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TCS Launches Servitization Engine to Help Customers Embrace
Subscription-First Business Models

Tata Consultancy Services’ Oracle Cloud-Based Solution Will Help Switch to As-a-Service Models which Drive
Recurring Revenues, Maximize Lifetime Value of Customers and Enhance Customer Retention

MUMBAI, June 30, 2022: Tata Consultancy Services (TCS) (BSE: 532540, NSE: TCS) has launched the TCS
Servitization Engine on Oracle Cloud to help customers create subscription-first business models and provide
outcome-based solutions with intelligent service capabilities. The engine offers an industry package with
bundled combinations of products, services, support, self-service, and knowledge base that companies can
leverage to add value to their core product offerings, along with robust front-end customer-facing solutions.

Changes in consumer behavior are driving organizations to switch from one-time product sales to
subscription-based, as-a-service business models, atrend known as servitization. As product-centricbusiness
models often involve high procurement, operational costs, and high capex, organizations are adopting new
technologies to enable servitization models, which can offer better margins, increased customer lifetime
value for providers, and lower total cost of ownership to customers, with flexible consumption of products
and services.

The TCS Servitization Engine offers a combination of a service-centric approach, data monetization, and
product personalization to enable pay-as-you-go services. Built on TCS Crystallus™ for Oracle Cloud, the
preconfigured model office framework leverages emerging technologies powered by TCS Research &
Innovation, including predictive and prescriptive analytic insights and digitally interpretable knowledge for
performance enhancement. The services can be coupled with TCS’ Conversational Services products, which
are enriched by contextual Al components.

With a focus on building recurring customer relationships, the TCS Servitization Engine solution helps by
launching products across pricing models, integrating front- and back-office operations, and driving insights
to the front office. Working with Oracle Cloud offerings, it enables business agility by accelerating time to
market, growing and measuring the recurring revenue, and increasing the lifetime value of a customer by
cross-selling, upselling, and improving customer retention.

“TCS’ Servitization Engine solution leverages our functional knowledge with Oracle Cloud technologies and
our deep expertise in evolving innovative business models, to help organizations reimagine their business
strategies and embrace an outcome-based approach,” said Prashant Shirgur, Global Head, Enterprise
Application Services, TCS.

“TCS’ Servitization offering allows Oracle’s customers to better configure new subscription or industry-specific
services,” said Rob Tarkoff, Executive Vice President and General Manager, Oracle Advertising and
CustomerExperience. “This helps add streams of repeatable revenue income by tying together process flows
and achieving a cleaner line-of-sight into revenue and service operations.”

TCS’ Oracle services include design thinking, advisory, innovation consulting, implementation, and other
digital support services. With over three decades of a relationship built on a powerful frame work for joint
innovation and delivery, TCS and Oracle have been helping their clients apply innovation so they can
anticipate and prepare forthe next wave of technology disruption.

TCS is a member of Oracle PartnerNetwork and has had more than 600 successful cloud engagementsacross
industries. TCS takes a consulting-led approach to solve issues of board relevance and drive customers’
perpetual transformation journey through contextual, innovative last-mile solutions built in collaboration
with Oracle and innovation partners.
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About Tata Consultancy Services

Tata Consultancy Services is an IT services, consulting and business solutions organization that has been
partnering with many of the world’s largest businesses in their transformation journeys for over 50 years.
TCS offers aconsulting-led, cognitive powered, integrated portfolio of business, technologyand engineering
services and solutions. This is delivered through its unique Location Independent Agile™ delivery model,
recognized as a benchmark of excellence in software development.

A part of the Tata group, India's largest multinational business group, TCS has over 592,000 of the world’s
best-trained consultantsin 46 countries. The company generated consolidated revenues of US $25.7 billion
in the fiscal yearended March 31, 2022, and is listed on the BSE (formerly Bombay Stock Exchange) and the
NSE (National Stock Exchange) in India. TCS' proactive stance on climate change and award-winning work
with communities across the world have earned it a place in leading sustainability indices such as the MSCI
Global Sustainability Index and the FTSE4AGood Emerging Index. For more information, visit www.tcs.com

About Oracle PartnerNetwork

Oracle PartnerNetwork (OPN) is Oracle’s partner program designed to enable partners to accelerate the
transition to cloud and drive superior customer business outcomes. The OPN program allows partners to
engage with Oracle through track(s) aligned to how they go to market: Cloud Build for partners that provide
products or services built on or integrated with Oracle Cloud; Cloud Sell for partnersthat resell Oracle Cloud
technology; Cloud Service for partners that implement, deploy and manage Oracle Cloud Services; and
License & Hardware for partners that build, service or sell Oracle software licenses or hardware products.
Customers can expedite their business objectives with OPN partners who have achieved Expertise in a
product family or cloud service. To learn more visit: http://www.oracle.com/partnernetwork

Trademark

Oracle, Java, and MySQL are registered trademarks of Oracle Corporation.

TCS media contacts:

Asia Pacific Email: wenjian.lin@tcs.com | Phone: +65 9695 9948
Australia and New Zealand Email: kelly.ryan@tcs.com | Phone: +61 422 989 682
Canada Email: tiffany.fisher@tcs.com | Phone: +1416 456 7650
Europe Email: joost.galema@tcs.com | Phone:+31615 903387
India Email: saxena.kritika@tcs.com| Phone: +9122 6778 9999
Email: vanshika.sood@tcs.com | Phone:+9122 67789098
Middle East & Africa Email: s.hasneen@tcs.com | Phone:+971567471988
Japan Email: douglas.foote @tcs.com | Phone: +81 80-2115-0989
Latin America Email: alma.leal@tcs.com | Phone:+521 55 2095 6098
UK Email: peter.devery@tcs.com | Phone:+4420 3155 2421
USA Email: james.sciales@tcs.com | Phone:+1917 981 7651
Hi#

Page2of 2


https://www.tcs.com/
http://www.oracle.com/partnernetwork
mailto:wenjian.lin@tcs.com
mailto:Kelly.ryan@tcs.com
mailto:tiffany.fisher@tcs.com
mailto:Joost.galema@tcs.com
mailto:saxena.kritika@tcs.com
mailto:vanshika.sood@tcs.com
mailto:s.hasneen@tcs.com
mailto:douglas.foote@tcs.com
mailto:alma.leal@tcs.com
mailto:peter.devery@tcs.com
mailto:james.sciales@tcs.com

	PR Covering letter_30 June
	PR_June 30

