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Bosch Group

The Bosch Group is a leading global supplier
of technology and services. It employs roughly
402,000 associates worldwide (as of December
31, 2017). The company generated sales of
78.1 billion euros in 2017. Its operations are
divided into four business sectors: Mobility
Solutions, Industrial Technology, Consumer
Goods, and Energy and Building Technology.
As a leading loT company, Bosch offers
innovative solutions for smart homes, smart
cities, connected mobility, and connected
manufacturing. It uses its expertise in sensor
technology, software, and services, as well as
its own loT cloud, to offer its customers
connected, cross-domain solutions from
a single source. The Bosch Group’s strategic
objective is to deliver innovations for
a connected life. Bosch improves quality of
life worldwide with products and services
A that are innovative and spark enthusiasm.
In short, Bosch creates technology that is
“Invented for life.” The Bosch Group comprises
of Robert Bosch GmbH and its roughly 440
subsidiary and regional companies in 60
countries. Including sales and service partners,

Bosch’s global manufacturing, engineering,
and sales network cover nearly every country
in the world. The basis for the company’s
future growth is its innovative strength. At 125
locations across the globe, Bosch employs some
64,500 associatesin researchand development.

The company was set up in Stuttgart in 1886 by
Robert Bosch (1861-1942) as “Workshop for
Precision Mechanics and Electrical Engineering.”
The special ownership structure of Robert
Bosch GmbH guarantees the entrepreneurial
freedom of the Bosch Group, making it
possible for the company to plan over the long
term and to undertake significant upfront
investments in the safeguarding of its future.
Ninety-two percent of the share capital of
Robert Bosch GmbH is held by Robert Bosch
Stiftung GmbH, a charitable foundation.

The majority of voting rights are held by Robert
Bosch Industrietreuhand KG, an industrial trust.
The entrepreneurial ownership functions are
carried out by the trust. The remaining shares
are held by the Bosch family and by Robert
Bosch GmbH.

g




About
Bosch In

In India, Bosch is a leading supplier of
technology and services in the areas of
Mobility Solutions, Industrial Technology,
Consumer Goods, and Energy and Building
Technology. Additionally, Bosch has in India
the largest development center outside
Germany, for an end-to-end engineering and
technology solutions. The Bosch Group
operates in India through thirteen companies,
viz, Bosch Limited, Bosch Chassis Systems
India Private Limited, Bosch Rexroth (India)
Private Limited, Robert Bosch Engineering
and Business Solutions Private Limited, Bosch
Automotive Electronics India Private Limited,
Bosch Electrical Drives India Private Limited,
BSH Home Appliances Private Limited, ETAS
Automotive India Private Limited, Robert
Bosch Automotive Steering Private Limited,
Automobility Services and Solutions Private

Annual Report 2017-18 | About Bosch India | 5
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Limited, Newtech Filter India Private Limited,
Mivin Engineering Technologies Private
Limited and Precision Seals Manufacturing
Limited. In India, Bosch set-up its manufacturing
operation in 1951, which has grown over

the years to include 18 manufacturing sites,
and seven development and application
centers. Bosch Group in India employs over
31,000 associates and generated consolidated
revenue of about ¥ 19,204 crores* (2.61
billion euros) in 2017 of which ¥ 13,790
crores* (1.88 billion euros) from the third
party. The Group in India has close to 18,000
research and development associates.

In India, Bosch Limited is the flagship
company of the Bosch Group. It earned
revenue of over ¥ 10,842 crores (1.47 billion
euros) in 2017. Additional information can be
accessed at www.bosch.in
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My Dear Shareholders,

Holistic change across industries and functions
has been the global norm in 2017-18. Business
establishments, governments and citizens are
thus revisiting how they go about their daily
lives. This is leading US President Trump to
reverse long-standing policies and Britain to
press ahead with BREXIT despite opposition.
This is compelling businesses as well as
policymakers to find innovative solutions to
issues that are coming to the surface.

In India, after initial hiccups caused by major
policy changes, national GDP growth continues
to recover steadily at 6.6 percent. This
slowdown can be ascribed to the initial effects
of structural reforms such as Demonetization,
the implementation of Goods and Services Tax
Act and the Insolvency and Bankruptcy Code
(IBC), amongst others.

The regional elections scheduled towards

the end of the year and national election in

the middle of 2019 will play an important role
in shaping the economy and its outlook.

The government increasingly views higher level
of digitalization such as Artificial Intelligence (Al)
and Blockchain as an integral part of
technology to succeed in the digital era whilst
ensuring transparency and conforming to
privacy laws. Against this backdrop, Bosch
Limited has made its strategic objective clear —
become a leading supplier of technology and
services in its chosen fields. Every Bosch
division functions with that transformation in
mind and is investing resources towards it.

Over the Financial Year 2017-18, the Company’s
revenue from operations grew by 12 percent.
While the automobile sector remains at the core
of our operations as markets shift towards
connected and automated vehicles, we have
visibly demonstrated our readiness for change
across all sectors by driving internal changes
and adopting the best technologies.

While actively managing transitions such as

the introduction of BS-VI emission standards and
electromobility solutions, our mobility division
experienced a healthy 15 percent growth. Bosch
has also forged partnerships with OEMs across
segments with a view to gain leadership in
these areas. Beyond the mobility division, we
witnessed marginal growth of 0.3 percent. Led
by innovations in Smart Manufacturing, Smart
Surveillance, Energy Efficiency and more, these
divisions offer good potential for future growth.

—
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We are revamping business processes by infusing
frontend and backend operations with Big Data
and analytics to help us serve our customers and
partners better, by offering the best in class
solutions. Significant investments for incorporating
smart manufacturing solutions at the Bidadi and
Nashik plants are aiding this transformation, and
similar investments are planned for other plants
across the country as well. The Company invested
% 460 crores on capital expenditure during

the Financial Year 2017-18.

Beyond mobility, a significant portion of Bosch’s
initiatives are building effective solutions for

a connected future. This includes using Big Data
for energy compliance, deploying digital solutions
to get Bosch Power Tools in the hands of many,
and securing urban transportation hubs with
smart cameras. As cities and factories become
smarter, connected and personalized, Bosch aims
to become a recognized loT leader providing
sensors, software and services. We realize that we
have the will, expertise and heritage to accomplish
this transformation. We shall continue to build
solutions for the digital era and beyond. | thank
you for your strong support over the years.

Best Regards,

ool

V. K. Viswanathan,
Chairman, Board of Directors,
Bosch Limited
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Dear Shareholders,

The last financial year witnessed
turbulent times with geopolitical
relations and tariff barriers making it
harder for trade policies to function
smoothly. This has led to rapid
changes globally. However, with

the right foresight and digital
technologies, organizations can turn
this into an advantage and begin to
“Transform lives meaningfully”.

At Bosch Limited, we are prepared
for this transformation and are
actively revamping our organization
to succeed in the digital era.

The country’s growth sectors are
well charted — transportation,
infrastructure and energy efficiency;
each of these is undergoing massive
change driven by automation,
connectivity and digital
transformation. With stability and
good governance at the center, India
is on a sustainable growth curve.
Change is an opportunity to shape
the future. At Bosch Limited, we
remain committed to India’s

12%

boost in revenue
from operations



transformation through our digital growth story
while protecting and leveraging our core, which
is manufacturing. It is this vision that has
enabled us to boost revenue from our operations
by 12 percent.

Adopting the mantra of transformation across
all business functions

Over the year, Bosch has proactively transformed
its business units, upskilled its people and
transformed its supply chain ecosystem — and at
the heart of this transformation have been
digital tools and technologies. The connected
future is here, so our adoption of loT (Internet of
Things) tools has been unrelenting. We are
creating an ecosystem, led by investments of
%460 crores, where man and machine can talk to
each other with the focus on increasing productivity
across the value chain.

With more than 130 years of innovations and
expertise behind us, thanks to our parent Robert
Bosch GmbH’s manufacturing heritage, we have
the capability to build and test these solutions.
Thus, we have the unique and dual advantage of
being enablers as well as leaders. Every division
of Bosch Limited now has a unifying mission
based on our values. Bosch Limited actively
coordinates with its subsidiaries and legal
entities such as Robert Bosch Engineering and
Business Solutions to provide holistic solutions
to its customers for that vision. We are thus
leading innovations in Connected Mobility, Smart
Manufacturing, Energy Efficiency and more.

460 crores

of investments for creating an
ecosystem, where every man and
machine can talk to each other for
better productivity
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The automotive industry in India is on an
upward growth trajectory, and this is a trend
we see continuing in 2018-19 as well. Diverse
categories such as Passenger Vehicles,
Light/Heavy Commercial Vehicles, Tractors and
even two-wheelers have seen increased demand
from 2012 to 2017, and the predicted CAGR for
each of these categories are optimistic and
encouraging in the near future. Bosch Limited is
geared to play its role in sustaining this
momentum as a provider of mobility solutions.

However, disruptions due to the upcoming
BS-VI transition, which is effective from April
2020, will have an effect on the entire supply
chain. While developed countries have
undertaken this transition within a timespan of
approximately eight years, India is ambitiously
setting out to achieve this in a short span of
just three years — an immense challenge for
the automotive sector. The government’s focus
on electrification is also leading to several
changes in Powertrain solutions and the need
for hybrid systems that offer a mix of traditional
Internal Combustion Engines (ICEs) and
electrified mobility solutions. Looking back at
the annual growth of 15 percent of Bosch’s
Mobility Solutions business division in

FY 2017-18, we are convinced that we remain
on the right path in leading the Indian mobility
market to a connected future.

To cater to the changing needs of the mobility
industry, we have formed agile project houses
that work on Electrification and Connected
Mobility solutions. These project houses are

15%

growth in Bosch’s Mobility sector
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working on electrification and connectivity-based
services that are enabled by local engineering
talent. We know India’s unique driving patterns
and road conditions, so we are well placed to
lead the way while meeting customer demands
across vehicle segments in the country. Bosch
also realizes the importance of the vehicle as

a third living space and is thus building mobility
solutions that are connected, automated and
electrified. More automation will naturally lead
to more complexity — and we are preparing for
that transition by developing and empowering
our local engineering talent and partnering with
OEMs. Bosch envisions a future that is
accident-free, emission-free and stress-free, and
we are committed to this vision. Decisive
breakthroughs in diesel technology by our
parent Robert Bosch GmbH have helped us
develop technologies that when fitted on

a diesel passenger car, brings down its emission
to a meagre 13 milligrams of NOy per kilometer
on an average under defined parameters. While
the parameters for implementing these engines
in India will be different, Bosch Limited is

looking forward to making further breakthroughs
to implement similar technology for future India.

Sharing resources, knowledge and support to
boost digital transformation

In fact, transformation at Bosch Limited is not
just restricted to mobility solutions alone. We
are playing a significant role in securing metros,
airports, stations and other places of large
gathering such as the M. Chinnaswamy Stadium
in Bengaluru with our digitally enhanced smart
surveillance solutions. We are also contributing
to the growth of India’s infrastructure by getting
Bosch power tools in the hands of more workers
than ever before. Dealing with India’s vast
distances has been a historical challenge, but
Bosch’s digitally enhanced supply chains are
successfully overcoming this.

Bosch Limited is also extending support to its
suppliers and vendors in the SME base by
providing plug-and-play Smart Manufacturing
solutions that are affordable, thus helping in
their transformation as well. By successfully

"} have afivays acted according to the ptincipe

that-I woul® tathet (oae money than faat’’

Robert Bosch (1881-19432)
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implementing these solutions at Bosch plants,
we can ensure their effectiveness before we
share them with the wider industry. This offers /’
us a dual advantage as we can reap the benefits l I
of big data and analytics to transform processes l |
and share successful working models with SMEs. Growth
Sustained, accelerated
We are also proud of the Bosch India Experience growth of Bosch in India
Center (BIEC) - a first of its kind interactive
Bosch facility where one can witness Bosch’s
milestones through history and its vision for
a connected future. In the midst of disruptive
transformation today, there is no better place to
view our journey to an end-to-end loT services
provider that improves quality of life.

Collaboration & Synergies

Collaborate and leverage
synergies to create
sustained value creation

In the upcoming year, Bosch Limited is on
a journey of transformation into a leading loT
service provider in the age of digitalization,

automation and electrification while also being % 0
a ‘Great Place to Work’ for all our associates who
are our greatest assets. This can be achieved by $ @

adopting a cultural change through a top-down
approach and placing customer centricity at
the heart of every business decision while also
focusing on the vision of — “Transforming lives
meaningfully”.

Customer Centricity

On behalf of Bosch Limited, | invite you to join us 0 o) o
on this transformation journey and thank you for

your unwavering belief and support. We remain

as committed as ever to enhancing shareholder

value amid this transformation and look forward Making Bosch
to a connected future. a great place to work

Make Bosch a go-to place

Best Regards,

@

Start-up Culture
Soumitra Bhattacharya Encourage innovation and

Managing Director, Bosch Limited & entrepreneurship; engage
young talent

President, Bosch Group, India




12 | Annual Report 2017-18 | Transforming Lives Meaningfully

TRANSFORMING
India’s Mobility Landscape

Bosch’s Mobility division is playing a vital role in the transformation of ’
the Indian mobility sector. As established OEMs prepare to leapfrog from

BS-1V to BS-VI emission norms and new players and business models

emerge in the domain of electromobility, Bosch is creating a world where

vehicles become the third living space. With its manufacturing heritage,

Bosch can leverage its cross-domain expertise for success of its
stakeholders.

Bosch is driving this transformation by revamping
powertrain solutions and augmenting them with

a comprehensive localized portfolio. Further
integration of loT technologies is ensuring that there
is seamless transition to the next level of mobility

in India.

In November 2017, as PM 2.5 (Particulate Matter
that enters lungs) levels hit the 999 mg mark
during the “Great Smog of Delhi”, thick toxic
smog caused by thermal plants and rapid
industrialization enveloped the city. Schools and
highways were shut down, but cab driver Ravi

was forced to continue his daily schedule. In a parallel universe, Ravi was driving a hybrid
Driving his 5-year old diesel cab through cab alternating between diesel and electricity in
the smog and congested streets, Ravi’s eyes a city Green Zone. Smog levels were below

soon started burning, his breathing became the recommended 60 mg mark and as far as Ravi
labored and he started feeling nauseated on could tell, he saw greenery, no air pollution and
course for his next pickup. PM levels over 300 his daily cab rides were hassle-free. His hybrid
are considered ‘hazardous’, and people like Ravi cab released minimal noise and emissions and
were being forced to continue in the world’s it was connected to a central traffic management

most polluted major city at that moment. and route navigation system.



The changing
face of Indian
mobility

Such a future is already in the making thanks to
recent government policies regarding BS-VI emission

norms and policies encouraging electric vehicles.

Over the next decade, the Indian automotive
industry will change completely to impact
manufacturers across the value chain. This will
see new players enter the market, new
service-based business models transform

the industry and it will change the very way in
which India travels. Bosch views vehicles as
the 21t century’s third living space as
boundaries between the office, home and
automotive interiors disappear. At the heart of
this transition is connectivity and safety, and
we at Bosch are prepared.
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Bosch’s Powertrain Solutions division is gearing
for the shift to BS-VI emission norms with

a comprehensive localized portfolio funded by
systematic investment into R&D and
manufacturing. April 2020 is the timeline for
BS-VI implementation, and Bosch has already
partnered with several OEMs. The newly formed
Mobility Services division is also integrating loT
technologies into the ecosystem by deploying
Al-driven sensors, software and services inside
vehicles. This is achieved on a global telematics
platform running on cloud-based technologies
and operated by local engineering talent.

Thanks to its manufacturing heritage in
end-to-end services, Bosch can ride

the transition from a product to a technology
company with cross-domain expertise. Bosch is
driven by the motto — “Performance with
Efficiency” and is utilizing resources and
competencies from diverse business units to
enable an organization-wide collaborative
approach. The envisaged result is an accident-free,
emission-free and stress-free mobility market.
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Electrified and
ICE solutions
present

the way forward

The Agile Project House for electrification
commenced operations in 2018 to address

the market. Designed to utilize Bosch’s global
platform, it is tailoring electrification solutions to
meet India’s unique requirements. The Agile
Project House is co-located in Bengaluru,
Karnataka and consists of cross-functional
specialists working on innovative localized

Elesiric; ehi

feal the

e e

hicle

elecirification

solutions with an unrelenting focus on

the customer. With more than 800,000 vehicles
globally fitted with Bosch components for
electrified driving, there are tons of lessons and
expertise to draw from.

As existing powertrain solutions evolve,
Bosch believes that the ICE (Internal
Combustion Engine) will continue to be

the mainstream solution for freight and
commercial vehicles. India’s unique terrain,
traffic patterns, roads and driving habits also
ensure that ICEs will never be fully replaced.
This results in a scenario where hybrid
solutions and a mix of fuels including diesel,
gasoline, gas, blends and e-fuels will co-exist.

s BOSCH

Invented for life
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While Bosch’s electrification initiatives the Bosch Technology Exposition (BTE) in
transform urban mobility, co-existence of New Delhi during Auto Expo 2018. Integrated
traditional ICEs and electrified solutions is systems including the motor, control unit,
being pursued. Highlighting its progress, Bosch battery, charger, display and smartphone
demonstrated an all-electric car embedded application were successfully showcased.

with connected mobility solutions at

-

“As the Indian mobility sector undergoes

a unique transition, developing products suited
for the local environment is imperative. We have
systematically invested in powertrain solutions
geared for BS-VI emission norms and
electromobility. We also intend to make every
new product connected by 2020. Transformation
is the new normal and must be incorporated in
our very DNA as an organization.”

Jan-Oliver Réhrl
Chief Technology Officer & Executive Director,
Bosch Limited
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Driving
transformation
through Bosch

Bosch’s transformation to an loT (Internet of
Things) company and connected services provider
is also changing how it does business. For instance,
the two-wheeler division has successfully
undergone an internal restructure to reduce
complexity for customers. loT solutions are also
being used to remotely test and validate technologies
to shorten the launch time for BS-VI enabled
vehicles. This is proving to be highly beneficial
for the two-wheeler and three-wheeler segments.

VAR &

Organizational changes are also causing cultural
and mindset shifts. A key component is making
Bosch a great place to work.

Suresh B R, Senior Vice President and

Country Head, Human Resources, Bosch India
says, “Employees are our lasting assets and we
are focusing on their well-being more intensely
than ever. No financial target or mobility goal
can be achieved without their active participation
and satisfaction. This entails building

a trustworthy and performance-driven culture,
while also having fun at work. We do not view
this as a destination, but as a journey.”
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POWERIN
The Way Into Hearts

And Homes

The Bosch Power Tools division is transforming the lives of tradesmen
around the country through three key digital initiatives — My Bosch
Buddy, My Bosch Rewards and Service on Wheels. These initiatives are
enabling Bosch to reduce the distance to customers, and thus aiding
India to meet its infrastructure investment.

Transformation begins at the grassroot
level for Indian tradesmen, and this means
getting Bosch Power Tools in the hands of
many. One of the best examples of this

enhanced reach is that of a simple
carpenter with an artistic urge from

a small town in Central India.

Buddhasen Vishwakarma’s story perfectly
encapsulates the transformation that
Bosch is driving. A carpenter by profession
since the age of 14, Buddhasen is also
driven by an unquenchable desire to follow
his artistic pursuits and build something
creative with his hands. In his free time, he
makes designs and sculptures and has
become a celebrity in his village of
Baikunthpur, Rewa, Madhya Pradesh for
gifting Honorable Prime Minister,

Shri Narendra Modi, a handmade wooden
motorcycle.

While Buddhasen is an inspiration for his
fellow villagers, he often ended up feeling
disappointed with the quality and
precision of the locally made hand tools he
used. Bosch stepped in and provided him
with the industry’s best power tools that
then helped him hone his skills and chase
his creative dreams further.

Buddhasen knows that times are changing,
and with Bosch Power Tools in his arsenal
he can minimize his effort and increase his
earnings too. His artistry now has the right
tools to flourish, and the village of
Baikunthpur is waiting with bated breath
to see his next masterpiece.
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The transformative
vision of Bosch Power Tools

Bosch’s vision is to similarly transform the lives of thousands of tradesmen around

the country. These tradesmen depend on their hands and tools for their daily wages and
livelihoods. India’s real estate and construction sectors are undergoing transformation
due to reformative projects by the government such as Smart Cities, Delhi-Mumbai
Industrial Corridor, affordable housing and more. KPMG estimates peg the infrastructure
investment needed at approximately ¥ 44,49,163 crore mark. Ultimately, it is these
tradesmen and their tools who are converting these visions to reality at the ground level.
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Panish P K, Business Head,
Bosch Power Tools India & SAARC

HHHHHHIHHHH

The Bosch Power Tools division led by
Panish P K, Vice President, Bosch Power
Tools India & SAARC, understands that
India’s vast expanse can become an
indispensable strength and is thus
undertaking innovative approaches aided
by digital technologies to expand its
reach and get its products in the hands
of many.

Panish says, “Traditionally, India’s size has
created significant bottlenecks for business
growth and distribution. Over the last two
years we have transformed our approach
and our goal is simple — by 2020, we wish
to have a considerable presence in every
Indian district that meets specific
population criteria and exceeds a threshold
of industrial GDP.”




This means that in every such district, whether it
is urban, semi-urban or transitional, there is to be
a Bosch direct dealer so that every individual can
buy a Bosch power tool within a radius of

3-4 kilometers.

Inevitably, this cannot be achieved without
implementing modern technologies across

the supply chain. Overcoming communication
gaps to share information, engage partners and
incentivize them is thus being approached from
an entirely new perspective. Bosch’s three-party
distribution ecosystem is undergoing a revamp
that is wholeheartedly customer-centric with a
motto that is plain — “reduce distance to
customers”. The three key initiatives driving this
mission are My Bosch Buddy, My Bosch Rewards
and Service on Wheels.
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Each of these programs understand that Bosch’s
channel partners across the country will play

a pivotal role, so including them in this
transformative journey is vital. Viswanatha Raju,
National Sales Manager, Bosch Power Tools, India
says, “My Bosch Buddy is a business intelligence
platform designed to deliver 360-degree
transparency in the value chain. We call it
intelligence-on-the-go and it is designed for
partners and the Bosch salesforce to access
business information on the fly.”
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Thanks to its mobile interface, My Bosch Buddy
inculcates the spirit of partnership and makes
decisions on the field simpler. It provides the latest
information about product portfolios, promotions,
customer information and more, to provide a sense
of agility that is only possible in the 215t century.
Complete transparency into targets, performance,
catalogs and prices translates into a win-win
situation for all. On the other end of the spectrum,
My Bosch Rewards is an incentive-based purchase
program to create brand awareness and loyalty
amongst retail users.

Bosch'’s target audience is anyone who needs to
purchase a tool — be it a carpenter, plumber,
electrician, mason or a contractor. It’s no secret
that for tradesmen, possession of the right tool
enables them to get a job and improve their
earnings. They earn wages on a day-to-day basis
so what they need is easy availability of tools to
purchase and a guarantee of quality and repair.
Bosch Power Tools provides those, but the key
question is why would a buyer choose Bosch?
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Kiran Krishnaswamy, National Service Manager,
Bosch Power Tools, answers another pertinent
question here, “What about our large industrial
accounts whose expectations are very different?
For them, service is the single most crucial

factor, so we simply put Bosch’s service on
wheels and took it to their sites.” These large

Maneesh Sharma, Head of Marketing, Blue
Professional Power Tools, says, “Two-thirds of
tradesmen walk into a store and know which
product they want but are undecided about the
brand. While we have filled gaps of product and
reach, bridging the relationship gap was crucial.
We want every tradesman to walk into a store
and say - | want a Bosch power tool.”

My Bosch Rewards is a first-of-its-kind app-based
loyalty program in this industry category and it is
built on a scalable IT backbone. Any purchase of
a Bosch power tool by a user enables him to earn
points which can subsequently be redeemed for
rewards that range from small home appliances
to two-wheelers. The program is designed to
engage users into long-term relationships with
Bosch. The adoption rate of the program by loyal
users has been very encouraging. This ensures
that a Bosch power tool is in the hands of more
and more users across the country, thus enabling
a nationwide transformation.

©

v

Enable nationwide
transformation

V/
QD Designed
to deliver loyalty and

long-term relationships

o

av2
S)

users demand low cost of ownership and
hassle-free ownership resulting in low downtime.
In its constant endeavor to reduce distance to
users, Bosch Power Tools launched the ‘Service
on Wheels’ concept — fully equipped mobile vans
whose primary goal is to ensure user
satisfaction.
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Mobile vans will be
available in 15 top
cities across
the country by the
end of 2018

e
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On-site testing,
demonstrations,
training and repairs

of Bosch power tools
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Currently operational in Bengaluru, Mumbai and Delhi, these
mobile vans are already being acknowledged by customers due to
the value addition they provide in the form of on-site demonstrations,
preventive maintenance and application solutions, besides health,
safety and repair assistance. Service on Wheels will soon be
launched in other major cities across the country.

Additionally, the Bosch Power Tools division is also in the midst of
implementing a large-scale CRM order salesforce later this year.
India will become the first country outside North America to
implement such a system and consumerize the connected
experience that Bosch’s users want. Bosch realizes that designing
fascinating products is not enough anymore if appropriate digital
tools are not used to get them into the hands of the thousands of
tradesmen across the country. The blueprint is in place and all
that remains is for the organization to continue down the path of
transformation.
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EXPANDING

Smart Manufacturing To
Transform Indian SMEs

India has more than 40 million SMEs across diverse segments and

the Bosch Industry 4.0 team is helping them integrate Smart Manufacturing
concepts across processes to become leaner and more efficient.

By creating digital solutions, Bosch is actively connecting man and machine

in a manner that can boost productivity.

Bosch’s initiatives include the Industry 4.0
Academy, collaboration with robotics, lean

manufacturing and Karakuri Kaizen,
amongst others; these solutions are

successfully implemented and tested at
Bosch facilities before being offered to
Bosch customers across the value chain.

Bosch’s transformation to Smart Manufacturing
in India revolves around the core concepts of
technology and connectivity. Large organizations
have been the frontrunners in adopting Smart
Manufacturing tools; however, Smart Manufacturing
solutions are now proving to be affordable and
effective for Small and Medium Enterprises (SMEs)
as well. Bosch’s objective is to deploy such
solutions across the country’s more than

40 million SMEs and give them a priceless
advantage — profitability driven by efficiency.

The example of Ind Carb demonstrates this.
Located in Bengaluru, Ind Carb is an industrial
heat treatment facility and metallurgical
consultant. After integrating Bosch’s Industry 4.0
sensors with its machines, the company is now
reaping the benefits of Big Data to improve its
productivity. It gets real-time insights into
temperature, production and power; this
facility-level transparency transforms into
effective planning and forecasting for

the company’s assets. For an SME like Ind Carb,
the benefits of power management and
benchmarking asset performance are priceless.
They can aid expansion to remote project sites
and also kickstart new verticals like predictive
analytics for Bosch to tap into.




Supplier models

for simple Smart

Manufacturing
adoption

Bosch’s objective is to reach 100 suppliers and
2,500 connected machines by 2020. SMEs
functioning under the belief that adopting Smart
Manufacturing requires high investment and long
execution time are realizing the merits of
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Bosch’s plug-and-play solutions. Working over
the cloud, these loT solutions provide SMEs
with dashboards that display cycle time,
productivity, idle time, OEE (Overall Equipment
Effectiveness), energy management and other
key metrics. All they need is network
connectivity for these sensor-based solutions.

SMEs can choose from two monthly
subscription models (‘Capex’ with a one-time
hardware cost or ‘Opex’ with no upfront
charges) for achieving their goals of quality,
delivery, revenue and competitiveness. These
solutions are capable of handling huge volumes
of data at affordable prices and providing
logistics visibility into all downstream processes.
They can thus change the game for SMEs.

It is calculated through

Employee swipes his
card to enter the plant

complex mathematical
algorithms that digitize

skills and priorities

Gets notifications about
allocated work for the day

It saves time and boosts
productivity by at least
2.5 percent
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Smart
Manufacturing
success stories

Through the Digital Shopfloor management
system at Bosch Limited’s Jaipur manufacturing
facility for instance, the plant has implemented
Smart Manpower. So, whenever an associate
swipes his card to enter the plant, he automatically
gets allocated to a machine and task for the day.
This allocation is calculated through complex
mathematical algorithms that digitize skills and
priorities. Ultimately, it saves time and boosts
productivity by at least 2.5 percent.

Another benefit of Bosch’s Smart Manufacturing
solutions is the possibility for workers to
perform even more complex jobs. For example,
thanks to materials being tagged with RFID
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cards, workers can track materials across plants
and actively participate in asset management,
logistics and inventory management functions.

The objective is to create digital solutions for
legacy problems using Industry 4.0 concepts.
Pravin Pathak, General Manager, Project Leader
for Industry 4.0, Bosch India, and his team
oversee the creation of centers of competence
where transformative solutions can be shared
centrally and deployed quickly to boost
productivity and output for suppliers.

Pravin says, “We aren’t here to reinvent

the wheel. The idea is to take an existing
solution and improve it to gain more efficiency.
Industry 4.0 solutions are enablers and they
deliver holistic value. Our dual strategy of
becoming a lead user and lead provider of
Industry 4.0 solutions is possible because of our
competence in manufacturing. In other words,



we prepare the cake, taste it and then make it
better to offer it to customers.”

Along with Jaipur, Nashik and Bidadi plants are
also taking the lead and contributing to

the 72 successful Smart Manufacturing projects
running across the country. Success stories
include CISS (Connected Industrial Sensor
Solution) kits for assessing pump vibration
signatures for quality checks and predictive
maintenance; collaborative robots, or cobots,
that complement human workers; and
implementation of machine lines that rely on
the ancient Japanese concept of Karakuri Kaizen
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— a way to move parts through momentum
generated by gravity.

Mohan N C, Senior General Manager, Project
Leader for Smart Automation, Bosch India, says,
“Historically, workers have always been afraid of
robots in the workplace, but we are changing
that. The physical fear is overcome by covering
the robots with skin that has inbuilt sensors.
Now, these machines can stop or slow down by
sensing the proximity with a human. The other
fear is mental, and we are changing that by
demonstrating the productivity improvements
these robots generate.”
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Going beyond
the shop floor

For Bosch, knowledge sharing is just as
important. This is being driven through
presence at national conferences and
government collaborations. For instance, Bosch
has partnered with the Cll (Confederation of
Indian Industry) Industry 4.0 Council to create
a National Action Plan — Samarth Udyog. While
the government supports SMEs and industrial
bodies with Smart Manufacturing policies,
Bosch demonstrates working Industry 4.0
solutions at its plants.

The Industry 4.0 Academy also offers top-down
training to senior leaders and has already
trained more than 250 senior leaders. Now
extended to external participants as well,

the Industry 4.0 Academy forms an integral part
of the BPS (Bosch Production System)
philosophy which is driven by the concept of
‘Lean Manufacturing’.

With digital tools and analytics in the mix, Lean
takes on a whole new meaning. Ramesh S K,
Senior General Manager, Project Leader for
BPS, Bosch India says, “The most important
factor for information and material flow is time.
Anything that saves time in value streams is
beneficial and deserves to be scaled. The Lean
philosophy focuses on this and Industry 4.0 is
acting as a critical pillar to support it. Through
transparency and analytics, we simply find
areas that don’t add value and replace them
with more efficient processes.”
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Indeed, the speed and agility delivered by
Smart Manufacturing are transforming
functions and verticals for SMEs. The results
are plain to see, and the beneficiaries are
associates at the ground level whose lives
have become simpler and more productive.
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Dr. Andreas Wolf

Joint Managing Director &

Head of Manufacturing and Quality,
Bosch Limited
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“Smart Manufacturing is about connecting
man and machine with the objective of
making man smarter and more productive.
China has about 22 times more robots
than India, but India is a fast follower and
is adopting external success stories and
localizing them. | see huge potential in
Indian manufacturing as everyone loves
staying connected, and with the country’s
strong software base, this is a recipe for
success.”
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DELIVERINAG

As India handles the transportation and commuting needs of its increasing
population, the need of the hour is smart surveillance and security solutions.

The Bosch Security Systems division plays a vital role here by providing security
services across airports, metro stations, sporting stadiums and other critical
infrastructure. With solutions such as IP-based cameras, PA systems, fire detection
and more, Bosch is aiding the nation’s transformation to smart cities.

The M. Chinnaswamy Stadium in 4

Bengaluru is one of many public
gathering hubs where Bosch
security solutions and smart
surveillance cameras are deployed.
Through a centralized Building
Integration System, Bosch delivers
greater security and faster
emergency response.



India’s growth story is well documented. With

the country’s population of more than 1.3 billion
people constantly on the move, metro stations
and airports have become increasingly populated.
They have to deal with thousands of commuters
going in and out of their doors every day. In 2017,
India’s civil aviation market handled 295 million
travelers across its 449 airports. As more Indian
cities explore the option of metro rail networks,

a further 500 kilometers of lines are under
construction to add to the existing 425 kilometers
of operational lines.

With increased footfalls, there is an increase in
security concerns as well. Public transport hubs
have to be vigilant and prepared for unforeseen
security threats which have the potential to cause
major disruption and damage. Hence, major safety
improvements in the sector are essential to support
the country’s continued economic growth and
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increased mobility. Bosch recognizes this need and
provides solutions for such critical security services.

The need for
smart security

The greatest challenge of protecting public
transport stations is the scale. Authorities need
to guard passengers, employees, goods,
infrastructure and assets against diverse and
unknown threats. The sheer area that has to be
monitored often leaves authorities with

a tall mountain to climb as threats can arise on -
tracks, underground passageways, parking
zones, buildings, luggage storage areas and
parked engines. The security and safety risks at
these spots include fire, terrorism, smuggling,
illegal immigration, theft and more.
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Smart monitoring solutions for unrestricted
surveillance to accomplish the following:

Monitor all areas -
to detect fires,

emergencies and

threats
=
afia)

\ o Conducts fast ®
and controlled evacuations )

Monitor all entry

and exit points

Detects potentially \ J

8 dangerous individuals

Make public announcements
regarding safety or other instructions O

Integrate all safety, security and
communications solutions in a building
management system for central
monitoring and control

This is where Bosch comes in with its smart Once integrated, Bosch’s surveillance solutions
security solutions that are adept at providing can trigger alerts that help neutralize widespread
integrated digital services to transform threats and ensure public safety. Video analytics
the nation’s security systems. It provides can be used to detect crowd density at critical
IP-based surveillance cameras, Intelligent Video locations to ensure safe movement. For major
Analytics (IVA), Public Address (PA) and Voice emergencies, the solutions are also capable of
Evacuation Systems, Fire/Intrusion Alarms and crowd control through the PA system to direct
much more. With these solutions, the nation’s individuals towards established safe zones or exits.

transport hubs are alerted in real-time about
unattended packages, suspicious movements,
unexpected crowd behavior and more.




Bosch’s Building Integration System (BIS) provides
a centralized control point for monitoring all
security, safety and building management
systems within an establishment. It seamlessly
integrates fire and intrusion alarms, evacuation,
access control, CCTV and building automation
systems in a single platform. Not only does this
enable a single operator to monitor and control
all security systems, it also delivers faster responses
to emergencies and greater overall effectiveness.

Batting for safe
security with
Bosch

Another area where such solutions are vital in
India are sporting venues; especially those
dedicated to cricket, a sport revered as much
as religion in the country. From the World Cup
to the IPL (Indian Premier League), cricket
stadiums witness massive attendance by
spectators all through the year. Venues like
the M. Chinnaswamy Stadium in Central
Bengaluru attract large crowds for every match it
hosts, and this presents several security
challenges. The safety risks inside and outside
a stadium include fire, rioting, vandalism and
terrorism. A venue this large inevitably has
multiple security, safety, communication and
building automation systems installed. Hence,
there is a considerable need for effective
security management.
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Sudhir Tiku
Business Head, Security Systems,
Bosch Limited

“Facilities in which thousands of people come
together on a regular basis must meet
specific and demanding security, safety and
communication criteria. Security as a sector
is constantly evolving because threats are
constantly changing; so, products must
evolve at a similar pace. With the help of
automation and loT technologies, our security
solutions can now effectively contribute
towards sustained efforts to build Smart
Infrastructure across India”.
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LEAVE NO TRACE

Going Digital For A Cleaner
And Greener Future

The Bosch Energy and Building Solutions division is driving
transformation in the realm of energy efficiency at manufacturing
facilities around the country. This is achieved by designing innovative
in-house solutions that are first tested at Bosch facilities and then
augmented with digital analytics tools that transmit real-time data to

make industrial facilities energy efficient.

At the Sri Mahalakshmi Dairy in Coimbatore,

a reduction of 14% in the plant’s energy

consumption was recorded after implementing
Bosch’s energy efficiency solution. Furthermore,
loT sensors also enable the plant to achieve

operational efficiency and monitor utility

performance without interruption.

Two universal energy applications drive every
global industry sector and manufacturing plant:
heating and cooling. Maintaining energy efficiency
during these core processes is, hence, of utmost
importance to minimize carbon footprint.

In India, the dairy industry is one such sector
where these core energy functions constitute
almost its entire energy mandate. The industry
produces over 155 million metric tons of milk
every year, the most in the world, and is one of
the contributors to India’s position as the world’s

third-largest emitter of CO, due to its reliance
on fossil fuels for heating purposes.

In light of this, dairy processing plants have long
been on the lookout for sustainable alternatives
that can reduce energy consumption and deliver
long-term operational benefits. Bosch Energy and
Building Solutions (BEBS), a business division of
Bosch Limited, shares a similar vision and
subsequently partnered with the Sri Mahalakshmi
Dairy, Coimbatore, Tamil Nadu, to kickstart its
journey towards sustainable energy efficiency
while producing and distributing the ‘Aroma’
brand of milk products in India.
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For decades, the dairy industry has relied on
steam generation for its process heat
requirements with little progress on either
conserving energy or channelizing it efficiently.
Karthikeyan N S, a Bosch Energy Efficiency
solution expert, says, “Years of data has
shown us that heat requirement in most
dairies hardly ever cross 100 degrees. Steam
generation results in the usage of large
amounts of excess energy and delivers heat at
a much higher temperature than these
requirements. What this leads to is substantial
wastage of both water and energy, and

the need of the hour is a system that can
deliver heat at the right temperatures based
on real-time demands.” Enter Bosch with its
Integrated Heating and Cooling Solution.

Bosch’s Energy Efficiency team customized

a solution that optimizes heat generation
utilities to provide real-time control over
output. This innovative Bosch solution includes
an loT-sensor based monitoring system with

a diverse set of indicators for effective
process control. When quizzed on why they
chose Bosch to implement this solution,

Sri Mahalakshmi Dairy unilaterally agreed that
Bosch’s previous experience in implementing
effective energy efficiency solutions across
industries such as manufacturing, automotive,
steel re-rolling mills and commercial
infrastructure was convincing.



%
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As part of the team’s systematic approach to solving
customer problems, Bosch’s energy experts first conducted
a preliminary analysis of production zones where energy
efficiency solutions could be integrated. As processes in
the dairy industry utilize energy for heating and cooling while
employing steam generators and chillers, the Bosch team
devised a solution after studying the existing plant utility
equipment. The team provided an estimate of how much
energy efficiency, and thus cost saving, they could deliver.

ningfully | 39
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The Transformative Bosch
Energy Efficiency Solution

The core solution delivered by the Bosch Energy
Efficiency team included the “Stratified Tank” -
a cylindrical tank with a 15,000-liter capacity
capable of storing and supplying heat to
processes across the dairy plant at the exact
temperature and time when needed. The solution
is helping the plant balanceits energysupply and
demand requirements across processes and
control energy flow. Another key aspect of

the solution is the substitution of the steam
utilized for low temperature processes with

the water heated using heat pumps, heat
recovery and economizers. Hence, the dairy plant
was able to reduce the load on its steam boilers,
thus providing greater flexibility in steam
generation for other high temperature processes.

Additionally, the chilled water generated as

a by-product is also supplied to coolers within
the plant, thus ensuring that no energy goes
waste. However, integrating such a solution into
the dairy industry presents a significant
challenge — always-on functionality. “Industries
such as dairy processing function around

the clock and cannot be interrupted even for
system upgradation,” explains Nilesh Sawant,
the Vertical Head for Energy Efficiency Solutions
at BEBS. “The challenge, therefore, was to
integrate our unique solution into the dairy plant
without causing any disturbance to

the processing function.”

loT Integration Approach at Aroma Dairy
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Mohandas Mekanapurath
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“We are committed towards a sustainable
future for the entire ecosystem. Installed
projects have helped customers reduce
carbon footprints by over 130,000 metric
tons of equivalent CO, emissions
annually. As we further customize
solutions to suit needs, we are also
integrating loT solutions that help
identify opportunities and better

monitor performance with the help of
data analytics.”

Business Head, Bosch Energy and Building Solutions,

Bosch Limited

Bosch addressed this challenge by retrofitting
its energy efficiency solution with minimum

disruption, mainly during the regular maintenance

shutdowns. The result of the energy efficiency
solution is an encouraging 14 percent reduction
in the plant’s energy consumption. Production

staff at the plant are also trained to optimally use

the systems, thus making it self-sufficient and
serving as an example for other dairy plants to
draw inspiration from.

When it comes to energy efficiency, evolution

never stops and neither does Bosch’s zeal for
improvements. In the case of Sri Mahalakshmi
Dairy, the team is integrating temperature and

pressure sensors across the plant for real-time
monitoring. With integrated energy meters and
triggers in the mix, the future of energy efficiency
promises to transform operations via unified
energy dashboards that can be accessed from
anywhere.

Bosch’s vision advocates reducing carbon
footprints, and success at this dairy plant is

a small step towards delivering successful
energy efficiency solutions across the country.
The company’s transformative energy solutions
are a testament to its dedication towards
promoting sustainability and future endeavors
are primed to build a better world.
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S HAPINAG

Bosch’s social engagement initiatives aim to drive transformation
in the lives and minds of the people that it touches. This is
achieved through creating happier neighborhoods, focusing on
holistic community development and also involving Bosch
associates in initiatives designed to help people in need.

While the Bosch BRIDGE program has changed more
than 16,000 lives across India, the company’s Social

Engagement department is focusing strongly on child
health development, education and well-being

to shape the future of the nation.

Bosch Limited regards its nationwide social
engagement as an opportunity to shape

the future of the many lives it touches, especially
of those in need. This is undertaken by

(1) the Social Engagement Department which
focuses on transforming the lives of
less-educated youth through the BRIDGE
program, providing child healthcare and
education in government schools and creating
happier neighborhoods; (2) the Bosch India
Foundation (BIF), which focuses on holistic
village development; and (3) Primavera,

e

70,000 Children
each year

300 Government Schools
conducting comprehensive
health screening

VAR &

an employee-run organization committed to
bringing needy children out of the cycle of poverty.

At the heart of these projects is Bosch’s flagship
BRIDGE program — a three-month skilling
program aimed at large-scale transformation

by making less educated youth job-ready.

This unigue program called BRIDGE (Bosch’s
Response to India’s Development and Growth
through Employability Enhancement) systematically
addresses the skill and confidence gaps seen

16,000 Youth Job-ready
through short-term
skilling programs
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BRIDGE

Bosch’s Response to India’s Development and
Growth through Employability Enhancement

rampant among the targeted youth who join any stories across India. Bosch not only imparts

of the 148 BRIDGE centers across the country. unemployed youth with skills for the job market,
There they receive a learner kit, industry but also ‘trains the trainers’ who coach these
demand-driven curriculum — delivered by youths and change their lives. Besides
Bosch-trained trainers, on-the-job training partnerships with private educational
(internship) during the last month and complete institutions such as pre-university (PU)

job placement assistance from Bosch to step into colleges/10+2 schools, deemed universities and
the world of employment at a services firm. Since private institutes, existing collaborations with
the program’s beginnings in 2013, it has become the state governments of Karnataka, Maharashtra
commonplace for participants to get a job offer and Rajasthan also drive the spirit of

first and a Bosch certificate of completion later — “Eliminating unemployment: one youth at a time”
an approach that has yielded 16,000+ success across more than 148 BRIDGE centers in India.

Priyanka is a living example of this transformation. Forced to quit school due to a family financial crisis,
Priyanka got married and became a mother at a young age. She subsequently enrolled in the BRIDGE
program and got a job in retail sales which led to an improvement in her social status and enabled her to
be self-sufficient. Now, her husband also intends to join the BRIDGE program and this is an unintended but
very positive outcome, and there are several others like Priyanka who are transforming their lives too.
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The Bosch Jaipur Knowledge Centre in Rajasthan
is also transforming the lives of young girls in
the region. Historically, these girls are married
off at a very young age and are thus forced to
drop out of school and abandon dreams of

a career. Bosch supports such children with
education and family counseling that empowers
them to change their mindset. When a group of
these girls were invited to Bengaluru, one of
them shared how she was the first person from
her village to sit in a “cheelgaadi”, or
‘eagle-vehicle’ — their definition of an airplane.

s KNnowledge Ce

Kishanpura Rajasthan

Apart from youth employability and girl child
empowerment, Bosch believes that social
transformation also has a strong link with

the health, hygiene and education of children,
especially of those studying in government
schools. This has led to Bosch’s intervention
in 300 government schools across Bengaluru,
Bidadi, Nashik and Jaipur, and the offering of
health screening of more than 70,000 children
annually. Activities over the last fiscal year
ranged from the provision of health treatments
(medical, optical and dental) to the deployment
of mobile educational kits such as the ‘lab in

a box’ (rotated weekly between 10 schools).
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A key collective improvement success story has

been the daily preparation of mid-day meals for

more than 15,000 government school children in

partnership with the Akshaya Patra Foundation,

India’s largest mid-day meal serving organization.
Located in Jigani on the outskirts of Bengaluru,
the centralized mega kitchen provides nutritious
meals and nourishment to children from
government schools. Thanks to the availability of 1 5 ooo
these hot and nutritious meals on time, several ’ “
underprivileged students are able to continue
their education. Bosch provides funding for this
mega kitchen and also assists with technical
support and project execution. Bosch also
provided solar power, heat pumps and CCTV

equipment for monitoring effective service
delivery at the kitchen.

meals are prepared daily for
government school children
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In terms of healthcare, Bosch interventions for
driving self-sustaining change includes upgrading
Public Health Centers (PHC). The PHC in
Adugodi, which has been upgraded by Bosch in
Bengaluru, has become a model for every
government dispensary to replicate. Based on

a Public-Private Partnership (PPP) between

the Karnataka government (BBMP) and

the Karuna Trust (NGO), the Adugodi PHC is now
a benchmark center for India’s primary healthcare.
Bosch’s intervention provides ultra-modern
infrastructure and facilities, installs advanced
medical equipment and facilitates trained
specialists to provide quality healthcare at par
with private hospitals.
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In Kotamwadi, a small village located in Nashik,
Maharashtra, residents receive water supply
through tap fitments fixed in various parts of

the village. However, a few villagers remain
without such water connections. 75-year old
Kashibai Norgude’s longest and unfulfilled dream
for years has been to get a reliable water connection
near her home. Bosch India Foundation intervened
in this matter by providing an easily accessible
connection and now Kashibai and her neighbors no
longer need to make the long, hard treks to fetch

Dr. O. P. Goel
Head, Social Engagement,
Bosch Limited

water.
“We have seen that transforming the lives of
youth has a catalytic and multiplier effect These are just a few of the transformational stories
by changing their families and siblings too. across the country that are being run through
This is true transformation.” Bosch social engagement interventions. In this

context, “seeing is believing”, and Soumitra
Bhattacharya, Managing Director, Bosch Limited
and President, Bosch Group, India concludes,
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Financials at a Glance

10 YEARS’ PERFORMANCE

[Mio INR]

2017-18 [ 2016-17| 2015-16** | "2014-15*
Sales 112,108 99,426 92,725 117,414 85,151 84,172 79,295 66,305 47,498 45,416
Of which Export Sales 10,346 8,240 8,712 14,625 10,578 9,402 10,344 8,461 5,855 6,845
Profit Before Tax 20,406 20,944 20,824 19,559 12,566 13,462 15,740 12,028 7,934 8,566
Less:Provision for tax on Income 6,698 6,503 5,701 6,182 3,719 3,879 4,513 3,439 2,028 2,227
Profit After Tax 13,708 14,441 15,123 13,377 8,847 9,583 11,227 8,589 5,906 6,339
Profit from Discontinued - 2,970 191 - - - - - - -
Operations
Items of OCI recognised directly 167 (109) 39 - - - - - - -
in retained earnings
Profit before appropriation 13,875 17,302 15,353 13,377 8,847 9,583 11,227 8,589 5,906 6,339
Paid -up Capital 305 305 314 314 314 314 314 314 314 320
Reserves (other than other 92,298 81,729 90,583 73,156 62,629 55,419 46,970 40,666 33,538 30,634
reserves)
Net Worth 92,603 82,034 90,897 73,470 62,943 55,733 47,284 40,980 33,852 30,955
Net block of Fixed Assets 11,411 13,194 11,487 9,800 9,381 8,633 5917 4,360 5,133 6,086
Additions to Gross Block 2,757 6,485 5,732 5,757 4,581 6,375 4,423 1,776 2,121 4,248
Earning per Share 449 465 482 426 282 305 358 274 187 198

* 2014-15 represents fifteen months period starting from January 2014 to March 2015.
** 2014-15 & 2015-16 figures are restated for Ind AS and discontinued operation relating to Starters and Generators business .
Previous years’ figures have been recast/regrouped wherever necessary.



Annual Report 2017-18 | Financials at a Glance | 49

Financial Graphs
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* 2014-15 represents fifteen months period starting from January 01, 2014 to March 31, 2015.
** Re-stated on account of sale of the Starter Motors and Generators business with effect from August 01, 2016 and adoption of Ind AS.
*** Excludes Special Dividend.
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Sales Performance
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Directors’ Report including Management Discussion

and Analysis

The Directors have pleasure in presenting the SIXTY
SIXTH Annual Report together with the Audited
Financial Statements for the Financial Year ended
March 31, 2018.

1. Financial Results

The following are the financial highlights for the
Financial Year 2017-18:

[Mio INR]

Particulars 2017-18 2016-17
Sale of Products
(including excise duty) 113,929 107,500
Of which Export Sales 10,346 8,240
Profit Before Tax
(from Continuing Operations) 20,406 20,944
Provision for tax (6,698) (6,503)
Profit After Tax
from Continuing Operations 13,708 14,441
from Discontinued Operations : 2,970
Total 13,708 17,411
Other Comprehensive income 1,415 1,401
(Net of tax)
Total Comprehensive income 15,123 18,812

The Company does not propose to transfer any
amount to its Reserves for the year under review.

2. Dividend

Pursuant to the requirements of the regulation

43A of SEBI (Listing Obligations and Disclosure
Requirements) Regulations, 2015, the Company has
adopted a Dividend Distribution Policy. This Policy
is uploaded on website of the Company and can

be accessed at https://www.bosch.in/media/our
company/shareholder information/2017 2/dividend
distribution policy 2017.pdf. This policy is enclosed
as Annexure ‘A’ (Page No. 67) to this Report.

In line with the Dividend Distribution Policy, the
Board has recommended a Dividend of INR 100 per
share for the Financial Year 2017-18, aggregating

to Mio INR 3,679.4 including Dividend Distribution
Tax. The dividend payout ratio is approximately
26.8 percent based on the profits as per Ind AS.
The Dividend is subject to the approval of the
shareholders at the forthcoming Annual General
Meeting.

3. Management Discussion and Analysis

In order to avoid duplication between the Directors’
Report and Management Discussion and Analysis, a
composite summary of the Company’s performance

and its 