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Brandsandretailersoftenfacebarriersin
gettingtoknowandconnectwiththeir

customerswiththeright
productandinincentivi-
singthem.Doingsois
imperative,asithelpsthe
brandsandtheirretailers
andmanufacturerstogive
qualityserviceandprodu-
cts.Mumbai-basedm.Paani
istryingtobridgethegap.
FoundedbyAkanksha
Hazariin2014,itenables
real-timedirecttoconsu-
merengagements,marke-
tingandotherinsights.

“Wewanttoempower
everyIndiantoachievehisorher
aspirationsthroughm.Paani’smass-
marketconsumerloyaltyanddata
platform,thatconnectsbrandsdirectlyto

consumersandofflinemerchantsinreal
time,whiledigitisingandgrowingsmall
businessesandrewardingconsumerswith
life-changingbenefits,”saysJulie

Kriegshaber,chief
executive.

m.Paanisaysitenables
brandstobuildpersona-
lised,data-drivenrelation-
shipswitheveryconsumer
andretailer.Itclaimsits
‘Aapkabusinesssaathi’
apphasenabledsmall
businessclientstogrow
revenueupto30percent.
And,thatits‘ShopSmart’
consumerloyaltyprogra-
mmerewardsconsumers
forengagingand

transactingwithin-networkbrandsand
retailers.Brandsandsmallbusinessespay
m.Paaniformarketinganddataservices.

HavingapresenceinMumbai,the

Delhiregion,Bengaluruandsometier-II
citiesinMaharashtra, itaimstogopan-
Indiaaspartofitsexpansionplans.Atleast
200,000consumersandabout3,000
retailersareapparentlyusingm.Paani’s
platform.“Wewanttotargetaconsumer

baseofonemillionand100,000retailers
bytheendofnextyear,”saysKriegshaber.

In2016, thecompanyhadaseed
roundof funding ,ledbyBlumeVentures.
InMarch2017, it raisedanother$1.35
million inapre-SeriesA investment
round ledby IDGVentures,Blume
VenturesandSahaFund.

Bringingthebrands, retailers
andconsumerstogether
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Becomingaparentcanbeone
ofthemostwonderfulbut

alsochallengingofexperiences.
NaiyyaSaggi,agraduateof

HarvardBusinessSchool,saw
hersisterstrugglingwiththe
journey—spendingcopious
amountsoftimelisteningto
randomadvice,browsingon
Google,experimentingwith
differentdoctors,withdaycare.
Theresimplywasn’tenough
reliable informationoutthere
fornewparents. Itwasclear
therewasaneedfor ‘technology
disruption’here,shesays.

ThisledtothebirthofBaby-
Chakra,anonlineplatformthat
connectsparentstoexpertsand
childcareservices,whichSaggi
foundedinFebruary2015. The
Mumbai-basedfirmisamongthe

fourstart-upsGooglehasshort-
listedfromIndiaforthefifthbatch
ofitsmentorshipprogramme,
LaunchpadAccelerator.“Wehave
createdadisruptive,first-of-its-
kindparentingplatformthat
handholdsamother(andfather)
througheverydayofthejourney,
frompregnancytoearlychild
care.Itisanendtoendeco-
system,connectingthemto
childcareproductsandservices,
othermothersinthe
neighbourhoodandreputed
experts,”saysSaggi.

BabyChakraisbothapp-based
andweb-based.And,hometo
closetotwomillionwomen,
alreadymothersorontheway
there,whovisiteverymonthto
seekanswersforawidevarietyof
issuesrelatedtopregnancyand
childcare.About65percentof
userscomefromtier-IIandtier-III

cities.Itusesmachinelearning,it
says,increatingapersonaland
customised experience,almost

likeaguidedcompanionfor
someonegoingthroughthe

processofpreg-
nancyand
parenting.The
socialimpact
start-upischa-
singamarket
whichis
potentiallyasbig
as$35billion
(~2.3lakhcrore)
inIndiaacross
theproducts
andservices
spacein
maternityand
childcare.

Itsbusiness
modelincorporatestwomain
revenuestreams,frombrand
partnershipsanditsonline
marketplace.“Weworkwitha
numberoftopcorporatesinthe

maternityandchildcarespace,
likeJohnson&Johnson,Procter&
Gamble,HindustanUnilever,
PalmersandSanofi,aswellas
emergingstart-ups,”saysSaggi.
“Wehelpthemraiseawarenessof
theirbrandtoourtargetedsetof
relevantusers,andfacilitate
conversationswithour
community,throughbothonline
conversationsandofflineevents.”

Itsonlinemarketplacerunson
acommission-basedmodel.The
servicesmarketplacefulfilslocal
needslikeprenatalandlactation
support,birthdaypartyplanning,
doctors,photographyandothers.
“Ourproductsmarketplaceoffers
ahandpicked,curatedselection
ofproductscoveringfoods,cloth-
ing,jewellery,earlylearningsup-
pliesandmore,”sheadds.Stating
thatBabyChakraiscash-positive,
shepredictshercompanywill
break-evenbyDecember2018.It
aimstobeacompanionto20mil-
lionmothersmonthlyby2020.

Theinternetsearchgianthaschosen24start-upsforthefiftheditionof itsmentorshipprogramme.Here'sabriefprofileofthreeofthefour Indian
start-upsthathavemadeit.Thesewereshortlistedonuniquevaluepropositionanduseoftechnologies likemachinelearningandAI

Google’s Indian picks for Launchpad Accelerator

Founded:2014

Areaofbusiness:Consumer
marketinganddata

Funding:SeedRound(2016),
Pre-SeriesA $1.35mn(2017)

Investors:IDGVentures,Blume
VenturesandSahaFund

Serving themomand thechilddigitally

Poweringdecisionmaking
for firms’datawoes
SHAMEEN ALAUDDIN

SocialCopsaimstohelpany
organisationconfrontcritical

problemswithdataandtechnology.
FoundedbyPrukalpaSankarand
VarunBankain2013, it raised
$320,000in2014, inwhichGoogle
IndiaManagingDirector(MD)Rajan
Anandan,Frost&SullivanAPACMD
ManojMenonand500Startups
participated.

SocialCopshasbuiltadata
intelligenceplatformthatfunctions
inthreelayers—adatalayer,
technologylayerandsolutionslayer.
Thefirst layer isall thedata
aggregated,overabilliondata
pointsfrom600sources.The
secondlayer is thetoolsand
capabilities ithasbuilt to ingest,
mergeandanalyseanydata.The
thirdispre-builtsolutions,whereit
hascustomiseddataforaparticular
usepercase,suchashyperlocalgeo-
targetingandsurveymanagement.
Forthis,purpose, it
alsoleverages
governmentdatain
theformofBigData,
whichis likeonline
datageneratedon
GoogleandFacebook.
Thestart-upearns
revenuebycharging
clientsforusage
basedontheselayers,
dependenton
numberofusers,what
dataisbeingused,
datasizeand
granularity,and
complexityof
analytics.

Havingworkedwith150
companiesacrosssevencountries,
thestart-up’splatformhasalittle
over10billiondatapointsstoredin
itsrepository.Also, itsmobiledata
collectionplatform,Collect,has

capturedmorethan250million
primarydatapointsacrossthe
world.Upto60,000responseshave
beenrecordedontheappinaday.

Inthepast, thecompanyfocused
onprojectswithapositiveimpacton
society,workinginpublic
infrastructure,publichealth,
education, livelihoodsandsimilar
sectors.Theirpartners includethe
GovernmentofIndia,UNICEFand
theBill&MelindaGates
Foundation,amongothers.

For instance, aminister can
haveanational programmeonhis
tablet anddrill down toevery
district to assessperformance.The
petroleumministryuses
SocialCops’ data intelligence
platformto trackandmonitor over
30millioncookinggas
connectionsunder thePradhan
MantriUjjwalaYojana scheme.

AkankshaHazari, founderofm.Paani

NaiyyaSaggi,founder,BabyChakra

Founded:2015

Areaofbusiness:
Parentingandchildcare

Users:2mnmonthly

Investors:Roundglass
Partners,ArthaIndia
Ventures,Microsoft
AcceleratorBengaluru,
SingaporeAngelNetwork

Founded:Aug2013

Areaofbusiness:
Dataintelligence

Funding:Seed
fundingof
$320,000in2014

Teamstrength:50

C l ick on the l ink to discover the four th one. http://mybs.in/2UVcaeN
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Office of the Executive-Engineer
Drinking Water & Sanitation Division Khunti, Jharkhand

Email- eedwsd.khunti@gmail.com
e-Procurement Notice

Tender reference No- DWSD/KH/009/2017-18
Date- 07/12/2017

1 Name of the Work

Detailed survey, designing and drawing,Supplying and laying RawWater /Clear Waterrising main, Distribution System, Supplyingand Installation of VT pump motor,Centrifugal pump motor, Construction of ESR
3.75 Lakh Litre capacity RCC Elevated ServiceReservoir with 23 M staging, Construction ofR.C.C. Intake Well cum Pump House , UnConventional Water Treatment Plant capacity
1.50 MLD, Staff Quarters , CompoundWall ,House Connection , Approach Road ,SCADASystem Five years operation & maintenancewith allied works etc. all complete job for
Murhu Block (H.Q.) and Adjoining
Villages Rural w ater supply scheme
District- Khunti on turnkey basis under
D.W. & S. Division, Khunti

2 Estimated Cost Rs. 7,50,00,000.00

3 Earnest Money Rs. 7,50,000.00

4 Cost of BOQ Rs. 10,000.00

5 Time of Completion 24 Months+3 month Trial & run

6 Date of Publication of
Tender on Website 09-12-2017 up to 5.00PM

7 Date of Pre Bid Meeting 21-12-2017 at 11:00 am

8 Place of Pre Bid Meeting
Office of the Engineer in Chief, D.W. & S.
Department, Nepal House, Ranchi,
Jharkhand

9 Last date /Time for
receipt of Bid (Online) 28-12-2017 up to 5.00PM

10 Last date /Time for
receipt of Bid (Hard Copy)

29-12-2017 up to 5.00PM

11 Place of receipt of Bid
(Hard Copy)

1. Office Of the Superintending Engineer, D.W.&S.
Ranchi Circle, Ranchi
2. Office of the Executive Engineeer, D.W. &
S. Division, Khunti

12 Date of opening of Tender 30-12-2017 /02.00 PM

13 Name & address of office
inviting tender

Executive Engineer, D.W. & S. Division,
Khunti

14 Contact no of
Procurement office 06528-221715

15 Helpline no of e-
procurement cell 06528-221715

SAVE WATER::SAVE LIFE
Further details can be seen on website
http://jharkhandtenders.gov.in

Executive Engineer
Drinking water & Sanitation Division

Khunti,Jharkhand.
P.R. 174907 Drinking Water and Sanitation(17-18)D



 


