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August 24, 2016

The Deputy General Manager
Corporate Relationship Dept.
BSE Ltd.

1 Floor, New Trading Ring
Rotunda Building, P. J. Towers
Dalal Street, Fort

Mumbai — 400 001

Dear Sir,

Indusind Bank

The Asst. Vice President

Listing Department

National Stock Exchange of India Ltd.
Exchange Plaza, Bandra Kurla Complex
Bandra East,

Mumbai — 400 051

IndusInd Bank transforms Customer Engagement with IBM’s Multi Channel

Digital Marketing Services

IBM (NYSE:IBM) today announced that one of India’s leading private sector banks,
IndusInd Bank ,will use its IBM's Cloud commerce solutions to transform customer
engagements and enhance its cross-sell platforms, in line with the bank’s strategy. As a
part of a three year strategic agreement, IBM will provide a cloud and predictive
analytics based multi-channel campaign management solution that enables Indusind
Bank to strengthen its online banking presence while improving the product holding per

customer.

In this connection, our Bank will issue a Press Release today. A copy of the same is

enclosed for your kind perusal and record.

Yours faithfully,
For Indusind Bank Ltd.

Haresh Gajwan
Company Secretary

Indusind Bank Limited, 701-801 Solitaire Corporate Park, 167, Guru Hargovindji Marg, Andheri {E),
Mumbai - 400 093. Maharashtra, India Tel: {022) 66412200 Fax: {022} 66412224

Registered Office: 2401 Gen. Thimmayya Road, Pune 411 001, India
Tel.: (020) 2634 3201 Fax: (020) 2634 3241 Visit us at www.indusind.com
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indusind Bank Transforms Customer Engagement with IBM’s Multi Channel
Digital Marketing Services
{BM Cloud and Analytics Solution Powers End-to-End Digital Marketing Campaigns

New Delhi, India, August 24, 2016: IBM (NYSE:IBM) today announced that one of India's leading private
sector banks, Indusind Bank ,will use its IBM's Cloud commerce solutions to transform customer
engagements and enhance its cross-sell platforms, in line with the bank’s strategy. As a part of a three
year strategic agreement, IBM will provide a cloud and predictive analytics based multi-channel
campaign management solution that enables indusind Bank to strengthen its online banking presence
while improving the product holding per customer.

In the highly competitive Indian retail banking space, businesses need digital marketing solutions
capable of sifting through large amounts of transactional and interaction data from various touch points
as well as strong analytical capabilities capable of evaluating customer behavior from the call centre,
branch locations, website, mobile app, ATMs and more. Using customer behavior analysis and real-time
contextual marketing, banks can ensure that customers connecting with the bank on any channel will
receive relevant and timely communications and offers that address their unique needs.

In this first of its kind project for Indian industry, IBM combines its Digital Marketing and Analytics
consulting, hardware, software, cloud, and business process services offerings to provide digital
marketing as a service which helps centralize and standardize activities such as campaign planning,
execution and ménagement, while infusing deep analytics and process expertise. As a result companies
can better understand customer behavior and increase quality of campaign execution without having to
incur the cost of setting up full infrastructure in-house.

Sameer Gupta, Head Personal Banking & Decision Sciences, Indusind Bank said, “Our objective is to
build a cognitive framework powered by an automated marketing platform in conjunction with advanced
analytical models which enables us to engage with our clients in a relevant and timely manner. This
unique managed marketing partnership with IBM helps us feverage their market leading UNICA platform
as well as their proven expertise in technology delivery. it allows us to focus on our client and business
delivery without having to worry about technology components, capital costs, operations management
and talent management. The solution will also enable us to engage across whichever channels the client
may prefer from the contact centre to their relationship manager in real time where relevant. ”

“The financial services sector is constantly looking at innovative marketing methods "to enhance
customer outreach. IBM’s digital marketing-as-a-service model combines powerful cloud and predictive
analytics capabilities with our extensive experience in this sector which together can disrupt and
transform how businesses such as Indusind Bank meet the changing needs of their customers,” said
Sachin Seth, Executive Director / Partner , Banking and Financial Services, IBM India SouthAsia,
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indusind Bank, which commenced operations in 1994, caters to the needs of both consumer and
corporate customers. Its technology piatform supports multi-channel delivery capabilities. As on June
30, 2016, indusind Bank has 1,004 branches, and 1885 ATMs spread across 625 geographical locations of
the country. The Bank also has representative offices in London, Dubai and Abu Dhabi. The Bank
believes in driving its business through technology. it enjoys clearing bank status for both major stock
exchanges - BSE and NSE - and major commodity exchanges in the country, including MCX, NCDEX, and
NMCE. Indusind Bank on April 1, 2013 was included in the NIFTY 50 benchmark index. Recently, indusind

Bank ranked 13th amongst the Top 50 Most Valuable Indian Brands 2015 as per the BrandZ Top 50
rankings powered by WPP and Millward Brown.

About Indusind Bank

Ratings:

* ICRA AA+ for Lower Tier Il subordinate debt program by ICRA -
* ICRA AA for Upper Tier Il subordinate debt program by ICRA

* CRISIL A1+ for certificate of deposit program by CRISIL

» CARE AA+ for Lower Tier Il subordinate debt program by CARE

® IND Al+ for Short Term Debt instruments by india Ratings and Research

* INDAA+ for Lower Tier Il subordinate debt program by india Ratings and Research
® IND AA for Upper Tier il subordinate debt program by India Ratings and Research
* INDAA+ for Senior unsecured bonds program by India Ratings and Research

Visit us at www.indusind.com

Twitter- @MylIndusindBank

Facebook - https://www.facebook.com/OfficialindusindBankPage/

For more details on Indusind Bank, piease contact:

Anu Raj , Rasika Badshah/ Namita Sharma
Indusind Bank Ltd. Adfactors PR Pvt. Lid.

mktg@indusind.com Rasika.badshah@adfactorspr.com
022-66412200 Namita.sharma@adfactorspr.com

9821631379/ 9820950663

About IBM India:
For more information on IBM India, please visit http://www.ibm.com/infen/

Contact(s) information
Arun Kumar, IBM External Relations, +91 990105366, arun.kumarm@in.ibm.com

Priyanka Jain / Paromita Sinha
Text100, privanka.jain@text100.co.in / paromita.sinha@text100.co.in, +919811408100 / +919582327649




