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Dear Sirs,

Sub: Investor Presentation

Pursuant to Regulation 30 of SEBI (Listing Obligations and Disclosure Requirements)
Regulations, 2015, we are enclosing herewith a copy of Investor Presentation on financial results
of the Company for quarter ended December 31, 2020.

The aforesaid Investor Presentation will also be uploaded on the website of the Company
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““;.. Safe Harbor ’I/

This presentation and the accompanying slides (the “Presentation”), which have been prepared by Music Broadcast Limited (the
“Company”), have been prepared solely for information purposes and do not constitute any offer, recommendation or invitation to
purchase or subscribe for any securities, and shall not form the basis or be relied on in connection with any contract or binding
commitment what so ever. No offering of securities of the Company will be made except by means of a statutory offering document
containing detailed information about the Company.
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This Presentation has been prepared by the Company based on information and data which the Company considers reliable, but the
Company makes no representation or warranty, express or implied, whatsoever, and no reliance shall be placed on, the truth, accuracy,
completeness, fairness and reasonableness of the contents of this Presentation. This Presentation may not be all inclusive and may not
contain all of the information that you may consider material. Any liability in respect of the contents of, or any omission from, this
Presentation is expressly excluded.

Certain matters discussed in this Presentation may contain statements regarding the Company’s market opportunity and business
prospects that are individually and collectively forward-looking statements. Such forward-looking statements are not guarantees of
future performance and are subject to known and unknown risks, uncertainties and assumptions that are difficult to predict. These
risks and uncertainties include, but are not limited to, the performance of the Indian economy and of the economies of various
international markets, the performance of the industry in India and world-wide, competition, the company’s ability to successfully
implement its strategy, the Company’s future levels of growth and expansion, technological implementation, changes and
advancements, changes in revenue, income or cash flows, the Company’s market preferences and its exposure to market risks, as well
as other risks. The Company’s actual results, levels of activity, performance or achievements could differ materially and adversely from
results expressed in or implied by this Presentation. The Company assumes no obligation to update any forward-looking information
contained in this Presentation. Any forward-looking statements and projections made by third parties included in this Presentation
are not adopted by the Company and the Company is not responsible for such third party statements and projections.
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Radio City
= PAT Break-even in Q3 FY21
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= EBITDA Positive in Q3 FY21

* Maintains its leadership position at 21% volume market share - YTD December
= YoY 9% growth in volumes for Q3 FY21

= Volume growth of 1.6 times over Q2FY21

= Negligible impact of IPAB order on Royalty Cost*

Radio Industry

= Consistent growth in Ad volumes since Jul’20

= Volumes grew by 1.6 times in Q3 FY21 as compared to Q2 FY21

= 4.2K clients advertised on Radio in Q3 of which 2.2k clients used the radio platform for the 1t time

* - calculation based on FY20 operational numbers
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* Positive EBITDA in Q3FY21
e Reached Break-Even at PAT Level
Revenue EBITDA PAT
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All figures in Rs. Cr
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”“,. Negligible impact of IPAB order on Royalty Cost ’I/ BAG A HEI oG
Category A+ Category A Category B Category C Category D Total
Stations Stations Stations Stations Stations
1.7% 2.4% 5.0% 5.7% 3.2% 5305 2A%
2.3%
3.0%
0.9%
Old Rate New Old Rate New Old Rate New old New Old Rate New old New
Rate Rate Rate Rate Rate Rate Rate Rate

* - calculation based on FY20 operational numbers
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Q1 FY21 Radio Industry Q2 FY21 Radio Industry Q3 FY21 Radio Industry YTD FY21 Radio Industry
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Source: Aircheck 15 Markets
Volume Growth Trend
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Radio City Peer 1 Peer 2
21%  21% 21%
0 20% 0 20% o
19% I I I I 18%  18%  ,, @ 18%  18% Ilg/‘ 18% i I i
FY20 Exit Q1FY21 Q2FY21 Q3FY21 FY20 Exit Q1FY21 Q2FY21 Q3FY21 FY20 Exit Q1FY21 Q2FY21 Q3FY21

Radio City is at highest Volume Market Share across all operators main frequencies for Q3 FY21 as well as YTD

Source: Aircheck 15 Markets
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mh.. Initiatives Driving Ad-Volumes 'l/

Long Term Deals

<

<) Special Campaigns

Festive Revenues
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Govt. Proactive pitches

Digital First Integrations

RC Bazaar
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Big Ticket Content Integrations
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Other Initiatives
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e Attracted 34% of the new clients introduced to the Radio platform in this quarter
* Created business opportunities which account for 26% of quarter numbers
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Collection Efficiency

Operating Cost saving of Rs. 40 Cr YTD till Dec 2 29% Cost Reduction compared to
same period last year

Collection of Rs. 33 Crores during the quarter of which collection from government
was Rs 5 Crores

Cash and Cash Equivalents of Rs. 235 Cr as on December 315t 2020
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M&E: Signs of Volume recovery ; ——
However value recovery yet to follow DAUDE CITY.

Print Radio
i SgCm Ad
Ad Duration Volume q
Volume Volume
Q3 FY21
v 17% 55% 63%
Q2 FY21
Q3 FY21
v 19% -13% -2%
Q3 FY20
Q2 FY21
v 4% -34% -24%
Q2 FY20

10 Source: ADEX Vol for TV, Print (Excluding In-House Ads) and Aircheck 15 Mkts for Radio
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{ Growth Categories De-Growth Categories W]
/ e O ! ’
B - = 5 Y &
- Real Estate Auto F(;)Orcilr/li(s)ft Finance Electricals Government
x-
E 2
25 13% 11% 10% 9% 8% 8%
g -
()
Growth (YOY) De-Growth (YOY)

Volume
Growth

28% 18% 63% 18% 19% 10%

Source: Aircheck 15 Markets
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Bengaluru

Radio City Listenership trends in Mumbai, Delhi and

II/

Radio Clty
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Listenership Market Share Data
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Social Media Reach

Digital reach of 120 Mn
through social media apps
like Youtube, Facebook,
Twitter, Instagram and
Web Radio

Rank #1
4.2 Mn Likes

Rank #2
3.16 Lakhs

o} Rank #3
O 1.49 Lakhs

Rank #3
Views — 226 Mn
Subscribers —1.08 Mn
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Q3FY21 Video IP’s Highlights

RJ SALIL &

FEATURING
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* In H3 the episodes of Viral City Mumbai &
Delhi received 2.1 Million Views

* Started Viral City in Tamil with RJ Munna

* The episodes featured digital stars like
Triggered Insaan, Tamil Tech etc

N /

N

Prank videos by RJ Raghav

Views : 14.4 Million

Reach : 39 Million

Reactions : 5.7 Lakh
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Initiatives in the Quarter

Radio City Super Singer 12

(/4

City Ki Tech Shaala -2
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Radio City culminated the 12th season of its singing talent hunt
on the radio - Radio City Super Singer - to uphold its legacy of
turning the spotlight onto some of India’s brightest singing stars.

Kailash Kher judged the contestants of this season and crowned
the ultimate winner of the Hindi speaking region across Radio
City’s presence. Through Radio City Super Singer, the radio channel
encouraged aspiring singers by giving them a platform to
showcase their singing talent across 39 cities

-
Wl R IAGHRAN IMITIATIVE

If vour kid mneeds o lapfop for online studying
call R} Archhana on S65696G9191 etween

Tlom o Zpm. Monday fo Saturday.

Radio City, culminated the second edition of the ‘City Ki Tech-
Shaala’ campaign this festive season. On receiving an
overwhelming response in the first leg, Radio City decided to
launch the second edition of City Ki Tech Shaala during Diwali to
spread the light of education amongst children by gifting them
laptops. Conceptualized and executed by Radio City, City Ki Tech
Shaala executed across all the shows in Mumbai, aims to provide
laptops/tablets to the students who find it difficult to afford it.

Radio City

A7) JAGRAN INITIATIVE
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Iss Diwali gale nahi, dil milne do’

Safe City Awards

Agar apno se

durr rehna scafe hain,
Toh durr rehna
behtar hain.

T VLA O TV

B3 (5 T ER - nacocc ryinos

‘ T -
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Radio City initiated, Iss Diwali gale nahi, dil milne do’
campaign to spread the message of safe Diwali during
the pandemic. Since a lot of people were away from
their families & friends keeping social distancing in
mind, Radio City has decided to make up for this and
help people send Diwali messages to their loved
ones. With this campaign. The 2 week long campaign
was live over all the 39 radio stations where RJs
encouraged listeners to share their stories of how
they are celebrating Diwali away from home and
furthermore share a short message for their families.

Ciwuaie ]
Radioc City
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SAFE
CITY

Radio City applauded efforts of retail businesses
who have taken an extra step to ensure safety of
their employees and customers and hence
awarding such business categories throughout
multiple markets.

Santa Ka Naya Jhola

Radio City, India’s leading radio network, celebrated
Christmas with Santa Ka Naya Jhola, an initiative
that aimed to spread awareness about
biodegradable garbage bags. Through this
campaign, Radio City intended to tackle the issue of
people using normal bin bags that take years to
decompose. Radio City commenced the Santa Ka
Naya Jhola campaign where RJ Palak and RJ Harshit
on their Double Decker show that airs Monday —
Saturday 5pm-9pm urged listeners on-air and on-
ground to use ecofriendly bin bags.
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my,.. Profit and Loss

Revenue

Licenses Fees
Employee Expenses
Other Expenses
EBITDA

EBITDA Margin
Other Income
Depreciation/Amortization
EBIT

EBIT Margin
Finance costs

PBT

Tax

PAT

PAT Margin

Other Comprehensive Income

Total Comprehensive Income

Due to Covid-19, the figures do not represent normal quarter/operations and to that extent are not strictly comparable

Q3FY21

40.7
4.7
12.2
19.6
4.2
10.2%
5.0
8.2
0.9
2.3%

Q3FY20

69.6
5.0
14.8
28.3
21.6
31.0%

-42%

-91%

-94%

-99%

-99%

Q2FY21

30.1
4.6
11.4
17.1
-3.0
-10.1%

35%

NA

NA

NA

NA

with last year or preceding quarter

9MFY21

9MFY20

Radio Cig/
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NA

NA
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CIN: L64200MH1999PLC137729
Ms. Sangeetha Kabadi
Email : sangeethak@myradiocity.com

Mr. Jimmy Oza
Email: jimmyo@myradiocity.com

www.radiocity.in

SG A Strategic Growth Advisors

CIN: U74140MH2010PTC204285

Mr. Jigar Kavaiya
Email : jigarkavaiya@sgapl.net

www.sgapl.net
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