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"We are excited to collaborate; leverage each other's unique stiengths and serve customers across
india. The product portfolio of Future Group; 2_heir-i-ihn_ateEu'r_l_ti'f_zrs_tanding of the indian consumer mind
set and our ability to-serve and deliver a. convehient"'eésy, trusted and refiable delivery experiencetoa
nationwide set of customers is 2 win win for alf,” sa;d Armt Agarwal, Vice President and Country
Manager, Amazon India.

Partnership between the two organisations will bring together the best of consumer insight from the
online and offline world and:créate'the;omni channel approach to serving customers, Amazon.in will
also partner future Group brands in promoting the ex'isting_ and new brands in markets, explore
cobranding opportunities and accelerate new product devefopment in categories which are currently
not served by retailers, The companies will also-explore synergies in areas such as distribution network,
customer acquisition and:cross promotions.
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is- reienﬂessly focused on expanding selectmn and msmg the baffor cusmmer expenence in'India,

About Amazon

Amazon.com upeﬁed on the World Wide Webin july 1995: The company is gulded by four principles: customer
obsession rather than competitor focus, passion for 'iave_rition, .conﬁm_ittaent fo operational exceilence, and long-term
thinking, Customer reviews, 1-Click shopping, persenalized. recommendations, Prime; Fulfiliment by Amazon, AWS,
Kindie Direct Publishing, Kindie, Fire phone, Fire tablets, and fire TV are some of the products and services pioneered by
Amazaon, :




