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W ithmorepeopleglued
to their screens and
spending more time

online, thepandemichasledto
aviewershipspikeforover-the-
top (OTT) platforms. But with
traditional advertising modes
shuttered down, digital enter-
tainers are looking for ways to
leverage thebonanza,unpack-
ing the online-only marketing
playbook to engage and
encourage discovery of new
showsandmovies.

For most OTT platforms,
the absence of OOH or out of
homemedia thathelpedmass
visibility is being strongly felt.
Gaurav Gandhi, director and
country GM, Amazon Prime
Video India says thatgiven the
limited media choices in a
lockdown, therewas aneed to
go all out on social and digital
media (with some support
from TV). Marketing teams
have also had to be creative
with their hook and bait or
else, a new show or a popular
filmmaywelldisappearunder
theswishofa scrolling thumb.

Gandhi says, “Creatively
each campaign is unique and
is tailor-made for the show.”
The responsibility forpromot-
ing a show rests on all —
actors,producersandthemar-
keting teamandeverymove is
coordinated, from the timing
ofonlinereleaseofpostersand
trailer videos to the banter
around them.

For Amazon’s Paatal Lok,
for instance, promotional
campaignsplayedaroundwith
theconceptofpatalorhell.For
that everyone, be it the pro-
ducers of the show (actor
AnushkaSharma’sCleanSlate
Films) or the writers and the

marketing team, coordinated
their efforts, using a common
vocabulary to build interest
and generate excitement
around the show’s release.

Raghav Anand, segment
leader, digital media, at EY
Indiasays,“Marketingbudgets
for OTT shows are shifting to
digital in the current environ-
ment and especially to pro-
grammatic.” He predicts that
performancebasedcampaigns
willoutweighbrandcampaigns
till the festive season on digi-
tal. Brand campaigns arewhat
are traditionally mounted on
OOHandtelevisionandwhich
helpbuilduptothereleaseofa
show and attach a premium-
ness to it, say experts.

Indiacurrentlyhas95OTT
platformsacrossvideo,music,
podcast and audio streaming
categories making it an over-
crowdedmarket. To break the

clutter, theplatformsareusing
a vast array of experiential
tools that integrate AR/VR
technology, seeking increased
participation of stars and put-
ting theirweightbehind influ-
encer-led campaigns.

For example, the launchof
a new show on ZEE5 (Chintu
Ka Birthday) was planned as
a watch party on Twitter that
was preceded by setting up a
chat room with actor Vinay
Pathak and an interactive
engagement platform,
#AskVinay.RahulMaroli, sen-
ior vice president and head
SVOD at ZEE5 says the com-
pany’s advertising spending
on digital has gone up by over
30 per cent.

The campaigns are also
designed for a multiplier
effect. For instance, Amazon
Primeused the premise of the
show, thenetherworld, togen-

erate intrigue and surprise.
The team set the time of the
launch at 11:34 in the morn-
ing, which, if read upside
down, spelt HELL (Paatal).
Such moves help gain shares
and likes and fuel online con-
versations. Paatal Lok saw a
huge organic flow of memes,
propelling the show into a big
popculturalmoment, accord-
ing toGandhi.

Thegrowing importanceof
digital media will encourage
manyplatforms todig into the
psyche of their audiences to
know their likes and dislikes
and bring about amore inten-
sive mining of audience data.
Anand says, “Performance
advertisingistiltedtowardsdig-
italas ithas justifiableROI, tar-
geted messaging, demonstra-
ble measurement metrics and
abilitytoaccommodatespends
in smaller denominations.”

Amazon,Netflix,Zee5,DisneyHotstarsharpentheirdigitalmarketing
toolsastheylooktomakeupforthelossofOOHintheirmediaplans

Streaming companies
retool thevisibilitykit

¾¾ NetflixispromotingBulbbul(Topleft),
thelatestoriginalshow foritsIndian
audiences,throughmemesandpoststhat
generateintrigueandmysteryaroundthe
show,muchlikeAmazonPrimedidfor
PaatalLok(BottomLeft)

¾¾ Zee5ranonlinewatchpartiesforitsnew
showChintukaBirthday(TopRight)and
haditsleadactorVinayPathakengagewith
audiencesinachatroom
¾¾ AltBalaji isusingitsoldfavouritesand
popularactorstopromotenewshowsas
wellastheplatform(BottomRight)

SCREENING LIVE

Doval, Wang talk...
WhileBeijing’sofficial readoutof thecon-
versation had no mention of any agree-
ment to “disengage” or “de-escalate,”
when asked whether China had pulled
back equipment in the Galwan valley,
Chinese foreign ministry Spokesman
Zhao Lijian said both sides were “taking
effectivemeasures todisengageandease
the situation on the border”.

Beijing stated that Wang had told
Doval that India and China “have long-
term strategic interests” in the “reali-
sation of development and revitalisa-
tion” and that the two “do not pose a
threat to each other”.

China’s statement, however, blamed
Indian troops for the June 15 clash and
reiterated Beijing’s previously stated
claim over the GalwanRiver valley. “The
meritsof therecent incident in theGalvan
(Galwan)Valley in thewestern section of
the China-India border are clear, and
Chinawill continue to vigorously defend
its territorial sovereignty and safeguard
peace in theborderareas,” saidaChinese
ministry of foreign affairs press release.

NewDelhi’s statement saiddiplomat-
ic andmilitary dialoguewould continue,
including under the framework of the
“Working Mechanism for Consultation
andCoordination”andat the levelof spe-
cial representatives i.e. Doval andWang.

Within India’smilitary, there is worry
that a “mutual pullback agreement”
would effectively result in the loss of
Indian territory. With Chinese troops
already having intrudedmore than 2 km

into areas that India has traditionally
claimed,occupiedandpatrolled, amutu-
alpullbackof 2kilometreswouldcreatea
4-kilometre-deep “buffer zone” that
would lie entirely in Indian territory.
Senior military officers point out that
Indian troops have historically patrolled
up to the areas of PP14, PP15, PP17 and
PP17A. A “mutual pullback” and “buffer
zone”agreementwouldmeantheseareas
would nowbe out of bounds.

Meanwhile, the Chinese remain
unwilling to discuss a pullout from the
Pangong Tso area, say government
sources.Here theyhaveoccupied8kmof
Indian territory between Finger 4 and
Finger 8. “Thiswouldbeadoublewham-
my for India: The Chinese staying put in
Pangong Tso, and creating a buffer zone
on Indian territory in other areas,” said a
senior serving general.

Realty crisis...
Says VinitMatlani,managing director of
Rudram Realty, a prominent broker in
MumbaiandThane: “InThane,pricesare
easilydown20-25percent.Alldevelopers
havecutprices. If youmake fullpayment,
there will be further discounts,” says
Matlani. He says all reputed developers,
such as Lodha Group, Kalpataru Group,
Piramal Realty, are offering discounts.

“No one will make buyers unhappy
due to prices,” saysMatlani.

Many say the price cuts are desperate
attempts by developers to generate sales
whichwere subdued for the past five-six
years due to inflated prices.

“This is a buyer’s market. Developers
are readytodoanything.There is
completedeadlock.Thereareno
sales, no transactions, no regis-
trations,” says Rajesh Mehta, a
prominent consultant in the
western suburbs of Mumbai.
“The situation is worsening.
Nobody knows what is happen-
ing,” he adds.

However, big national devel-
opers do not agree that prices
have crashed. “The day prices
comedown20percent, itmeans
buyerswillnotbeable toafford it.
Thismeansgrossdomesticprod-
uct is low, job insecurity is high,
inflation and interest rates are
also low. The food chain is dis-
turbed,” says Sanjay Dutt, man-
aging director and chief execu-
tive officer, Tata Realty &
Infrastructure.

However,propertyconsultant
Anarock says prices remained
rangeboundinall the topcities in
the first half of this year.

50% pay cut...
Thedecision regarding thenine-
day lockdown, which is applica-
ble to the city and Waluj indus-
trial area, was taken onMonday.

The district known for hous-
ing several auto and pharma

units has been reporting a large number
an average of 250 cases daily. “The deci-
sion was taken in consensus with indus-
trialunits, small andmediumenterprises,
businesschamberssuchasConfederation
of Indian Industry (CII) and other stake-
holders. There was resistance but every-
oneagreed.Thedeliberationswereon for
a fortnight,”Choudharysaid.Theadmin-
istration, he said, is aware of the fact that
lockdown is not a solution and it cannot
contain the virus. But to shore up the
health infrastructureandlimit thesudden
surge in cases, a hard lockdownwas crit-
ical, according to Choudhary.

ThengadeBajirao,president,workers'
unionat thecompany’sWalujplant, con-
firmed the cut in wages. “Almost eight
days ago, the management had put up a
notice saying if there’s a lockdown and
the plant is shuttered,wageswill be cut,”
he said.

Sterlite, Radisys...
ThefirmalreadyhasR&Dcentresforhigh-
end telecomsoftwareandplatformdevel-
opment.US-basedRadisyshastiedupwith
Qualcommtocombinethelatter’s5Gplat-
form with Radisys’ new radio software to
power the national radio 5G small cells
whichare akey element of thenetwork.

Jio has sought permission from the
centre for 5G trials basedon its owntech.
An e-mail to Reliance did not elicit any
response.

Tech Mahindra, which has already
publicly stated its entry into the mobile
network space by planning to bid for the
BSNL 4G network, has also had discus-
sionswith thegovernmenton its 5Gplay.
The firm is an investor in US-based
Altiostar,whichhasbuilt cloudnative5G
radioaccessnetwork software incollabo-
rationwith Intelwhich isbeingdeployed
on Rakuten Mobile. Altiostar also has
Qualcomm, Rakuten and Cisco Systems
as investors. It has also collaboratedwith
Rakuten to build a 5G lab in Tokyo and
Bangalore. Tech Mahindra did not
respond to queries.

Besides this, Tech Mahindra has tied
up with state-owned ITI to build new 4G
and5Gradioproducts leveragingthesoft-
ware the former has built. And in its dis-
cussions with NITI Aayog on BSNL, the
firmhassaid itbelieves inaconsortiumof
partners within the country to build a
futuristic, competitive, open standard-
based India stackwhich can be sold even
to global network operators.

Incumbent equipmentmakers, how-
ever, say that there could be many a
stumbling block. “While the capex
might be low, the fact that operators
will have to pay for a system integrator
nowwill increase their operating costs.
For capex, you might get discounted
credit lines from vendor supported
banks. But youwon’t get that for opex,”
said a senior executive of a leading tele-
com gear manufacturer.

Manycompanies, suchasNokia, have
also joined the Open RAN Policy
Coalitionbackedbyover30companies in
support of the open platform.

SOLUTION TO #3095 VVeerryy HHaarrdd::
����������
Solution
tomorrow

HOW TO PLAY
Fill in the grid so
that every row,
every column
and every 3x3
box contains
the digits 1 to 9

> BS SUDOKU # 3096

> FROM PAGE 1

FOMENTO RESORTS AND HOTELS LIMITED
Corporate Identification Number (CIN) : L55101GA1971PLC000113
Registered Office : Cidade de Goa, Vainguinim Beach, Goa-403004.

Tel. : 0832-2454545; Fax : +0832-2454541 / 42
Email : shareholders@frhl.in; Website: www.frhl.in

NOTICE OF POSTAL BALLOT
Members of Fomento Resorts and Hotels Limited (the “Company”) are
hereby informed that pursuant to section 110 of the Companies Act, 2013
read with Rule 20 and 22 of the Companies (Management and Administration)
Rules, 2014, read with the General Circular No. 14/2020 dated April 8, 2020,
General Circular No. 17/ 2020 dated April 13, 2020 and General Circular
No. 22/ 2020 dated June 15, 2020, in relation to “Clarification on passing
of ordinary and special resolutions by companies under the Companies
Act, 2013 and the rules made thereunder on account of the threat posed by
COVID-19” issued by Ministry of Corporate Affairs (“MCA”), Government
of India (“MCA Circulars”), including any statutory modification or re-
enactment thereof for the time being in force, relating to passing of
resolution by postal ballot (the “Postal Ballot Rules”), pursuant further to
the extant provisions of Securities and Exchange Board of India (Delisting of
Equity Shares) Regulations, 2009, as amended, for the time being in force
(“Delisting Regulations”), the Company seeks the approval of its members
for the voluntary delisting of the Equity Shares of the Company from BSE
Limited (“BSE”), as set out in the Postal Ballot Notice dated June 26, 2020,
by way of Postal ballot or remote e-voting.
According to the above mentioned MCA Circulars, the companies
which are required to provide the facility of e-voting under the
Companies Act, 2013, or any other company which has opted for such facility,
while they are transacting any item only by postal ballot upto September 30,
2020, the requirement provided in Rule 20 of the Companies (Management
and Administration) Rules, 2014 as well as the framework provided in the
MCA Circulars would be applicable mutatis mutandis.
In compliance with Regulation 44 of the Listing Regulations and pursuant
to the provisions of Sections 108 and 110 of the Companies Act, 2013 read
with the rules framed there under, the Company has completed the physical
dispatch of the postal ballot notice with ballot forms to all the shareholders on
July 06, 2020. Further, in accordance with the MCA Circulars, the Company
has also extended the remote e-voting facility for its members, to enable them
to cast their votes electronically instead of submitting the postal ballot form.
Please note that the Notice of Postal Ballot has also been sent through email
by Bigshare Services Private Limited, the Company’s Registrar &Transfer
Agent to all the members whose email IDs are registered with the Registrar
and Share Transfer Agents / Depository Participants on July 06, 2020.
Further for those shareholders whose email address are not registered,
we request them to kindly register their email address by following the
process mentioned in the ‘Notes and Instructions’ of the Postal Ballot Notice.
The Postal Ballot Notice is displayed on the website of the Company at
www.frhl.in and on the website of NSDL at https://www.evoting.nsdl.com/ and
is also available on the website of BSE at www.bseindia.com. The Company
has engaged services of NSDL for providing e-voting facility.
Complete instructions on remote e-voting are given in the Postal Ballot
Notice. Mr. Shivaram Bhat, Practising Company Secretary (ACS: A10454 and
CP No. 7853) has been appointed as the scrutinizer for conducting the Postal
Ballot process in a fair and transparent manner.
The remote e-voting / voting through postal ballot shall commence
on July 08, 2020 at 9.00 a. m. (IST) and ends on August 07, 2020 at
5.00 p. m. (IST).The e-voting module shall be disabled by NSDL for e-voting
thereafter. The pre-paid postage envelope along with the postal ballot form
should reach the Scrutinizer before 05:00 p.m. (I.S.T.) of August 07, 2020
at the address mentioned on the pre-paid postage envelope. Please note
that any postal ballot form(s) received after the said date and time will be
treated as invalid. In case of any queries related to remote e-voting you
may refer the Frequently Asked Questions (FAQs) for Members and remote
e-voting user manual for Members available at the downloads section of
www.evoting.nsdl.com or call at toll free no.: 1800-222-990 or send a
request at evoting@nsdl.co.in. In case of any grievances connected with
facility for voting by electronic means, please contact Mr. Amit Vishal,
Senior Manager, National Securities Depository Limited, Trade World,
A Wing, Fourth Floor, Kamala Mills Compound, Senapati Bapat Marg, Lower
Parel, Mumbai-400013 or call at Toll free No. 1800-222-990 or contact no.
022-24994360 at email id: AmitV@nsdl.co.in/evoting@nsdl.co.in
The Result of the Postal Ballot will be announced on August 08, 2020 at
Registered Office of the Company at Cidade de Goa, Vainguinim Beach,
Goa-403004. The results declared along with scrutinizer’s report shall be
placed on the Company’s website i.e. www.frhl.in and also on the website of
NSDL at https://www.evoting.nsdl.com/ besides being communicated to the
Stock Exchange (BSE) and will also be published in newspapers.

By Order of the Board of Directors
For Fomento Resorts and Hotels Limited

Sd/-
Place : Goa Asmeeta Matondkar
Dated : July 06, 2020 Company Secretary & Compliance Officer

Rameshwar Media

ZODIAC-JRD-MKJ LIMITED
(CIN No: L65910MH1987PLC042107)

910, Parekh Market, 39 JSS Road, Opera House, Mumbai 400004
Website: www. zodiacjrdmkjltd.com, Email: info@zodiacjrdmkjltd.com

NOTICE
[FOR TRANSFER OF EQUITY SHARES OF THE COMPANY TO DEMAT ACCOUNT OF INVESTOR

EDUCATION AND PROTECTION FUND ( IEPF ) ]
This Notice is hereby published pursuant to the provisions of the Investor Education and Protection
Fund Authority (Accounting, Audit, Transfer and Refund) Rules, 2016 notified by the Ministry of Corporate

thAffairs effective 7 September, 2016 further amended by Investor Education and Protection Fund Authority
th(Accounting, Audit, Transfer and Refund) Amendment Rules, 2017 effective 28 February, 2017 ('Rules').

The Rules, inter alia, provides for transfer of all such shares in respect of which dividend has not been
paid or claimed by the shareholders for seven consecutive years or more in the DEMAT account of
the Investor Education and Protection Fund ('IEPF Account'). Authority set up by the Central Government
by issuing duplicate share certificates in the case of shares are held in physical form and by transferring
shares to Suspense account in the case of shares are held in Demat Form.
Adhering to the various requirements set out in the Rules, the Company has communicated individually to
the concerned shareholders at their latest available address whose share(s) are liable to be transferred to
IEPF Account.
The Company has also uploaded requisite details of such shareholders viz. name,Folio No./DP ID/
Client ID and shares due for transfer to IEPF Account on its website www. zodiacjrdmkjltd.com
Shareholders may note that both the unclaimed dividend and the shares transferred to IEPF Account
including all benefits accruing on such shares,if any,can be claimed back by them from IEPF Authority after
following the procedure prescribed by the Rules.
The concerned shareholders holding such shares in physical form and whose shares are liable to be
transferred to IEPF Account, may note that the Company would be issuing duplicate share certificate(s) in
lieu of original share certificate(s) held by them for the purpose of transfer of shares toIEPF Account as per
Rules and upon such issue, the original share certificate(s) which are registered in their name will stand
automatically cancelled and be deemed non-negotiable. Incase of shares in demat mode – by transfer of
shares directly to IEPF Suspense Account with the help of the Depository Participant. Shareholders may
note that both the unclaimed dividend and corresponding shares transferred to IEPF Suspense Account
including all benefits on such shares, if any can be claimed back from the IEPF Authority after following the
procedure as prescribed in the Rules.
The shareholders may further note that the details uploaded by the Company on its website should be
regarded and shall be deemed adequate notice in respect of issue of duplicate share certificate(s) by the
Company for the purpose of transfer of shares to IEPF Account pursuant to the Rules.

thIn case Company does not receive any valid claim from the concerned shareholders by 20 October, 2020,
the Company shall with a view to comply with the requirements of the said Rules, transfer the shares to the
IEPF Authority as per the procedure stipulated in the Rules. Please note that no claim shall lie against the
Company in respect of unclaimed dividend amount and equity shares transferred to IEPF Authority.
In case the concerned shareholders wish to claim the shares after transfer to IEPF, a separate application
has to be made to the IEPF Authority in Form IEPF-5, as prescribed under the Rules and the same is
available at IEPF website i.e., www.iepf .gov.in. For any queries on the above matter, shareholders are
requested to contact the Company's Registrar and Transfer Agent, M/s. Link Intime India Private Limited
Unit: ZODIAC-JRD-MKJ Limited, C-101, 247 Park, L.B.S Marg, Vikhroli (W), Mumbai–400083,
Tel No.+91 22 49186000; Fax: +91 22 49186060, Email: iepf.shares@linkintime.co.in.
Place : Mumbai For ZODIAC -JRD-MKJ Limited

Sd/-
Vishaka Mehta

Date: 07/07/2020 Company Secretary
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