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National Stock Exchange of India Limited
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Mumbai — 400 051
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General Manager

Department of Corporate Services
BSE Limited

Phiroze Jeejeebhoy Towers

Dalal Street, Mumbai — 400 001

Sub: Press Release

Dear Sir,

Please find enclosed herewith as Annexure — “A”, a copy of press release being issued

today.

Kindly take the same on record.
Thanking you,

Yours truly,

For Maruti Suzuki India Limited
(e

S. Ravi Aiyar
Executive Director (Legal)

& Company Secretary

Encl.: As above

MARUTI SUZUKI INDIA LIMITED
CIN: L34103DL1981PLC011375

Registered & Head Office

Maruti Suzuki India Limited,

1 Nelson Mandela Road, Vasant Kunj,

New Delhi 110070, India.

Tel: 011-46781000, Fax: 011-46150275/46150276

www.marutisuzuki.com

E-mall: investor@maruti.co.in, contact@marutl.co.in

Gurgaon Plant:

Maruti Suzuki India Limited,

Old Palam Gurgaon Road,

Gurgaon 122015, Haryana, India.

Tel. 0124-2346721, Fax: 0124-2341304

Manesar Plant:

Maruti Suzuki India Limited,

Plot No.1, Phase 3A, IMT Manesar,
Gurgaon 122051, Haryana, India.

Tel: 0124-4884000, Fax: 0124-4884199



Annexure — “A”

PRESS RELEASE

Maruti Suzuki organizes a flash mob to promote seat belt usage at Auto Expo 2018
Part of the popular #PehniKya campaign to encourage all vehicle occupants to use the seat belt

Noida, 9" Feb, 2018: As a part of its road-safety efforts, Maruti Suzuki India Limited (MSIL), the
country’s leading passenger vehicle manufacturer, creates excitement and surprise among Auto Expo
2018 visitors at Greater Noida. The Company organizes a unique #PehniKya? flash mob to create
awareness about seat belt use. The flash mobs will be held from 9™ Feb till 14" Feb at Auto Expo 2018,
Greater Noida.

The #PehniKya flash mob sports India’s first-ever seatbelt song - a catchy, appealing jingle designed to
create a lasting impact on the critical importance of the seatbelt. The lyrics are kept simple and catchy.
The foot tapping number is a mix of Indian and Western music to appeal to a wide range of audiences
especially youth.

Maruti Suzuki has partnered with The Danceworx, led by famous choreographer Ashley Lobo, for a
signature dance routine to be performed to the song. The flash mob performance will take place thrice a
day throughout the duration of the Auto Expo,

At special Pledge Booths in the venue, visitors can fasten on the seatbelt, take the pledge, share their
selfies on social media and stand a chance to win special #PehniKya? branded cozy. Through this, Maruti
Suzuki hopes to encourage car users, especially youth, to wear seat belts and contribute to make India’s
roads safer.

Speaking on the occasion, Mr. R. S. Kalsi, Sr. Executive Director, Marketing and Sales, MSIL, said, “We
are encouraged by the huge popularity of our #PehniKya? social campaign to promote seat belt usage
among car occupants. The 360 campaign is designed to address the key factors for not wearing the seat
belt which emerged from our national survey of car users.”

He added, “Auto Expo, with its vast scope and exposure, gives us the perfect opportunity to reach out to
car enthusiasts especially youth. The special flash mob, around #PehniKya? is intended to rally masses
into action with a new vigor. Through flash mob we want to spread awareness about seat belt in a fun
and engaging way.”

The #PehniKya campaign was kicked off in November, 2017 wherein Maruti Suzuki released some
insightful data on road-user behavior and their attitude towards wearing seat-belts. The data was
accumulated from research and surveys conducted in 17 key cities, to assess the awareness levels and
understand the challenges in the sparse usage of seat-belts in the country. Seat belts bring down the
risk of fatality by upto 50% in the event of a crash (WHO). As more and more passenger vehicles come
equipped with airbags to meet advanced safety norms laid down by the government, the use of seat
belt becomes even more critical for safety. If an occupant is not wearing a seat belt, an airbag may cause
more harm in the event of a crash.



About #PehniKya?

#PehniKya? a 360 degree campaign aims to educate passenger vehicle users about the importance
of seat belts and its crucial role in preventing road fatalities and injuries. Through the
campaign, Maruti Suzuki will sensitize people and break myths around seat belt usage. The messages
will address concerns and reasons around seat belt usage, leading to a positive behavioral change. To
create high impact, the campaign will leverage a variety of platforms including Television, Print, Radio,
Social media and on-ground activations. In its first phase the campaign will cover 8 cities across India.
Cities include Delhi NCR, Mumbai, Chennai, Hyderabad, Coimbatore, Kolkata, Nagpur and Indore.

Click to view a glimpse of the flashmob

Click http://bit.ly/2BvFqzA to view the #PehniKya TVC

Click https://flic.kr/s/aHsmav9aHF for infographic and images
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