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Disclaimer

PARKS AND RESORTS

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Wonderla Holidays Ltd. (the “Company’), have been prepared solely for
information purposes and do not constitute any offer, recommendation or invitation to purchase or subscribe for any securities, and shall not form the basis or be relied on in
connection with any contract or binding commitment whatsoever. No offering of securities of the Company will be made except by means of a statutory offering document

containing detailed information about the Company.

This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the Company makes no representation or
warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy, completeness, fairness and reasonableness of the contents of this
Presentation. This Presentation may not be all inclusive and may not contain all of the information that you may consider material. Any liability in respect of the contents of,
or any omission from, this Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business prospects that are individually and
collectively forward-looking statements. Such forward-looking statements are not guarantees of future performance and are subject to known and unknown risks,
uncertainties and assumptions that are difficult to predict. These risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the
economies of various international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully implement its
strategy, the Company's future levels of growth and expansion, technological implementation, changes and advancements, changes in revenue, income or cashflows, the
Company's market preferences and its exposure to market risks, as well as other risks. The Company's actual results, levels of activity, performance or achievements could
differ materially and adversely from results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation are not adopted by the Company and the
Company is not responsible for such third-party statements and projections.

All Maps used in the presentation are not to scale. All data, information, and maps are provided "as is" without warranty or any representation of accuracy, timeliness or
completeness.




Q4 & FY24 | Result Highlights



Key Highlights
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PARKS AND RESORTS

Recorded a revenue growth of 13% in FY24

Achieved highest ever EPS of Rs. 28 in FY24, a growth of 6% YoY

Footfall for the quarter stood at 7.09 lakhs whereas footfall for FY24 stood at 32.52 lakhs across parks
Park wise footfall for the Q4 FY24: Bengaluru — 2.43 lakhs, Kochi — 2.32 lakhs, Hyderabad — 2.34 lakhs
Park wise footfall for the FY24: Bengaluru — 12.70 lakhs, Kochi — 10.33 lakhs, Hyderabad - 9.49 lakhs
ARPU in FY24 stood at Rs. 1,430, an increase of 15% YoY

Adjusted EBITDA for the Q4 FY24 stood at Rs. 419 Mn and for FY24 at Rs. 2,515 Mn after adjusting the Employee Stock Option

expenses.
Creative & Innovative market strategies to increase footfalls continued with festival and event-based campaigns

Enhanced customer experience with special festive decorations along with festive themed food & product offerings across

parks

The board recommended a final dividend of Rs. 2.5/- per equity share o




Q4 FY24 Result Highlights

PARKS AND RESORTS

Revenue from Operations Adj. EBITDA & Adj. EBITDA Margin EBITDA & EBITDA Margin
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Note - 1. EBITDA includes other income 2. All figures in Rs. Mn



FY24 Result Highlights

PARKS AND RESORTS

Revenue from Operations Adj. EBITDA & Adj. EBITDA Margin EBITDA & EBITDA Margin
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Note - 1. EBITDA includes other income 2. All figures in Rs. Mn



Bengaluru Park — Q4 & FY24 Metrics

PARKS AND RESORTS

Revenue (Rs. Mn) Footfalls (in ‘000)
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Kochi Park — Q4 & FY24 Metrics
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Revenue (Rs. Mn)

Footfalls (in ‘000)
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Hyderabad Park — Q4 & FY24 Metrics
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Revenue (Rs. Mn) Footfalls (in ‘000)
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Wonderla Resort, Bengaluru — Q4 & FY24 Metrics
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Total Revenue (Rs. Mn) Average Room Rental (in Rs.)
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Consolidated Profit & Loss Statement

Particulars (Rs. Mn)

Q4 FY24

Q4 FY23

PARKS AND RESORTS

Revenue from Operations
Other Income

Total Income

Cost of materials consumed
Purchase of stock-in-trade
Changes in inventories of stock-in-trade
Employee Expenses

Other Expenses

EBITDA

EBITDA Margin (%)
Depreciation

Finance Cost

PBT

Tax

PAT

PAT Margin (%)

EPS

996.9
51.5
1,048.3
66.0
47.3
-1.2
170.2
360.3
405.7
38.7%
101.1
1.7
302.9
76.8
226.1
21.6%

4.0

986.0
140.4
1,126.3
57.1
48.9
1.0
127.4
328.3
563.7
50.0%
89.8
1.6
472.0
121.7
350.5
31.1%

6.2

1.1% 4,830.4
229.8

-6.9% 5,060.3
276.0

209.8

-3.5

625.8

1450.5

-28.0% 2,501.7
49.4%

382.0

6.4

2,113.2

533.6

-35.5% 1,579.6
31.2%

27.9

4,292.2
232.0
4,524.2
229.3
218.4
-6.0
511.6
1,224.2
2,346.8
51.9%
352.3
3.4
1,991.1
502.1
1,489.0
32.9%

26.3

12.5%

11.8%

6.6%

6.1%




Consolidated Balance Sheet Statement

Particulars (Rs. Mn)
ASSETS

Non-Current Assets

Property, plant and equipment 7,472.2 7,134.8
Right to use assets 109.5 1234
Capital work-in-progress 1,707.9 417.6
Intangible assets 9.1 7.3
Financial Assets

(i) Loans 1.2 1.2

(ii) Other financial assets 24.5 28.5
Other non-current assets 563.3 184.2

9,887.6 7,897.0

Current Assets

Inventories 134.8 94.4

Financial Assets
(i) Investments 901.4 1,202.7
(ii) Trade receivables 28.7 13.9
(iii) Cash and cash equivalents 292.9 255.2
(iv) Other balances with banks 945.8 1,102.0
(v) Loans 6.6 7.3
(vi) Other financial assets 51.5 34.3

Other current assets 133.8 156.0

Total Current Assets
TOTAL ASSETS

12,383.1 10,762.7

PARKS AND RESORTS

Particulars (Rs. Mn) Mar-24 Mar-23
EQUITY AND LIABILITIES
Equity
Equity share capital 565.7 565.6
Other equity 10,380.3 8,930.6
Liabilities
Non-Current Liabilities
Financial Liabilities

(i) Borrowings 3.0 3.1
(ii) Lease liabilities 50.2 47.7
Provisions 72.6 54.5
Deferred tax liabilities (net) 752.3 777.6

Total Non-Current Liabilities 878.1 882.9

Current Liabilities
Financial Liabilities
(i) Borrowings 0.1 0.1
(ii) Lease liabilities 2.4 18.5
(iii) Trade payables
(i) Total outstanding dues of micro

. . 18.3 16.6
enterprises and small enterprises
(ii) Total outstanding dues of creditors
other than micro enterprises and small 319.9 240.8
enterprises
(iv) Other financial liabilities 119.3 22.7
Other current liabilities 68.6 57.9
Provisions 30.3 27.1

Total Current Liabilities
TOTAL EQUITY AND LIABILITIES

12,383.1

10,762.7




Marketing Initiatives & Events



Marketing Initiatives

VALENTINE'S WEEK
10™-14™ FEB

/

SPIRITS HIGH. FLAGS HIGH.

PRE-BOOK YOUR TICKETS FOR JAN 26, 27, 28

@ ?999/‘ (INCL. GST) ON ONLINE BOOKINGS ONLY.

v

SORY
W oNDER\J\ RE

AD IN THE ¢ !
NE ON WONDERLA'S SKY WHEEL

23-25 March Igj’df/-?gggl' onwards

Online bookings only. Limited tickgt‘s offer. Hurry.

AL GO WAL B FROVID AT WONDIRLA, OUTIE COLGKRS W TRETEY WY 6 PERMTIO.

MARCH: '8, 9,10 | 23, 24, 25 | 29, 30, 31

BOUEEE| INCLUSIONS: 2N3D STAY + PARK ENTRY -+ BREAKFAST + DINNER |BOOK NOW

Worpen. N

PARKS AND RESORTS

T S { NO'BOYS.
©F1 LIMITS.

MAKE IT

Park open exclusively
to women
on Women's Day.

8™ MARCH

iz;gg!- 1 * ¥ ‘THISV‘UEEHEnD d<IM

BOOK NOW  OR WAIT 1460 DAYS FOR THE NEXT LEAP YEAR OFFER

AT WONDERLA HYDERABAD

COME CELEBRATE WITH US AT WONDERLA. BOOK NOW H i oy




Holi Celebrations
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Valentine’s Day
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Easter’s Day Celebration

PARKS AND RESORTS
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New Ride Addition - Air Race

PARKS AND RESORTS
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Food & Beverages

PARKS AND RESORTS

Introduced Subwich at
Hyderabad Park during
Dusshera Week

* Started a new counter in
Bengaluru Park - Ola

Mexicana
Introduced Rollito - a
combination of R *  Menu has Nachos,
Burrito Tacos, Quesadilla and
Bowls

Momo Mania
Launched across parks which
includes Momo Burger, Rice Bowl,
Fried Momos

Halloween themed Menu
introduced across all Parks

Introduced Biryani
— INTRODUCING —

RUCKER \ % - P Bucket across all
' j i ; parks

CHICKEN BIRYANI +: CHICKEN BIRYANI +
2 COKES FOR 4 COKES FOR

3680 1360
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Wonderla - India’s most loved amusement park

PARKS AND RESORTS

Vision Mission

. . . Build and operate resource efficient
A ‘ ’ I I . er1s
cli(:(l—::g Wonder to lives and bringing people amusement spaces to deliver a fun, thrilling,

and hygienic experience to our guests.

One of the Most visited parks in India:
Wonderla parks have been visited by over 40 million* visitors since 2000, making us the most visited amusement park in India.

Two decades of experience (since launch of first park) in running parks in 3 different cities:
Kochi, Bengaluru, and Hyderabad.
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A Complete Family Entertainment Destination...

PARKS AND RESORTS

Wonderla parks provide a rare avenue for families and friends to bond together in a wonderful outdoor environment.
The parks deliver a safe, out-of-the-ordinary and highly memorable experience.




... with Signature Rides across Parks

PARKS AND RESORTS

Wonder Splash — Wonderla Bamba
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... with Signature Rides across Parks

PARKS AND RESORTS
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Wave Pool

Tarantula Sky Wheel




PARKS AND RESORTS

Key Milestones

2024 - Construction of two
parks - Bhubaneshwar and

Chennai are under process
1

2023 - Company got Local
Body Tax exemption for 10
years for the proposed
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Experience at Helm - Board of Directors & Senior Management Team

PARKS AND RESORTS

—

Mr. Kochouseph Chittilappilly

-

Mr. M. Ramachandran Mr. Arun K. Chittilappilly

Mr. R. Lakshminarayanan

Chairman Emeritus Chairman

Managing Director

Non-Executive Vice-Chairman

Mr. Kasaragod Ullas Kamath Mr. Madan Padaki

Ms. Priya Sarah Cheeran Joseph Mrs. Anjali Nair

Non-Executive Director Independent Director Independent Director Independent Director

Mr. Sqji K Louiz

[e]
Chief Financial Officer

Mr. Dheeran Choudhary

e}

Chief Operating Officer

Mr. Srinivasulu Raju Y
o

Company Secretary & Compliance Officer




Awards and Recognition

Wonderla won awards in different categories at 22"¢ JAAPI Amusement Expo

K ;/ NATIONAL AWARDS S NATIONAL AWARDS NATIONAL AWARDS
\ 140 . FOR EXCELLENCE FOR EXCELLENCE
y 2024 Y 2 N 2024

FOR EXCELLENCE
M 2024 ok e

WINNER RUNNER-UP WINNER
Wonderla Holidays Ltd - Kochi Wonderla Holidays Ltd - Hyderabad

Wonderla Holidays Ltd - Bangalore

Events at Facility

Innovative Promotional Activity Through Media - Digital Marketing Most Innovative Ride
THEME / WATER / AMUSEMENT / SNOW PARK - TIER | CITIES THEME / WATER / AMUSEMENT / SNOW PARK - TIER 2 CITIES THEME / WATER / AMUSEMENT / SNOW PARK - TIER | CITIES
SHRIKANT GOENKA SOHANSINH JADEJA SHRIKANT GOENKA SOHANSINH JADEJA SHRIKANT GOENKA SOHANSINH JADEJA
Chairman - IAAPI Chairman - Award Committee Chairman - IAAPI Chairman - Award Committee Chairman - IAAPI Chairman - Award Committee
B 3 fdrls s “v" ok, e ’H B T T T T T T e Ty T AT T 0T Wy Ty N o0t ) : b2theflesd ol el el ol Al el sl el el el el Al s
Wonderla Hyderabad: Won award for

Wonderla Kochi: Won award for
Most Innovative Rides

organizing different Events at Facility

Wonderla Bengaluru: Won award for Innovative
Tourism through Media - Digital Marketing




Key Strengths

PARKS AND RESORTS

In-house ride designing and manufacturing capabilities

Leverages specific cost efficiencies and enhances
maintenance efficiency of rides. This capability allows for
the customization and modification of purchased rides

Superior Brand Recall

Established as strong brand amongst visitors
evidenced by better customer ratings & reviews, arises
from its ability to provide memorable experiences and

consistently introduce innovative attractions

Strategic Location

All the three parks have good connectivity
to major cities making it attractive tourist
destination for pan India

Prudent Capital allocation

Disciplined capital allocation over the decades. Focus on
generating substantial cash flows & maintaining debt free
balance sheet

Experienced Management Team

Experienced Promoters supported by
professional senior management team
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Strategy to Build Future Growth

PARKS AND RESORTS

Expansion through adding new Parks Leveraging digital and marketing expertise
Boost revenues by offering value-added services
on entry tickets. Focus on leveraging digital
platforms and enhance social media presence

Diversifying its portfolio by undertaking the
construction of new parks in Odisha and Chennai,
as well as actively exploring opportunities to
establish parks in other strategic geographies.

Makeover of existing parks

Analyze customer preferences to drive innovation in 0)90) Introduce new rides and attractions based on
attractions. Additionally, optimize operational
capacity by developing undeveloped land within
existing parks

PARKS AND RESORTS

Enhance in-house designing capabilities

research and customer preferences at all parks

Enhance customer experience by integrating Resorts with Parks

Elevating overall experience of the visitors by integrating resorts at all the other
parks thereby creating a seamless and enhanced recreational environment




New Portfolio Additions

PARKS AND RESORTS

Odisha Park * Active discussions with Madhya Pradesh, Uttar Pradesh, Punjab and Goa State

The Park is Scheduled to open its gates on 24" May 2024. Governments is on track.
* Signed MoU with Gujarat Government during Vibrant Gujarat Summit.

Chennai Park

Preliminary construction work like site levelling, workshop setup has been
commenced.
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For Further Queries:

WOI%DER'I'.'A

Mr. Saji K Louiz
Chief Financial Officer
Email: investors@wonderla.com

orientcapital

Mr. Sumeet Khaitan
+91 7021320701
sumeet.khaitan@linkintime.co.in

Mr. Bhavya Shah
+91 8082748577

bhavya.shah@linkintime.co.in
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