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Disclaimer

This investor presentation has been prepared by V-Mart Retail Limited (“V-Mart”) and does not constitute a
prospectus or placement memorandum or an offer to acquire any securities. This presentation or any other
documentation or information (or any part thereof) delivered or supplied should not be deemed to constitute
an offer.

No representation or warranty, express or implied is made as to, and no reliance should be placed on, the
fairness, accuracy, completeness or correctness of such information or opinions contained herein. The
information contained in this presentation is only current as of its date. Certain statements made in this
presentation may not be based on historical information or facts and may be “forward looking statements”,
including those relating to the general business plans and strategy of V-Mart, its future financial condition
and growth prospects, future developments in its industry and its competitive and regulatory environment,
and statements which contain words or phrases such as ‘will’, ‘expected to’, ‘horizons of growth’, ‘strong
growth prospects’, etc., or similar expressions or variations of such expressions. These forward-looking
statements involve a number of risks, uncertainties and other factors that could cause actual results,
opportunities and growth potential to differ materially from those suggested by the forward-looking
statements. These risks and uncertainties include, but are not limited to risks with respect to its hair care, its
healthcare business and its skin care business.

V-Mart may alter, modify or otherwise change in any manner the content of this presentation, without
obligation to notify any person of such revision or changes. This presentation cannot be copied and
disseminated in any manner.

No person is authorized to give any information or to make any representation not contained in and not
consistent with this presentation and, if given or made, such information or representation must not be relied
upon as having been authorized by or on behalf of V-Mart. This presentation is strictly confidential.




Key highlights : Apr-Sep FY’19 vs FY’18 results

MART

 Number of Stores increases to 190 (+19)
* Revenue grows by 12%
* Same Store Sales growth : Value 1%, Volume 9%
* Sales per sq. feet (per month) : Rs. 740
e Contribution of segment to total revenue :
* Fashion 93%
* Kirana 7%

* Net profit of Rs. 208 millions




Financial Parameters : Apr-Sep FY’19 vs FY’18

MART

Sales (Millions) Sales Mix (%)
mYTD'19 HYTD'18
6’234 13.970 798%

_//////// 5,570

13.3% 13.6%

7.2%  6.6%

YTD'19 YTD'18 Apparels Non Apparels Kirana

EBITDA (Millions) PAT (Millions)
457 251
394 T 208
YTD'19 | YTD'18 YTD'19 | YTD'18



MART

Operational Parameters : Apr-Sep FY’19 vs FY’18

Footfall (lakhs) Conversion Rate (%)

166

148 ) 59.8% 59.3%

YTD'19 YTD'18 YTD'19 YTD'18

Transaction size (Rs.) Average Selling Price (Rs)
H Total m Apparel
669 673
250 274
176 185
1
Y1o1s Y1o'is YTD'19 YTD'18




MART

Operational Parameters : Apr-Sep FY’19 vs FY’18

Sales per sq feet (per month) Store Count (Nos)
WTierl MWTier2 mTier3 mTier4d
740 791 91 ”
46 41
24 20
12
YTD'19 | YTD'18 YTD'19 YTD'18

Same Store Sales Growth (%) Same Store Volume Growth (%)

16.6% 21.2%

8.8%

1.2%

YTD'19 YTD'18 YTD'19 YTD'18

Price “Less” Fashion



Operational Parameters : Apr-Sep FY’19 vs FY’18

Expenses (% of Sales) Retail Space (lakhs Sq feet)

mYTD'19 EYTD'18

16
8.4%
13

4.9% 4.59

3.4%
. i .
0. 6“&6%

o Q‘ $ <
’b & T
N &"’ YTD'19 YTD'18

Inventory (Days of Sales) Shrinkage (% of Sales)

M Total Apparel  # Non Apparel  E Kirana

9.4%

1.2% 1.2%

100 10 e 101

/ 89 90 0.9%

48
43
0.3%

YTD'19 YTD'18 Q2'19 Q2'18 YTD'19 YTD'18



Key highlights of Q2 FY’19 vs FY 18 results

MART

* Revenue grows by 8%
* Same Store Sales growth : Value 0%, Volume 12%
* Sales per sq. feet (per month) : Rs. 611
« Stores count increases to 190 (+ 11)
e Contribution of segment to total revenue
* Fashion 91%
* Kirana 9%

* Net profit/(loss) of Rs. (40) millions




MART

Financial Parameters — Q2 FY’19 vs FY’18

Sales (Millions) Sales Mix (%)

mQ2'19 mQ2'18
2,622 76.5% 79.2%
2,419
14.5%  13.5%
9.0% 7.3%
Q2'19 Q2'18 Apparels Non Apparels Kirana
86

7

-39

Q2'19 Q2'18

-40

Q2'19 Q2'18

_ Price “Less” Fashion




MART

Operational Parameters — Q2 FY’19 vs FY’18

Footfall (lakhs) Conversion Rate (%)
77
68 ) 59.6% 58.8%
Q2'19 Q2'18 Q2'19 Q2'18
Transaction size (Rs.) Average Selling Price (Rs)
M Total H Apparel

613 281

246

182
164

2'19 2'18
a a Q2'19 Q2'18




Financial Review — Profit & Loss Statement

*in million (except per share data)

For the period ended

Particulars 30.09.2018 30.09.2017

(Unaudited) (Unaudited)
I. Revenue from operations 6,234 5,571]
II. Other income 19 19
III. Total Revenue (I + II) 6,253 5,590
IV Total Expenses (1IV) 5,976 5,228
V Profit before tax (III-IV) 277 362
VI Total tax expense* (VI) 68 111]
VII Profit for the year (V-VI) 209 251
VIII Other Comprehensive Income 3 -1
IX Total Comprehensive Income for the period (VII+VIII) 212 250

X Earnings per share (before extraordinary items) (of "10 each) (not annualized)

(a) Basic 11.50 13.83]
(b) Diluted 11.46 13.79

* Tax expense includes deferred tax



Financial Review - Balance Sheet and CFS

MART

(" in_million, unless stated otherwise)

V-Mart Retail Limited
Balance Sheet as at September 30, 2018 V-Mart Retail Limited
As at As at
S ber 30,2018 March 31,2018 .
= optember L Cash Flow Statement for the period ended September 30, 2018
Non-currentassets For the period  For the period
Property, plant and equipment 1,472.02 1,412.28
Capital work-in-progress 46.24 35.10 ended ended
Intangible assets 3271 35.20 30 Sept 2018 31 March 2018
Financial assets
Investments 64.88 63.42 . P
Loans 85.85 71.95 A. Cash flows from operating activities
Other financial assets 2.08 0.50
Deferred taxassets (net) 111.37 92.01 . .
Non-current taxassets (net) 7.22 7.39 Net proﬁt before tax and before extra-ordlnaw items 282 1,125
Other non-current assets 111.53 94.81
1,933.90 1,812.66 A
Current assets Adjustment for: 134 245
Inventories 3,724.12 3,071.12
Financial assets
Investments 470.23 276.91 Operating profit before working capital changes 416 1,370
Cash and cash equivalents 69.17 137.37
Other bank balances 4951 5851
Loans 619 o7 Movements in working capital : (462) (346)
Other financial assets 17.67 11.19
Other current assets 330.21 130.51
4667.10 3686.38 Cash generated from operations (46) 1,024
6,601.00 5,499.04
EQUITY AND LIABILITIES .
EQUITY Taxes paid (95) (381)
Equity share capital 181.27 180.97
Other equity 3,491.62 3,293.44 . .
Net cash flow from operating activities (141) 643
3,672.89 3,474.41
LIABILITIES . . PR
Non-current liabilities B. Cash flows used in investing activities
Financial liabilities
Borrowings 1.78 3.22 L . Lo
Other financial liabilities 5248 .67 Net cash flow used in investing activities* (367) (151)
Provisions 37.67 35.69
9193 8058 C. Cash flows from/(used in) financing activities
Current liabilities
Financial liabilities
Borrowings 454.27 - Net cash flow from/(used in) financing activities 419 (384)
Trade payables
a) total outstanding dues of MESE - -
b) total outstanding dues of creditors other than MESE 2,080.70 1,667.82
Other financial liabilities 193.10 152.93
Other current liabilities 797 9328 Net increase/(decrease) in cash and cash equivalents (89) 108
Provisions 10.08 6.33
Current tax liabilities (net) 18.06 23.69
2,836.18 1,944.05 . .« s . N ™ .
0100 5507 * Investment in fixed assets is 192 million (previous year: ‘479 million) in net cash flow used
— — in investing activities




V-MART RETAIL LTD.

STORES GEOGRAPHIC SPREAD
&
SALES PROMOTIONS

Q2 FY’'18




V-MART RETAIL LTD.
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° States Existing New  Closed Total

LY Assam 4 2

. [} "

@ Stores opened till FY18 171 Bihar 36 3 39
e © Chandigarh 1 1

@ Stores Opened Delhi 3 3
during FY19 19 Gujarat 6 6

@ Stores closed 00 Haryana 1 1
during FY19 J&K 3 2 5
Jharkhand 14 1 15

MP 6 6

Odisha 10 10

Punjab 3 3

Rajasthan 4 4

up 72 4 76

Uttarakhand 6 2 8

West Bengal 6 3 9

Total no of

Stores 171 19 0 190



State Date of |Retail Space
Opening (Sq ft)

1.| Uttar Pradesh 6-Aug-18 9990
2.| Jharkhand 11-Aug-18 9381
3.| Assam 31-Aug-18 10231

State Date of |Retail Space
Opening (Sq ft)
4.| Assam 31-Aug-18 11700
Loty e 5.| Bihar 28-Aug-18 8463
6.| Assam 2-Sep-18 8229




State Date of | Retail Space
Opening (Sq ft)

7./ Assam 2-Sep-18 9110
8.| Uttar Pradesh 8-Sep-18 8500
9.| West Bengal 21-Sep-18 7516

State Date of |Retail Space
Opening (Sq ft)
Jammu & 22-Sep-
10. Kashmir 18 9761
11.| West Bengal 27-5ep- 8280

18




PROMOTIONS — CAMPAIGNS - Q2

S. NO. CAMPAIGN LAUNCH LOCATION
01 EID 19 May - 15 June Pan India
02 EOSS 21 July - 10 Aug Pan India
03 Independence Day 10-19 Aug Pan India
04 Ganesh Puja 1-13 Sept Odisha




PROMOTIONS - JASHN-E-EID

*T&C apply

MEN’S WEAR + LADIES WEAR + KIDS WEAR * FOOTWEAR * HOME MART « LUGGAGE * ACCESSORIES



PROMOTIONS — END OF SEASON SALE

Price “Less” Fashion



PROMOTIONS — THE GREAT INDIAN FASHION SALE

MART Iv

" PRICE "LESS" FASHION

THE

R GREAT N

éwnnlAN .
<\ FASHioN 4/'
i SALE g

10" -15" August

Price “Less” Fashion




PROMOTIONS — GANESH CHATURTHI

"BUMPER . »  Bike, LED&
LUCKY DRAW Refrigerator

on purchase of ¥399 or more... .
MEN'S WEAR + LADIES WEAR + KIDS WEAR + FOOTWEAR + HOME MART + LUGGAGE + ACCESSORIES

“Price Less" Fashion”,




Thank you

In case of any queries, pls contact the IR Team :

Anand Agarwal — anand.agarwal@vmart.co.in
Girish Garg — girish.garg@vmart.co.in

Mobile - +91-9899560707
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