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This	presenta,on	has	been	prepared	by	Lypsa	Gem
s	&

	Jew
ellery	Lim

ited	(the	“Com
pany”)	solely	for	inform

a,on	purposes	and	does	not	cons,tute	any	offer,	
recom

m
enda,on	or	invita,on	to	purchase	or	subscribe	for	any	securi,es,	and	shall	not	form

	the	basis	or	be	relied	on	in	connec,on	w
ith	any	contract	or	binding	

com
m
itm

ent	w
hat	so	ever.	No	offering	of	securi,es	of	the	Com

pany	w
ill	be	m

ade	except	by	m
eans	of	a	statutory	offering	docum

ent	containing	detailed	inform
a,on	about	

the	Com
pany.	

	This	Presenta,on	has	been	prepared	by	the	Com
pany	based	on	inform

a,on	and	data	w
hich	the	Com

pany	considers	reliable,	but	the	Com
pany	m

akes	no	representa,on	or	
w
arranty,	express	or	im

plied,	w
hatsoever,	and	no	reliance	shall	be	placed	on,	the	truth,	accuracy,	com

pleteness,	fairness	and	reasonableness	of	the	contents	of	this	
Presenta,on.	This	Presenta,on	m

ay	not	be	all	inclusive	and	m
ay	not	contain	all	of	the	inform

a,on	that	you	m
ay	consider	m

aterial.	Any	liability	in	respect	of	the	contents	
of,	or	any	om

ission	from
,	this	Presenta,on	is	expressly	excluded.	

	Certain	m
aJers	discussed	in	this	Presenta,on	m

ay	contain	statem
ents	regarding	the	Com

pany’s	m
arket	opportunity	and	business	prospects	that	are	individually	and	

collec,vely	forw
ard-looking	statem

ents.	Such	forw
ard-looking	statem

ents	are	not	guarantees	of	future	perform
ance	and	are	subject	to	know

n	and	unknow
n	risks,	

uncertain,es	and	assum
p,ons	that	are	diffi

cult	to	predict.	These	risks	and	uncertain,es	include,	but	are	not	lim
ited	to,	the	perform

ance	of	the	Indian	econom
y	and	of	the	

econom
ies	of	various	interna,onal	m

arkets,	the	perform
ance	of	the	industry	in	India	and	w

orld-w
ide,	com

pe,,on,	the	com
pany’s	ability	to	successfully	im

plem
ent	its	

strategy,	the	Com
pany’s	future	levels	of	grow

th	and	expansion,	technological	im
plem

enta,on,	changes	and	advancem
ents,	changes	in	revenue,	incom

e	or	cash	flow
s,	the	

Com
pany’s	m

arket	preferences	and	its	exposure	to	m
arket	risks,	as	w

ell	as	other	risks.	The	Com
pany’s	actual	results,	levels	of	ac,vity,	perform

ance	or	achievem
ents	could	

differ	m
aterially	and	adversely	from

	results	expressed	in	or	im
plied	by	this	Presenta,on.	The	Com

pany	assum
es	no	obliga,on	to	update	any	forw

ard-looking	inform
a,on	

contained	in	this	Presenta,on.	Any	forw
ard-looking	statem

ents	and	projec,ons	m
ade	by	third	par,es	included	in	this	Presenta,on	are	not	adopted	by	the	Com

pany	and	
the	Com

pany	is	not	responsible	for	such	third	party	statem
ents	and	projec,ons.	
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M
a
n
a
g
e
m
e
n
t	C

o
m
m
e
n
t	

C
o
m
m
e
n
7
n
g
	o
n
	th

e
	re

su
lts,	M

r.	Je
e
y
a
n
	P
a
tw

a
,	C
FO

,	Ly
p
sa
	G
e
m
s	a

n
d
	

Je
w
e
lle
ry
	Lim

ite
d
	sa

id
	:	

“I	am
	happy	to	inform

	you	that	in	line	w
ith	our	strategy	w

e	have	con,nued	to	focus	on	
profitable	grow

th	.	
	W
e	are	consciously	m

oving	aw
ay	from

	the	low
	m

argin	cuT
ng	and	polishing	business	to	the	

higher	m
argin	rough	trading	and	jew

ellery	business.	W
e	aspire	to	build	a	com

plete	jew
ellery	

retail	plaUorm
	to	provide	beau,ful	affordable	diam

ond	jew
ellery	to	not	only	the	Indian	

w
om

an	but	to	w
om

en	across	the	globe.	
	W
e	are	building	effi

ciencies	across	the	en,re	diam
ond	value	chain	in	order	to	provide	a	

com
pe,,ve	m

arket	offering	and	yet	m
ake	good	m

argins.	Com
plete	integra,on	along	w

ith	
over	four	decades	of	industry	experience	w

ill	enable	us	to	not	only	grow
	revenue	but	m

ost	
im

portantly,	focus	on	profitable	grow
th	and	generate	m

axim
um

	value	for	our	shareholders.”	

To be updated 
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1
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6
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Raw
	M

aterials	
131.2	

58.5	

Em
ployee	Cost		

0.5	
0.2	

O
ther	Cost		

0.8	
0.2	

Total	Expenditure		
132.5	

58.8	

E
B
IT
D
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6
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5
.3
	

E
B
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T
A
	m

a
rg
in
	(%

)	
4
.9
%
	

8
.2
%
	

Interest		
0.6	

0.7	

DepreciaGon		
0.1	

0.1	

O
ther	Incom

e	
0.1	

0.1	

Profit	Before	Tax		
6.2	

4.6	

Tax		
0.2	

0.0	

P
ro
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U
e
r	T

a
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6
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4
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P
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%
	su

b
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ry
		

• 
The	board	approved	form

aGon	of	100%
	subsidiary	Com

pany	in	Antw
erp,	Belgium

	

T
ie
	u
p
	w
ith

	S
to
ry
ltd

.co
m
	

• 
A	Saffronart	enterprise	to	sell	high	end	bespoke	diam

ond	jew
ellery-	O

ropel	
• 

Products	in	the	price	range	of	Rs.	50,000-	Rs.2,50,000	
• 

Products	that	have	a	story	or	a	narraGve	and	are	lim
ited	in	uniqueness,	availability	and	value	

D
e
b
t	re

d
u
c7
o
n
	b
y
	2
5
%
	

• 
Repaid	Rs.	75	m

illion	
• 

O
ne	of	the	few

	listed	diam
ond	com

pany	in	India	to	iniGate	debt	repaym
ent	

N
e
w
	o
rd
e
r		

• 
Bagged	new

	orders	w
orth	Rs.	725	m

n	from
	U
AE	based	custom

ers	
• 

Supply	diam
ond	studded	jew

ellery	over	12	m
onths	period	

To be updated 
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04 

• Cu`
ng	&

	polishing	factory	at		
Chaapi	-	Palanpur	in	Gujarat	

S
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te
	o
f	A

rt	

Fa
cto

rie
s	

• 
Distributed	m

ore	than	600,000	cts	of	
Polished	Diam

onds	Globally	in	last	5	
years	
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• 65	years	of	total	experience	
am

ongst	prom
oters	

• Sold	m
ore	than	450,000	carats	of	

rough	diam
onds	in	last	5	years	

• 
Debt	reduced	by	25%

	-	repaid	Rs	7.5cr	of	
total	debt	

• 
D/E	raGo	at	0.75x	from

	1.03x	
• 

Plans	to	be	Debt	free	soon	
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• 
In	1984,	ApprenGceship	at	Rosy	Blue	
Group	

• 
By	1989,	becam

e	Sales	Head	of	Rough	
Diam

onds	Divisions	
• 
In	1990,	started	business	dealing	
rough	diam

onds	

• 
Graduated	from

	London	School	of	
Econom

ics	in	BSc	and	M
Sc	In	M

anagem
ent	

• 
O
versees	AccounGng	and	m

arkeGng	
funcGons	

• 
Responsible	for	N

ew
	Business	

Developm
ent	

• 
ApprenGceship	at	Rosy	Blue	group	

• 
ExperGse	in	handling	diam

ond	cu`
ng	

and	polishing	operaGons	
• 
Handles	key	custom

er	relaGonships	
and	responsible	for	Group	strategy	

• 
Associated	w

ith	Lypsa	since	incepGon	
• 
Responsible	for	Forex	hedging,	
AccounGng	and	ReporGng	

• 
Responsible	for	purchasing	rough	
diam

onds	
• 
O
versees	cu`

ng	and	polishing	of	
diam

onds	w
ith	em

phasis	on	cost	and	
yield	opGm

izaGon	
• 
Supervises	quality	control	and	
assortm

ent	of	polished	goods	

• 
ExperGse	in	handling	key	custom

er	
relaGonships	for	polished	diam

onds	
• 
M
anages	client	dem

ands	and	helps	
align	product	offering	to	clients	
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• 
M
odern		diam

ond	cu`
ng	and	polishing	

faciliGes	in	Chaapi	in	Gujarat	allow
s	us	to	

produce	consistent	high–	quality	polished	
diam

onds	
	• 

Equipped	w
ith	State	of	the	Art	M

achinery	
for	planning	and	processing	rough	
diam

onds	

• 
Focus	on	cost,	quality	and	yield	
opGm

isaGon	
	• 

Total	annual	capacity	to	process	250,000	
cts	of	sm

all	sized	rough	diam
onds	
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Belgium
 

Canada 

China 

Europe 

G
erm

any 

Hong	Kong 
Israel 

Italy 
Japan 

Singapore 

Sw
itzerland 

Thailand 
U
AE 

U
SA 

In
te
rn
a
7
o
n
a
l	b
u
sin

e
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n
e
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• 
Expect		dem

and	for	polished	
diam

onds	to	grow
	

• 
Rough	prices	and	supply	to	rem

ain	
stable,	resulGng	in	healthier	
m
argins	this	year	
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• 
Gem

s	&
	Jew

ellery	sector	accounted	
for	U

S$	38.6	bn	of	exports	
• 

Cut	and	Polished	diam
onds	exports	

contributed		to	U
S$	19.96	bn	

0
5
	E
xp
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rt	S

e
cto

r	–
	2
0
1
5
-1
6
	

• 
Rough	im

port	allow
ed	in	special	noGfied	zone	

in	Bharat	Diam
ond	Bourses	

• 
Allow

s	greater	accessibility	to	rough	for	
m
anufacturers	in	India	–	m

ore	variety	and	
beher	pricing	

0
2
	In

d
u
stry

	P
o
licy

	

• 
Diam

ond	industry	starGng	to	see	
recovery	and	w

itnessing	grow
th	

• 
Com

pany	rightly	placed	to	m
ake	

m
ost	out	of	this	opportunity 

0
3
	In

fl
e
c7
o
n
	P
o
in
t	

• 
Last	couple	of	years	-	excess	supply	resulted	in	low

	pricing	and	pressure	on	
m
argins	

• 
M
iners	reduced	supply	of	rough	to	suck	up	excess	inventory,	resulGng	in	

increase	in	dem
and	for	polished	diam

onds	enabling	beher	m
argins	for	

m
anufacturers	like	Lypsa	
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• Cu`
ng	and	polishing	of	

rough	to	m
axim

ize	yield	and	
quality	

• Focus	on	producing	polished	
goods	below

	0.15cts	
• U

se	of	technology	and	skill	
to	obtain	superior	results	

D
ia
m
o
n
d
	C
u
V
n
g
	&
	P
o
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• Focus	on	generaGng	
m
axim

um
	value-added	by	

using	Lypsa�s	diam
onds	to	

stud	jew
ellery	and	selling	

them
	through	our	brands	

�O
ropel�	and	�Atelier�	

Je
w
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ry
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	B
e
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k
e
	&
	E
-	

C
o
m
m
e
rce

	

• Global	sales	of	polished	
products	

• Value	added	services	like	
bagging,	custom

	assortm
ent,	

Just	in	Tim
e	delivery	offered	

to	clients	providing	a	unique	
product	and		service	offering	

• Allow
s	higher	client	

retenGon	and	loyalty	

P
o
lish

	D
ia
m
o
n
d
	S
a
le
s	

• Purchase	rough	from
	

tenders	and	diam
ond	

dealers	in	Belgium
,	Dubai	

and	Africa	
• Add	value	by	assortm

ent,	
preparaGon	and	processing	
and	sell	to	specialist	
m
anufacturers	
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• 
Tied	up	w

ith	Storyltd.com
-	A	Saffronart	

enterprise	to	sell	high	end	bespoke	jew
ellery	-	

O
ropel	

• 
Tied	up	w

ith	Jew
elsouk.com

,	e-com
m
erce	arm

	
of	Gitanjali	Group	

• 
Launched	Lypsa	‘Atelier’	-	CollecGon	of	
contem

porary	diam
ond	studded	jew

ellery	in	
18K	and	14K	Gold	

• 
O
ver	150	designs	to	be	sold	through	leading	

Indian	E-Com
m
erce	plamorm

s	

• 
Products	priced	betw

een	Rs.7,500	-	Rs.35,000	

• 
CollecGon	uses	m

odern	design	elem
ents	in	

vogue	w
ith	latest	fashion	trends	

• 
Target	audience	-	W

om
en	betw

een	18-45	
years	of	age	
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0
2
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3
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4

	

• Presence	across	enGre	Value	
Chain	

• Value	added	services	
pormolio	

• Leading	to	high	operaGonal	
effi

ciency	w
ith	m

inim
al	w

astage	
• Provides	150	assortm

ents	of	
rough	diam

onds	to	around	500	
clients	

• O
ver	one	m

illion	carats	of	
diam

onds	sold	in	5	years		

• M
ulGple	sources	for	raw

	m
aterial	

procurem
ent	leading	to	beher	

pricing	on	rough	diam
onds	

• Strong	capability	to	buy	and	process	
w
ide	variety	of	rough	

• Three	decades	of	experience	
• Strong	m

arket	ReputaGon	and	
Goodw

ill	
• Established	InternaGonal	
m
arket	w

ith	presence	across	
geographies	and	diverse	
global	custom

er	base	
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• 
Concentrate	on	operaGonal	effi

ciencies	and	
producGvity	

E
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• 
Develop	exisGng	export	business	

• 
Export	business	generates	high	m

argins		
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• 
Focus	on	increasing	penetraGon	through	w

ell	established	
Brands	(O

ropel	&
	Lypsa	Atelier)	

• 
Jew

ellery	Retail	through	O
m
ni	Channels	like		online	stores,	

e-com
m
erce	plamorm

s,	kiosks	and	flagship	stores	
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• 
Leverage	on	Tie-ups	w

ith	all	m
ajor	E-

com
m
erce	players	

• 
Joint	Venture	w

ith	m
ajor	financial	services	

players	providing	diam
ond	backed	financial	

products	to	InsGtuGonal	investors,	retail	
clients	and	HN

Is	
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• 
Plans	to	establish	cu`

ng	and	polishing	factory	for	larger	goods	in	Botsw
ana,	to	

get	direct	supply	of	rough	diam
onds	from

	top	m
iners	

• 
Plan	to	open	offi

ce	to	source	rough	diam
onds	in	Antw

erp,	Belgium
	–	to	bring	

dow
n	cost	of	sourcing		
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	M
r.	Jeeyan	Patw

a	
Director	&

	CFO
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	M
s.	Savli	M

angle	
Savli@

bridge-ir.com
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r.	Rahul	M
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Rahul@

bridge-ir.com
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