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National Stock Exchange of India Limited 

"Exchange Plaza", Bandra - Kurla Complex 

Bandra (E) 

Department of Corporate Services 

BSE Limited 

Phiroze Jeejeebhoy Towers 

Dalal Street, Mumbai - 400 001 Mumbai - 400 051 

Sub: Press Release 

Dear Sir, 

Please find enclosed herewith as Annexure -"A", a copy of the press release being 

issued today. 

Kindly take the same on record. 

Thanking you, 

Yours truly, 

Por Maruti Suzuki India Limited 

s!�· 
Chief General Manager & 
Company Secretary 

Encl.: As above 

MARUTI SUZUKI INDIA LIMITED 

CIN:L34103DL1981PLC011375 

Registered & Head Office 
Maruti Suzuki India Limited, 
1 Nelson Mandela Road, Vasant Kunj, 
New Delhi 110070, India. 
Tel: 011-46781000, Fax: 011-46150275/46150276 
www.marutisuzuki.com 

E-mail: investor@maruti.co.in, contact@maruti.co.in 

Gurgaon Plant: 
Maruti Suzuki India Limited, 
Old Palam Gurgaon Road, 
Gurgaon 122015, Haryana, India. 
Tel. 0124-2346721, Fax: 0124-2341304 

Manesar Plant: 
Maruti Suzuki India Limited, 
Plot No.1, Phase 3A, IMT Manesar, 
Gurgaon 122051, Haryana, India. 
Tel: 0124-4884000, Fax: 0124-4884199 



 

 

Annexure-“A” 

PRESS RELEASE 
 

Maruti Suzuki ARENA teams up with Varun Dhawan for a dynamic journey! 

New Delhi, October 26, 2018: Maruti Suzuki India today announced Bollywood Superstar 
Varun Dhawan as the brand ambassador for Maruti Suzuki ARENA channel. Varun Dhawan 
exemplifies the confident and dynamic attitude of the new generation who strives for 
brilliance and embodies the values of the channel - ARENA. The youth icon will be the face 
of Maruti Suzuki’s new marketing campaign ‘A destination called you. A feeling called 
Maruti Suzuki ARENA.’ 

Maruti Suzuki India is working on transformation of its retail network across India. The new 
showrooms, christened Maruti Suzuki ARENA, sport modern look and offer a warm, friendly 
and comfortable environment to the customers. The campaign with Varun Dhawan is 
intended to reinforce ARENA’s dynamic, trendy, social and connected car buying experience.  
 
Mr. R.S. Kalsi, Senior Executive Director, (Marketing and Sales), Maruti Suzuki India said, 
“We are delighted to welcome Varun Dhawan to Maruti Suzuki ARENA family. Varun 
exemplifies the evolving Indian youth who is trendy, social and confident and like to be 
connected at all times. Maruti Suzuki ARENA enhances customer delight with an exciting 
purchase experience, seamlessly from the digital space to physical showrooms. Led by Varun 
Dhawan, our new campaign showcases Maruti Suzuki ARENA as a youthful and modern 
destination for a dynamic, trendy, social and connected car buying experience. 
 
Commenting on the association, Mr Varun Dhawan said, “Maruti Suzuki has been fulfilling 
the dreams of many people in India to own a car since years. The new, transformed Maruti 
Suzuki ARENA is poised to strongly connect with the young and do-it-yourself generation of 
customers who will experience a warm and connected car buying experience at this new 
destination. I am extremely excited and proud to be a part of the Maruti Suzuki ARENA 



 

 

family. The overall experiences at Maruti Suzuki ARENA will make every customer feel 
special.” 
 
Over 100 new Maruti ARENA showrooms are already operational in just one year of launch 
of ARENA initiative.  
 
Nearly 75% car buyers in India research online before they decide on a purchase. Maruti 
Suzuki ARENA is powered by technology to use the digital medium to connect with the 
customers online. At Maruti Suzuki ARENA, customers who register on the website can start 
their journey seamlessly in the showroom by entering their mobile number on the 
Navigation Portal.  
 
The modern showrooms are spacious and designed in a way to indulge customers in a 
friendly and warm environment. They can explore the entire product portfolio, through 
interactive Product Vision touch screens at the showroom. A dedicated Personalization Zone 
with car configurators will enable customers to electronically personalize cars by a mix and 
match of accessories.  
 
Technology will also assist the Relationship Managers who, equipped with tablets and an 
app, will showcase the wide range of Maruti Suzuki products and variants to customers for 
ease of comparison. Information on tab will enable the Relationship Managers to address 
customer queries promptly. 
 
The latest campaign will go live today across key platforms – TV, Print, Digital, Radio and 
Cinema.  
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