITDA Margin % 

NEWT LEVERAGE & RETURN RATIOS 

0 11.8% eer 
9.1% 8.4% 8.6% 

: on 0.11 0.10 0.10 
re 679 596 627 663 C— u- = —a— 

23% eRe pprawaw 
FY17 FY18 FY19 FY20 FY21 

a ae eee: aoe FY18 FY19 FY20 FY21 
MMM ROCE MillliCash Adj ROCE —-lD/E 

Note — EBITDA does not include other income 

Revenues exclude Raw Material Sales (Yarns, Fabrics & Trims) 

Inventory Data related to FY18 onwards is according to the cost method of valuation and the data related prior to FY18is according to retail method of valuation 
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COMPANY OVERVIEW 

 



MONTE CARLO: INDIA’s FIRST ORGANISED LIFESTYLE 
APPAREL BRAND 

Is Line were you cngke rie Teel 
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Strong Pedigree 

Leading Winter wear Brand, launched in 1984 

promoted by Sh. Jawahar Lal Oswal ,CMD, 

Oswal woollen Mills Ltd and Nahar Group 

Manufacturing Plants 

2 Manufacturing Plant located in Ludhiana 

  

  

Super Brand 

Recognized as Super brand for woolen knitted 
apparel in India 

Diversified Product Portfolio 

Successfully diversified brand across Woollen, 

Cotton, Kids & Home Furnishing 

  

  

Wide Reach 
Presence across _ India 

distribution channels 

through — various 

  

In House Designing Team 

30 professionals closely tracking the trending 

global fashion 
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  Cash Balance 

Cash balance of Rs. 1,978 Mn as of September 

2021 

(includes cash and bank balance along with current and non-current investments)     Low Debt 

Long-Term borrowing at Rs. 95 Mn as of 

September 2021 

  

MONTE CARLO a 

 



DIVERSIFIED PRODUCT PORTFOLIO MONTE CARLO as 

ET ayex3y Cotton Home 
Furnishing 

  

Sweaters, Pullovers Mink 

Monte Carlo thermals, Shirts, trousers, blankets, bed 

Mid Premium / woollen accessories t-shirts, track-suits and sheets and - 

Premium (caps, mufflers, shawls, jackets quilts 

stoles) 

Luxuria _ Cash wool sweaters , Cotton Shirts, trousers 
Mid Premium / . - - 
Premium blazers ,coats and t-shirts 

Mid Premium / ; Denim Trouser (jeans) ; ; 
Premium and Shirts 

Alpha - Sweaters , Shirts, Tshirts, Trousers , Sweat - Shirts 

Women wear cardigans jackets and sweat-shirts " 
TAESHS # MOWTE CARLO 

Tweens — Sweaters, Cardigans, 

Kids wear (7-13 - - - Shirt , T-Shirts and 

years) Bottoms ee" 
& 

Cloak & Decker— Sweaters , Cotton and cotton blended eee 

Men’s wear cardigans Tshirts " . 
eeo 

Rock It— ; Tank , Polo T-Shirt, ; ; sss 
Sports wear Shorts, Track Pants rocit 

TRENDY AND PREMIUM QUALITY APPROACH TO CLOTHING 
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WHAT IS OUR BUSINESS MODEL MONTE CARLO as 

May Aug 
Till July Onwards 

January Feb -March April 

  

    

  

BUSINESS CYCLE FOR WINTER SEASON SALES 

* Product development * Commissioned agents display the ee Therdeslersand * Production of pre- * Dispatching of winter 
& Sampling process samples to dealers and distributors distributors of the ordered designs wear products to EBOs 

* Design process is * Company organizes fashion shows to MBOs place orders So oa eee anehME@s 
finalised showcase proposed products to the with the CAs enn 

MBOs and EBOs : : 2 Pealcinventory in 
* Sample sets sent to Pre-booking of orders September, at the 

our commissioned * CAs procure orders from MBOs and from MBOs and beginning of the winter 
agents (CA) act as an interface between the franchise EBOs season 

Company and MBOs 

  

    

  

BUSINESS CYCLE FOR SUMMER SALES 

November February 

Till January Onwards 
August September October 

DESIGNING IS AN ONGOING PROCESS THROUGHOUT THE YEAR FOR BOTH COTTON AND WOOLLEN GARMENTS / PRODUCTION OF PLAIN AND BASIC DESIGNS CONTINUE 

THROUGHOUT THE YEAR FOR BOTH WOOLLEN AND COTTON GARMENTS 
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MINIMUM GOODS 

RETURNED 

  

   

  

   

    

   

  

     

    

    

Ko) 

SDN 

Pre DS 
PRICING POWER 

ORDER TO PRODUCE 

MODEL 

MBO and 

Distributors 
Shop In Shop EBO-COCO 

MONTE CARLO a 
[0s Line were you cake re Teel 

EBO -FOFO 

  

  

  

  

    

Distribution Pre-Booking of SOR -— Sale or Pre-Booking of Inventory owned Pre-Booking of 

Sale Model orders Outright Return / orders Outright b Con an orders Outright 

Sales Outright Sales Sales Y pany sale 

Goods Return Minimal 

Risk 5% - 10 % of 
N Y N . 

° es ° N.A Products Return 

Allowed 

Discount Yes 

Sharing No Yes Yes Yes Range of 5% - 

17.5% 

Payment Exclusive Exclusive ' 
. oe . . Bank guarantee's 

Collection commissioned Reputed retail commissioned 
«Dt : . f and PDC taken 

Credit Risk agents are chains agents are liable . 
: from franchise 
liable to pay to pay              
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Investment Rationale 
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MONTE CARLO 2. 

17



INVESTMENT RATIONALE eee 

Strong brand Equity 
commanding good 
ogclolimkelaae maida) 

Uy) [Kelas 

   

    
  

Consistent rewards _— Extensive 

to Shareholders in distribution network 

form of dividend or with presence across 

buy back India 

Investment 

Rationale 

Continuous 
Strong financial 

and i Mey (oli ey) 
capex plan for upgradation as 

ROP RLS per changing 
Experienced and Sua Calels 
professional team 

which closely track 
the global trends 

and fashion 
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STRONG BRAND EQUITY ... MONTE CARLO 

¢* “Monte Carlo”, has 
Strong Brand Equity 

Being a Premium Brand, 

Monte Carlo enjoys Pricing 

Power & Customer Loyalty 

AXor4U Tea eiaesep aie 

Brand Building & 

Marketing Initiatives 

ASPIRE TO SERVICE END TO END WARDROBE REQUIREMENTS OF INDIAN CONSUMERS BY FURTHER INTRODUCING EXCITING RANGE OF NEW PRODUCTS  


